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Wire  editors 
air  gripes  about 
AP,  UPl  services 
(See  page  14) 

Incoming  Inland 
president:  an 
energetic  activist 
(See  page  16) 

Supreme  Court 
upholds  Seattle 
joint  agreement 
(See  page  18) 
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302.808 


As  of  the  3rd  quarter  1983, 
The  Register’s  Sunday  paid 
circulation  surpassed  the 
302,000  mark.  That’s  a  7.8% 
increase  over  last  September. 
A  milestone  not  many  reach. 
And  one  we  may  cross  soon 
with  our  daily  delivery  which 
is  now  at  an  all-time  high 
of  271,281. 

Just  watch  us  grow. 


fce  tteffoter 


A  Division  of  Freedom  Newspapers,  Inc. 

Orange  County,  California 

Represented  Nationally  By  Story  &  Kelly-Smith,  Inc. 
Circulation:  271,281  Daily  302,808  Sunday 

Source;  Publisher’s  Statement  September  1983  as  submitted  to  the  ABC. 
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THE 

SAN  DIEGO 
TRIBUNE 
IS  THE  BEST 
AFTERNOON 
NEWSPAPER 
I  HAVE  SEEN 
IN  THE 
NATION.” 

Dr.  Richard 
Atkinson, 

Chancellor, 

University  of 
CalHomla  at  San 
DIeoo.  Director, 

National  Science 
Foundation, 

1977-80. 


San  Diego’s  Pulitzer  Prize-winning 
afternoon  newspaper  is  alive  and  thriving ... 


As  educator,  author,  academic 
administrator  and  director  emeritus 
of  the  National  Science  Foundation, 
Dr.  Atkinson  expresses 
knowledge  and  opinion  as 
eagerly  sought  by  the  local 
and  national  press  as  it  is  by  his 
students  and  colleagues. 
He  makes  the  news. 


And  when  he  reads  the  news,  he 
reads  and  trusts  The  Tribune. 

So  do  a  growing  number  of  upscale 
readers  in  San  Diego  County,  our 
sprawled-out  haven  for  2  million  lively 
people  with  sexy  demographics.  The 
Tribune  pursues  its  goal  to  become 
the  most  sophisticated  country 
daily  in  America. 


THE^TRIBUNE 


Memlx'r  of  Nowsplaii 


f 


New  inserter  keeps  pace 
with  fastest  newspaper  p>resses. 


The  Harris  Graphics  NP-1472  configurations  in  between.  Its  ex-  The  new  NP-1472  inserter 

inserting  system  sets  new  stan-  panded  capacity  will  produce  a  system  will  handle  the  output  of 

dards  for  speed  and  versatility  of  paper  of  up  to  300  broadsheet  the  fastest  newspaper  presses,  and 

application.  pages.  offers  you  the  profit-enhancing 

With  dual  delivery,  it  can  han-  Another  feature  contributing  benefits  of  on-line  operation, 

die  two  inserts  per  jacket  at  speeds  to  its  high  productivity  is  our  zoned  distribution,  and  total 

up  to  80,000  an  hour.  unique  Automatic  Repair  System.  market  coverage  programs. 

Or,  in  its  single  delivery  mode,  ARS  automatically  recycles  and  For  complete  information, 

it  will  place  six  inserts  into  a  jacket  repairs  incomplete  sets  without  write  Harris  Graphics  Corporation, 

at  up  to  40,000  per  hour.  stopping,  and  inhibits  insert  Bindery  Systems  Division, 

And  there  is  a  whole  range  of  feeding  when  a  jacket  is  missing.  Champlain,  New  York  12919. 
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OCTOBER 


24 —  “Japan  and  America, "  Conference  for  Journalists,  Washington  (D.C.) 
Journalism  Center. 

24-28 — Inter-American  Press  Association,  General  Assembly,  Lima,  Peru. 

25 —  “Asian-American  Relations'  Conference  for  Journalists,  Washington 
(D.C.)  Journalism  Center. 

26- 28 — International  Federation  of  Newspaper  Publishers  (FIEJ), 

Hotel  Sofitel,  Vieux  Port  of  Marseilles. 

27- 28— New  England  Newspaper  Advertising  Executives  Associates,  Hotel 

Summit,  Hartford,  Conn. 

27- 30— New  England  Newspaper  Production  Conference,  Sheraton  Islander 

Inn,  Newport,  R.l. 

NOVEMBER 

1-4 — Associated  Press  Managing  Editors,  Galt  House,  Louisville,  Ky. 

4-5 — Wisconsin  Newspaper  Association,  Westowner  Hotel,  Madison. 

6-9 — Newspaper  Reseach  Council,  Hyatt  Regency  Hotel,  San  Antonio. 

6-10 — Lasers  in  Graphics/Electronic  Publishing  in  the  '80s,  Buena 
Vista  Palace  Hotel,  Disneyworld,  Orlando,  Fla. 

8 — "The  Gender  Gap, "  Washington  Journalism  Center  Conference  for 
Journalists,  Watergate  Hotel,  Washington,  D.C. 

9- 12 — Society  of  Professional  Journalists,  Sigma  Delta  Chi,  The  Fairmont, 

San  Francisco. 

10- 12— Catholic  Press  Association  Eastern  Regional  Conference, 

Marriott  Hotel,  La  Guardia  Airport,  New  York  City. 

13-16 — Southern  Newspaper  Publishers  Association,  Boca  Raton  Hotel 
and  Club,  Boca  Raton,  Fla. 

15-17 — Washington  Journalism  Center  Conference  for  Journalists, 
Energy  Issues:  Oil,  Gas,  Nuclear,  Washington,  D  C. 

29 — Washington  Journalism  Center,  "Understanding  (and  forecasting) 
the  weather,"  Watergate  Hotel,  Washington,  D.C. 

DECEMBER 

13-15 — Washington  Journalism  Center,  The  Economic  Outlook  for 
1984,  Watergate  Hotel,  Washington,  D.C. 

Seminars/Workshops/Clinics 

OCTOBER 

22- 28— National  Press  Photographers  Association,  Flying  Short 

Course:  Oct.  22,  San  Diego,  Holiday  Inn  at  the  Embar- 
cadero;  Oct.  24,  Houston,  Sheraton-Houston  Hotel;  Oct.  25, 
Milwaukee,  Marc  Plaza  Hotel;  Oct,  27,  Buffalo,  N.Y.,  Executive 
Hotel;  Oct.  28,  Atlanta,  Dunfrey  Atlanta  Hotel. 

23- 26— Family  Life  Today,  SNPA  Foundation,  University  of 

Virginia,  Charlottesville. 

23- 11/2 — American  Press  Institute,  Classified  Advertising 

Managers,  Reston,  Va. 

24- 26 — Management  Skills  for  Newspaper  Promotion  Seminar, 

Sponsored  by  INPA  and  ANPA,  Holiday  Inn  Lakeshore,  Chicago. 

24- 26— Advanced  Orientation  for  Executive  Secretaries  and 

Administrative  Assistants,  Knight-Ridder  Seminar,  Miami  Herald. 

25- 27 — Telecommunications  Symposium,  ANPA'Newspaper  Advertising  Bureau 

Amfac  Hotel,  Dallas/Fort  Worth  Airport, 

28- 29 — New  York  State  Circulation  Management  Association,  Motor  Route 

Management  Seminar,  Quality  Inn,  Exit  46,  Rochester. 

28-30— Latin  American  Affairs  Conference  for  Journalists,  spon¬ 
sored  by  the  Foundation  for  American  Communications  and 
co-sponsored  by  The  Tinker  Foundation  and  the  Dallas  Morning 
News.  The  Anatole,  Dallas. 

30-11  /  9 — American  Press  Institute,  News  Editors  and  Copy  Desk 
Chiefs,  Reston,  Va. 

NOVEMBER 

2-4 — INPA  and  Suburban  Newspapers  of  America,  Marketing  &  Pro¬ 
motion,  Smaller  Newspapers,  Hyatt  Regency,  downtown  Chicago. 
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UPl's  COVERAGE  of  the  recent  America's  Cup  races  near 
Newport,  R.I.,  included  an  unusual  angle — sightlines  from  the 
Eagle  Mar,  a  65-foot  North  Sear  Trawler  converted  into  a  yacht 
by  Scripps  League  Newspapers  chairman  Ed  Scripps. 

The  Eagle  Mar,  offered  to  UPl  for  its  use  during  the  races,  is 
equipped  with  a  variety  of  up-to-the-minute  communications 
technology.  UPl  news  editor  Ron  Reichmann  spent  a  weekend  on 
the  boat  observing  the  races  and  said  he  found  the  Eagle  Mar  to 
be  more  exciting  than  the  race  itself.  The  race,  UPl's  man-on- 
the-scene  commented  in  an  article  datelined  the  Eagle  Mar, 
"really  is  about  as  exciting  as  watching  grass  grow  or  paint  dry. 
Actually,  grass  might  have  the  edge." 


Sale  of  R.l.  weeklies  in  dispute 

The  publisher  of  the  Pawtuxet  Valley  Daily  Times  in 
West  Warwick,  R.l.,  recently  offered  Si  million  in  cash  for 
two  nearby  weeklies,  but  the  co-publishers  say  the  news¬ 
papers’  ownership  is  tied  up  in  litigation  and  they  are  not 
for  sale. 

Theodore  Holmberg  said  his  offer  of  $1  million  was  for 
the  Narragansett  Times  in  Wakefield  and  the  Standard- 
Times  in  Wickford,  plus  the  weeklies'  one-third  interest  in 
a  commercial  printing  plant. 

Holmberg,  who  is  president  of  the  New  England  Society 
of  Newspaper  Editors,  said  his  offer  was  made  to  the  trust 
which  holds  87%  of  the  stock  for  Susan  Wilson,  who 
inherited  the  shares  from  her  husband,  Frederick  Wilson 
Jr. 

However,  Frederick  Wilson  111,  who  is  co-publisher 
along  with  his  brother  James  P.  Wilson,  said  the  ownership 
of  the  weeklies  “has  been  in  litigation  for  four  years.”  He 
added;  “They  (weeklies)  have  not  been  sold  and  look  like 
they're  not  going  to  be  sold.” 

Wilson  said  his  mother,  Susan,  is  suing  her  five  children 
to  compel  them  to  sell  the  weeklies  because  “she  claims 
she’s  not  being  supported.” 

The  two  Wilson  brothers  have  reportedly  offered 
$380,000  to  buy  out  the  rest  of  their  family. 

Capital  Cities  Communications,  Inc.,  also  made  a  $1 
million  bid  for  the  weeklies,  but  the  offer  was  for  $900,000 
in  immediate  cash. 

Seizure  of  Today  racks  enjoined 

U.S.  District  Court  Judge  David  S.  Nelson  issued  three 
temporary  restraining  orders  against  the  towns  of  Winches¬ 
ter,  Norwood,  and  Randolph,  Massachusetts,  enjoining 
them  from  removing  USA  Today  newsracks  for  their 
streets. 
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It  gives  you  a  full-sized,  specially  lined  9"  x  12"  envelope,  so  papers  slide  in 
easily  and  safely  without  folding. 

It  lets  you  send  up  to  five  full  ounces.  So  you  can  include  up  to  twenty  pages 
of  important  business  documents.  And,  best  of  all,  it  goes  desk-to-desk  overnight 

\.\J  I  I  IVI  II  lull  VUI  I  II  I  lUI  IILIV^ lUI  juji  "* 

eleven  dollars.  So  call  your  local  Emery 

office  now.  ©  Emery  Worldwide  1983 


km/?LaiwnE 

We’ve  earned  the  trust  of  American  Business. 


WhyAmerican  BusinessTnists  Emery: 

The 

Emeiy  Urgent  Letter. 


About  awards 


Powerful  .  .  .  When  the  INGAA-Missouri  Business 
Journalism  Awards  are  presented  at  a  workshop  (Oct. 
26-28)  the  top  prize  of  $1 ,000  and  a  trophy  in  the  big-paper 
category  will  go  to  Peyton  Whitely,  Seattle  Times,  for  his 
in-depth  reporting  on  why  the  Washington  Public  Power 
Supply  system  ended  in  a  debacle.  He  wrote  two  special 
sections  on  why  the  nuclear  plant  cost  more  and  took 
longer  to  build  than  anyone  anticipated.  Barbara  Johnson 
and  Polly  Ross  Hughes,  Dallas  Morning  News,  shared 
second  prize  in  the  division.  In  the  under-100,000  circula¬ 
tion  class  the  winners  were  Lori  Olszewski  and  Timothy 
G.  Bannon,  Hammond  (Ind.)  Times,  with  John  T.  Gal¬ 
lagher,  Syracuse  (N.Y.)  Post-Standard,  a  runnerup. 

*  *  * 

Near  the  Top  .  .  .  Winners  in  the  competition  among 
Scripps-Howard  Newspaper  editorial  employees  were 
pictured  on  the  back  cover  of  E&P  recently,  so  now  it's 
time  to  give  a  hand  to  those  who  finished  second  in  the 
various  categories:  Eleanor  Chute,  Pittsburgh  Press,  re¬ 
porting;  Fred  Brown,  Memphis  Press-Scimitar,  writing; 
Laurie  Petrie,  Cincinnati  Post,  news  writing;  Michael 
McMillan,  Birmingham  Post-Herald,  photos;  Charles 
Tuthill,  Memphis  Commercial  Appeal,  graphics;  and 
Lynn  Lewis,  Press-Scimitar,  for  headlines  (the  judges 
said)  that  said  “Read  Me”  to  the  readers 
*  *  * 

Pungent  Menckenesque  .  .  .  Editor,  columnist,  book 
reviewer  Steve  Knickmeyers  has  a  writing  style  which 
brings  back  memories  of  Henry  L.  Mencken's  prose  in  the 
Baltimore  Sun  and  the  American  Mercury.  “My  readers 
are  convinced  I'm  deranged,”  he  commented  after  win¬ 
ning  the  third  annual  H.L.  Mencken  Writing  Award  with  a 
$2,500  prize  from  the  Sunpapers.  In  one  of  his  prize¬ 
winning  columns  in  the  Ada  (Okla.)  Evening  News,  a 
Thompson  group  member  in  the  10,000-circulation  class, 
Knickmeyer  proposed  that  “cantankerous”  prosecutors 
should  be  armed,  because  “bullets  are  cheaper  than 
jurors,”  and  the  question  of  guilt  or  innocence  could  be 
settled  with  a  gunfight. 

*  *  * 

Business  students  .  .  .  The  fifth  and  sixth  journalism  stu¬ 
dents  to  receive  scholarships  of  $4,400  each  for  advanced 
study  in  the  field  of  business/finance  writing  are  hitting  the 
books,  thanks  to  the  editorial  board  of  the  American 
Banker,  the  Bond  Buyer  and  Munifacts  News  Services. 
They  are:  Steele  Hays  (Yale  graduate  who  worked  at  the 
Arkansas  Democrat  and  Arkansas  Gazette)  at  Columbia  U. 
School  of  Business  Administration,  and  Geoffrey  Robert 
Joseph  (Medill  graduate  who  interned  at  the  Buffalo 
Courier-Express,  Pittsburgh  Post-Gazette  and  Evansville 
Press)  at  the  Colgate  Darden  Graduate  School  of  Business 
Administration,  U.  of  Virginia. 

*  *  * 

Jewish  Press  Citations  .  .  .  With  an  endowment  from  the 
family  of  Simon  Rockower,  Philadelphia  clothing 
manufacturer,  the  American  Jewish  Press  Association 
rewards  journalism  excellence  in  several  categories  for 
member  publications.  Winners  (reporting)  were  Janice  L. 
Kaplan,  Jewish  Week',  (editorials)  Hillel  Goldberg,  Inter¬ 
mountain  Jewish  News,  Denver;  (human  interest)  Walter 
Ruby,  Hadassah  Magazine;  (features)  Gary  Rosenblatt, 
Baltimore  Jewish  Times;  (layout)  Jewish  News  of  Metro¬ 
politan  New  Jersey;  (format)  Baltimore  Jewish  Times. 
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Sunday  Magazine  Network 
starts  $1  million  ad  campaign 

Sunday  Magazine  Network  (SMN)  will  be  spending  $1 
million  by  this  March  on  an  ad  campaign  to  promote  its  54 
member  publications. 

And,  in  a  further  effort  to  attract  linage,  SMN  plans  to 
offer  a  7%  rate  reduction  beginning  February  1  to  advertis¬ 
ers  making  a  network  buy  in  48  of  the  SMN  papers.  This 
price  cut  would  bring  the  full-page,  four-color  rate  down 
from  $242,000  to  $225,000-$228,000. 

A  major  part  of  the  Van  Brunt  &  Company  agency- 
produced  ad  campaign  involves  three-page  “gatefolds”  in 
approximately  20  advertising,  food,  liquor,  automotive, 
and  travel  magazines.  The  ads  differ  somewhat  depending 
on  the  publication  category,  but  also  share  common 
themes. 

“The  aim  of  the  program  is  to  talk  about  both  the 
demographics  and  geographies  of  the  audience  in  the  top 
50  markets,”  said  James  L.  Davy,  president  of  Metropoli¬ 
tan  Sunday  Newspapers — SMN's  parent  firm.  “(SMN  is) 
one  of  the  few  ways  you  can  really  get  at  those  markets  in 
network  form.” 

The  ads — which  feature  the  words  “Sunday  Territory” 
in  large  letters — state,  “Our  54  Sunday  newspaper  maga¬ 
zines  reach  48%  of  all  adults  in  the  top  50  markets — much 
more  than  any  other  magazine  or  even  the  leading  tv 
show.”  The  54  publications,  said  Davy,  have  a  total  of 
about  22  million  circulation  and  48  million  readers. 

Davy  noted  that  most  of  SMN's  newspapers  are  based 
in  the  top  50  markets,  where  he  said  a  disproportionately 
large  number  of  prospects  for  various  commodities  reside. 

When  asked  if  SMN  developed  its  campaign  in  response 
to  the  "Parade  ‘100'”  marketing  program  {E&P,  July  9), 
Davy  said  that  his  company's  plans  were  already  in  the 
final  planning  stages  at  the  time. 

“Our  profile  has  been  altogether  too  low,”  he  declared, 
in  explaining  the  rationale  for  the  SMN  campaign.  “We 
intend  with  this  program  to  do  something  about  that.” 

The  “100”  plan  showed  advertisers  how  they  could  use 
Parade  in  conjunction  with  SMN  magazines  to  reach  33.3 
million  circulation.  The  program  was  not  a  joint  venture, 
but  rather  a  sales  strategy  on  the  part  of  the  syndicated 
supplement. 

In  addition  to  SMN's  penetration  in  top  markets,  Davy 
cited  the  more  local  orientation  of  non-syndicated  Sunday 
newspaper  magazines  as  another  strength  of  the  network 
when  compared  to  Parade  and  Family  Weekly. 

Starting  next  year,  SMN  plans  to  place  ads  promoting 
Sunday  newspaper  magazines  in  some  of  the  SMN  pub¬ 
lications  themselves.  And  Davy  said  that  there  will  be 
other  SMN  ad  campaigns  in  future  years. 

Metropolitan  Sunday  Newspapers,  which  also  includes 
Metro  Comics,  does  about  $78  million  a  year  in  ad  billings. 

Two  scholarships  honor  Kamm 

Two  journalism  scholarships  in  honor  of  Herb  Kamm, 
former  editor  and  editor  emeritus  of  the  defunct  Cleveland 
Press,  have  been  established  at  Kent  State  (Ohio)  Univer¬ 
sity. 

The  larger  of  the  two,  endowed  by  Greater  Cleveland 
Friends  of  Kamm,  will  open  to  outstanding  high  school 
graduates  aspiring  to  journalism  careers.  The  first  reci¬ 
pient  will  be  selected  in  time  to  enter  KSU  in  the  fall  of 
1984. 

The  second  scholarship  will  be  endowed  by  the  Scripps- 
Howard  Foundation  and  will  be  offered  to  students 
already  enrolled  in  journalism  at  KSU. 

Kamm  now  presides  over  a  weekly  interview  program, 
“Cleveland  Caucus”  on  KJKW-tv.  He  also  is  heard  twice 
daily  on  Cleveland  radio  station  WBBG. 
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CARL  LOOS 


Circulation  Manager  and 


Asst.  General  Manager 


THE  TIMES  REPORTER 


New  Philadelphia,  Ohio 


“Our  McCain  660  has  performed  up  to 


MCCAIN 

NEWSPAPER  STUFFER 


expectation  in  every  way.  We  find  we’re 
able  to  maintain  smooth,  trouble-free 
high  speed  runs  opening  the  main  jacket 
either  mechanically  or  with  vacuum. 

And  after  more  than  20  months  of  hard 
use,  we  have  yet  to  experience  a  major 
breakdown  or  repair.  I  highly  recommend 
the  660  to  anyone  desiring  consistently 
dependable  inserting  equipment.” 

The  McCain  660  incorporates  in-line 
inserting  stations.  Supplements  are 
gathered  in  a  single  pile  which  is  inserted 
into  the  jacket  in  one  smooth,  contin¬ 
uous  operation.  There’s  a  660  system 
designed  to  fit  every  stuffing  need. 

Write  or  call  for  complete  details. 

McCain  Manufacturing  Corp. 

6200  W.  60th  Street,  Chicago,  IL  60638, 

1  312  586-6200. 


etting  more  than 
stuf fis,  per  hour  and 
i^uced  our  cost  60%” 
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Robert  U.  Brown,  ProoMont  Jam#*  WrtghI  Brown 

Fordinand  C.  T#ubn#r,  Publlahar  Publlahar,  Chairman  of  lha  Board,  1912-1959 


IPI  leaders’  bad  judgment 

The  initiative  by  the  Director  and  Chairman  of  the  International 
Press  Institute  convening  a  meeting  of  six  organizations,  including 
the  Prague-based  International  Organization  of  Journalists,  to  dis¬ 
cuss  proposals  for  issuing  identity  cards  to  journalists  for  use  in  areas 
of  conflict,  showed  extremely  bad  judgment. 

For  several  years  representatives  of  the  free  press  in  the  Western 
World  and  many  Third  World  countries  have  been  resisting  efforts  of 
this  kind  by  governments  within  the  framew^ork  of  UNESCO 
because  it  would  lead  to  licensing.  Now  without  warning  and  without 
consultation  with  international  officers  and  members,  these  IPI  offi¬ 
cials  have  repudiated  its  long-standing  and  clearly  enunciated 
opposition  to  such  moves.  Furthermore,  they  seek  UNESCO 
cooperation  and  participation  in  issuing  identity  cards. 

Showing  equally  bad  judgment  were  officers  of  the  International 
Federation  of  Newspaper  Publishers,  with  which  the  American 
Newspaper  Publishers  Association  is  affiliated,  in  being  a  part  of  that 
discussion. 

Irreparable  damage  already  may  have  been  done  to  the  position  of 
the  world’s  free  press  in  opposing  proposals  for  the  “New  World 
Information  and  Communications  Order,”  most  of  which  would  lead 
in  some  way  to  licensing,  censorship  and  other  restraints  on  the 
press.  Already,  E&P  has  been  told,  the  UNESCO  Secretariat  in 
Paris  is  using  this  incident  as  a  sign  of  a  rift  in  the  free  press  ranks. 

Being  a  member  of  ANPA,  and  through  it  FIEJ,  and  its  editor 
being  a  long-time  member  of  IPI,  Editor  &  Publisher  joins  in 
demanding  that  any  agreements  made  by  those  two  groups  at  the 
Geneva  meeting.  Sept.  5,  be  withdrawn.  The  position  of  the  world’s 
free  press  is  clear:  it  is  determined  to  resist  at  all  costs  any  efforts  by 
governments  nationally  or  internationally  to  impede  the  free  flow'  of 
information  directly  or  indirectly  under  the  guise  of  “protection”  or 
some  other  high-sounding  label. 

Huge  flow  of  wire  copy 

The  problems  of  the  wire  editor  are  self-evident  with  new's  copy 
flowing  to  them  at  the  rate  of  1,200  words  a  minute  from  AP  and  UPI 
plus  a  supplementary  service  or  tw’o.  As  some  of  them  noted  during 
their  recent  meeting  in  Chicago,  it  has  become  a  monumental  task  to 
sort  through  the  available  material. 

A  secondary  problem,  and  an  equally  important  one,  not  discussed 
at  that  meeting  is  that  of  local  news  coverage.  With  w'ire  copy 
occupying  807c  or  more  of  the  available  new'shole,  as  it  is  in  some 
newspapers,  and  the  immediate  availability  of  more  words  from  the 
same  source  at  no  additional  cost,  there  is  the  real  threat  of  shrinking 
local  news  coverage. 

We  happen  to  believe  that  the  future  of  newspapers  lies  in  its 
exclusive  area  of  covering  local  news,  which  is  w'hat  built  newspapers 
in  the  first  place.  Newspapers  have  alw'ays  had  the  capability  of 
providing  local  news  to  readers  which  they  couldn’t  obtain  else¬ 
where.  If  newspapers  stop  providing  it,  they  will  have  lost  a  major 
reason  for  their  raison  d'etre. 
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Letters  to  the  Editor 


Touts  benefits  of  NIE 

By  the  very  nature  of  their  profes¬ 
sion,  newspaper  people  are  educators. 
They  create  a  publication  which  is  a 
major  source  of  information  for  people 
of  all  ages  and  all  walks  of  life. 

While  newspapers  find  their  way  into 
most  homes,  few  reach  the  classrooms 
of  our  schools.  How  many  schools  in 
your  area  receive  and  use  the  news¬ 
paper  on  a  regular  basis? 

Many  educators  have  never  given 
the  newspaper  a  second  thought,  while 
others  have  discovered  that  it  is  a  su¬ 
perior  teaching  tool. 

It  brings  with  it  a  variety  of  unique 
teaching-learning  opportunities.  Its 
content  covers  most  subject  areas  and 
it  can  be  used  to  develop  and  streng- 


programs 

then  skills  at  all  levels.  The  newspaper 
deals  in  reality,  what  is  happening  now, 
bridging  the  gap  between  the  classroom 
and  the  “real  world.” 

Every  student  should  be  using  the 
newspaper  as  part  of  their  educational 
program.  Yet,  very  few  schools  have 
incorporated  the  use  of  the  newspaper 
in  their  curriculum.  Why? 

Are  educators  waiting  for  newspa¬ 
pers  to  present  their  program.  Perhaps 
the  newspapers  are  waiting  for  the  edu¬ 
cational  establishment  to  ask  for  help. 
Perhaps,  some  of  both. 

The  education  of  our  youth  cannot 
wait  while  we  debate  who  is  responsi¬ 
ble  for  this  neglect.  Every  newspaper, 
large  and  small  can  and  should  have  an 


effective  Newspaper  In  Education  pro¬ 
gram.  The  NIE  concept  is  not  new  and 
while  some  newspapers  have  very 
active  programs,  there  are  many  who 
seem  reluctant  to  become  involved. 

If  newspapers  are  to  survive,  they 
must  develop  lifetime  readers.  If  our 
nation  is  to  remain  strong,  we  must  do  a 
better  job  of  educating  our  youth.  An 
effective  NIE  program  can  make  a  ma¬ 
jor  impact  in  both  of  these  areas. 

Now  is  the  time  to  review  your  news¬ 
papers  commitment  to  Newspaper  In 
Education  and  plan  accordingly. 

Edward  W.  Muench 
(Muench  is  an  elementary  school 
teacher  in  Toms  River,  N.J.  He  is  cur¬ 
rently  on  leave  of  absence  and  is  travel¬ 
ing  around  the  country  to  broaden  bis 
knowledge  of  NIE  programs.) 


Marital  arts  better  than  martial  arts 


The  editor  of  our  small  town  news¬ 
paper  has  a  habit  of  posting  spelling 
errors  on  the  newsroom  bulletin  board. 

The  most  recent  note  read,  “Staff, 
you  let  pass  a  phrase  that  said,  ‘after 
weeks  of  indepth  combatant  training. 


marital  art  experts  were  able  to  push 
away  assailants  without  touching 
them  .  .  .  ’  ” 

The  young  copy  writer  the  note  was 
really  intended  for,  frowned  as  he  let 
the  lines,  “1  presume  we  meant  martial 


arts,”  sink  in. 

“Presume  what  you  want,”  he  mum¬ 
bled,  walking  off.  “It  makes  a  better 
story  spelled  my  way.” 

Jacqueline  Caine 
2828  Sahalee  Drive,  East 
Redmond,  Wash.  98052 


Says  much  ado  about  nothing 


I  was  very  interested  in  your  story 
“Photo  causes  a  stir  among  women 
writers”  {E&P,  Oct.  1).  From  what  1 
could  gather,  a  group  of  women  jour¬ 
nalists  were  offended  that  a  photograph 
taken  of  them  admiring  a  statue  in  a 
public  place  appeared  in  the  Cleveland 
Plain  Dealer. 

My  question  is  the  same  inquiry  that 
should  be  on  the  lips  of  every  editor 
who  saw  the  piece  —  “Why  the  fuss?” 

It  sounds  like  much  ado  about  noth¬ 


ing.  Obviously  a  convention  of  the 
World  Association  of  Women  Jour¬ 
nalists  warranted  coverage  by  the  local 
paper.  And  a  photo  to  accompany  the 
story  should  have  been  expected. 

How  nice  the  Plain  Dealer  opted  for 
something  fresh  instead  of  photograph¬ 
ing  a  group  of  dowdy  and  bored  lady 
writers  listening  to  a  speaker  none  of  its 
readers  had  heard  of.  Is  it  too  much  to 
suggest  these  women  are  making  a 
mountan  out  of  a  molehill? 


In  these  days  of  increasing  govern¬ 
ment  interference  in  the  free  flow  of 
information,  one  would  least  expect  an 
attack  on  a  paper's  right  to  publish  a 
photo  of  public  people  engaging  in  a 
public  activity  in  a  public  place  to  come 
from  within  the  ranks. 

Whatever  happened  to  the  good  old 
days  when  if  you  met  a  lady  editor  you 
could  expect  her  to  defend  press  free¬ 
dom  like  a  man? 

Phillip  E.Trum 
R.R.  2  Sangamo  Town  #19 
Springfield,  III.  62707 


Short  takes 


The  AFSC  began  by  reconstructing 
work  in  World  War  1  and  fed  the  needy 
of  all  views  after  the  Russian  Revolu¬ 
tion,  headed  by  future  President  Her¬ 
bert  Hoover.  —  Washington  Post 

*  *  * 

A  director  of  a  Second  Street  fruit 
and  vegetable  stand  and  his  four  sons 
have  asked  Hamilton  County  Common 
Please  Court  to  dissolve  the  corpora¬ 
tion. — Cincinnati  Enquirer 


ROSENFELD 

Readers  looking  for  explanation  and  per¬ 
spective  in  foreign  affairs  will  find  Stephen 
Rosenfeld’s  weekly  column  invariably  re¬ 
warding.  The  deputy  editorial  page  editor 
of  the  Washington  Post  is  a  former 
Moscow  correspondent,  a  widely-published 
author  and  a  student  of  Russian  history. 

Every  Friday  in  the 

Los  Angeles  Times- 
Washington  Post  News  Service 

1150  15th  St.  NW.  Washington.  DC  20071 
(202)  334-6173 
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Imagine  yourself 

locked  in  a  room  with  Norman  Mailer 
and  Clint  Eastwood. 


Oct.  23  in  Parade. 


©  1983  Parade  Publications,  Inc.  All  rights  reserved. 


“He  portrayed  psychopaths  who 
acted  with  all  the  silence,  certainty, 
and  gravity  of  saints.  Or  would  it  be 
closer  to  say  that  he  played  saints 
\  who  killed  like  psychopaths.” 

c. 

From  Norman  Mailer’s  profile  of 

Clint  Eastwood, “All  the  Pirates  and  People.” 
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Reducing  plate  costs  20%  is  just  one  of  the  ways 
3M  D^dliner*  helps  you  run  a  tight  ship. 


The  Deadliner  Platemaking 
System  can  save  you  20% 
or  more  on  the  per-page  cost 
of  the  materials  used  in 
making  a  newspaper  plate. 
And  there  are  other  important 
ways  this  worldwide  proven 
system  provides  greater 
economy  than  conventional 
silver  film  systems. 

Deadliner  reduces  labor 
and  equipment  costs. 

It  eliminates  the  need 
for  special  darkroom  facilities 
by  replacing  conventional 


film.  It  eliminates  the  variables 
of  wipe-on  plate  coating  and 
processing.  And  it  cuts 
platemaking  time  in  half. 

Best  of  all,  Deadliner 

accomplishes  all  this  _ 

without  any  sacrifice  [^adiiner- _ 

of  quality,  even  on 
press  runs  in  excess 
of  100,000.  That 
kind  of  quality  is  just 
what  you’d  expect  P|| 
from  the  company 
that  developed  the 
first  pre-sensitized  _ 


offset  plate  over  32  years  ago. 

For  a  free  brochure  on 
Deadliner  or  information  on 
3M’s  creative  financing 
plans,  write  Mike  Rynerson, 

_ Printing  &  Reprographic 

Products  Division/3M, 
223-2N  3M  Center, 

St.  Paul,  MN  55144. 

bOr  call  toll-free 

1-800-328-1676.  In 
Minnesota,  call  collect 
612/733-4041. 


3M  hears  you  . . 
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Every  Saturday  since  1884 


Cooperation  in  Los  Angeles 

LA.  Times  turns  over  newsroom,  presses  to 
competing  daiiies  after  fire  ieaves  them  without  power 


Herald  Examiner  editor  Mary  Anne  Dolan  talks  with  Times' 
publisher  Tom  Johnson. 

By  M.L.  Stein 


Dolan  directs  the  newsroom  operation. 

mented,  “We  can’t  thank  Tom  Johnson  enough.  They 
were  wonderful .  We  had  to  leave  out  sections  of  our  paper. 


The  Los  Angeles  Times  also  published  the  morning  edi¬ 
tions  of  both  the  Los  Angeles  Herald  Examiner  and  the 
Spanish-language  daily  La  Opinion  on  the  night  of  October 
10,  after  a  downtown  fire  left  about  8,000  businesses, 
industrial,  and  residential  customers  without  electricity. 

The  blaze  also  knocked  out  power  at  the  Los  Angeles 
Associated  Press  bureau. 

In  an  all-night  effort,  the  Times  donated  its  downtown 
and  Orange  County  printing  plants  to  produce  the  Herald’s 
full  press  run  of  more  than  250,000  papers,  as  well  as  the 
full  run  for  La  Opinion,  63,000. 

In  addition,  40  Herald  Examiner  reporters  and  editors, 
led  by  editor  Mary  Anne  Dolan,  occupied  the  Times  news¬ 
room  where  they  were  helped  in  operating  the  terminals  by 
Times  assistant  managing  editor  Ted  Weegar  and  other 
Times  news  executives. 

“This  was  unprecedented  as  far  as  we  can  determine’’ 
said  Times  publisher  Tom  Johnson,  who  agreed 
immediately  when  the  two  other  papers  called  for 
assistance .  ‘  ‘  We  can  not  find  a  record  of  a  paper  publishing 
two  others  as  well  as  their  own  in  an  emergency.” 

Dolan,  who  was  up  all  night  supervising  her  news 
operation  told  E&P:  “This  is  one  of  those  times  that  news 
people  will  be  talking  about  forever.  It  was  very  exciting. 
We  owe  many  thanks  to  the  Times.” 

La  Opinion  editor  Letricia  Eugenia  Lozano  com- 


but  at  least  we  got  it  out.” 

Johnson  said  La  Opinion  already  had  its  pages  com¬ 
posed,  leaving  only  the  making  of  the  plates  by  the  Times. 
For  the  Herald,  however,  it  was  a  complete  service,  he 
added. 

The  entire  operation  was  supervised  by  Times  produc¬ 
tion  superintendent  Norman  Chandler,  son  of  Otis  Chand¬ 
ler,  chairman  and  editor-in-chief  of  the  Times  Mirror  Com¬ 
pany.  Also  on  hand  were  the  Herald’s  production  director, 
Raymond  Willis,  and  La  Opinion’s  production  manager, 
John  Stouwie. 

The  fire  broke  out  at  a  Los  Angeles  Department  of 
Water  and  Light  substation  about  7:20  p.m.,  killing  all 
power  at  the  two  papers  and  AP. 

AP  bureau  chief  John  Brewer  said,  “we  were  lucky  in  a 
way,  it  was  a  light  news  day  and  the  satellites  functioned 
perfectly  with  the  national  wires.” 

He  added  that  AP  switched  all  members  to  the  national 
circuit  and  staffers  were  sent  home  with  portable  terminals 
to  file  stories  to  New  York. 

Concerning  the  Times  contribution,  Johnson  said, 
“everybody  felt  very  good  about  it  when  it  was  over.  The 
staffs  of  both  the  Times  and  the  Herald  cheered  when  the 
press  runs  were  over.  We  are  vigorous  coripetitiors  during 
the  day  but  when  something  like  this  happens  in  a  time  of 
crisis  we  help  each  other.” 


LOS  Angeles  Herald  Examiner  employees  at  work  in  the  Los 


Herald  Examiner  staffers  take  over  the  Times'  newsroom.  Angeles  Times  composing  room. 
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A  brief  look  at  two  “editors’  newspapers 

Where  the  rewrite  desk  usually  takes  a  front  seat  to  reporters 

In  the  eyes  of  many  in  the  newspaper  business,  there  are  two  types  of 
newspapers — “reporters’  papers”  and  “editors’  papers.” 

Reporters’  papers  give  the  reporters  an  opportunity  to  use  their  own  style 
and  to  devote  whatever  space  they  feel  is  necessary  to  tell  the  story. 

At  editors’  papers,  style  and  length  is  determined  strictly  by  the  editors.  In 
many  cases,  bylined  stories  bear  no  resemblence  either  in  size  or  style  to  the 
story  the  reporter  turned  in. 

At  a  session  during  the  recent  American  Association  of  Sunday  and  Feature 
Editors  meeting  in  New  York  City,  Glynn  Mapes,  front-page  editor  of  the 
Wall  Street  Journal,  and  Nancy  Woodhull,  managing  editorlenterprise,  of 


USA  Today,  told  a  litt 
newspapers. 

Wall  Street  Journal 

All  those  young,  aspiring  reporters 
working  on  the  smaller  daily  and  week¬ 
ly  newspapers  around  the  country,  who 
dream  of  someday  “making  it’’  to  the 
Wall  Street  Journal,  may  have  second 
thoughts  after  hearing  what  the  Jour¬ 
nal’s  front-page  editor  told  a  con¬ 
ference  of  Sunday  and  feature  editors 
in  New  York  recently. 

Glynn  Mapes  said  that  while  a  Jour¬ 
nal  reporter  has  “final  say’’  when  it 
comes  to  the  facts  and  interpretation  a 
story  conveys,  the  editors  have  the  final 
say  on  the  style  in  which  it  is  written. 

Mapes  said  most  of  the  Journal’s 
front  page  stories  are  rewritten,  and  he 
even  warns  the  reporters  he  interviews 
for  jobs  that  “you  may  not  recognize  a 
word  you  wrote  for  the  first  two 
years.” 

While  he  is  quick  to  add  that  the  two 
years  may  be  somewha  exaggerated, 
he  also  says  “mark-up”  perfect  copy 
by  reporters  at  the  J  jrnal  is  the 
exception,  not  the  rule. 

Mapes  also  said  there  is  an  average 
three  month  “hold  time”  for  front  page 
feature  stories,  and  at  any  given  time, 
there  will  be  between  20  and  80  feature 
stories  in-house,  edited,  and  ready  for 
print. 

Anywhere  from  a  half  day  to  two 
days  are  spent  editing  and  rewriting 
each  story.  Mapes  has  a  staff  that 
includes  10  editors,  in  addition  to  him¬ 
self. 

“We  try  to  keep  the  reporters  as 
involved  in  the  editing  of  the  articles  as 
possible,”  Mapes  said.  But,  he  added, 
if  it  comes  down  to  a  reporter  not  liking 
how  his  original  story  ends  up,  the 
reporter  has  to  ‘bite  the  bullet.’  The 
story  runs  as  rewritten,  and  with  the 
reporter’s  byline.  Mapes  said  this  is  to 
protect  the  newspaper  in  case  it  is  sued 
on  the  story. 

If  the  reporter  is  really  vehement  that 


bit  about  how  things  are  run  at 
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the  story  should  not  carry  his  byline, 
than  in  most  cases,  Mapes  said,  the 
story  will  not  run  at  all. 

The  Journal’s  stringent  policy  should 
not  discourage  young  reporters  from 
applying  at  the  business  daily,  however. 

According  to  Mapes,  “eight  or  10” 
reporters  are  hired  right  out  of  college 
each  year.  Most  of  those,  he  said,  have 
previously  done  some  summer  intern 
work  with  the  newspaper. 

The  bulk  of  the  reporters  the  Journal 
hires,  Mapes  said,  have  between  three 
and  five  years  experience. 

Mapes  said  it  is  often  the  younger 
reporters  who  come  up  with  the  best 
ideas  for  stories. 

He  said  two-thirds  of  all  story  ideas 
for  page  one  come  from  reporters  and 
the  best  of  those  often  come  from  youn¬ 
ger  reporters  “who  may  have  nine 
ideas  that  are  real  turkeys,  but  the  tenth 
one  is  a  winner.” 

“I’m  a  proponent  of  ideas  generating 
from  the  bottom  up,”  Mapes  said. 


two  “  editors’  ” 


“Most  story  ideas  that  originate  from 
the  top  have  to  be  done,  although  they 
are  dull.” 

Mapes,  in  response  to  a  question 
from  the  audience,  acknowledged  that 
he  is  constantly  on  edge  that  another 
newspaper  might  break  a  story  that  he 
has  among  the  group  of  20  to  80  sitting 
around  waiting  to  run. 

“If  we  get  beat,”  he  said,  “we  some¬ 
times  must  swallow  our  pride  and  run  it 
anyway.” 

USA  Today 

USA  Today  will  not  win  a  lot  of  writ¬ 
ing  awards  and  its  management  is  not 
out  to  please  its  peers  in  the  Journalism 
business,  Nancy  Woodhull,  managing 
editor/enterprise,  for  the  new  national 
daily  newspaper  told  her  peers  re¬ 
cently. 

USA  Today’s  goal,  she  said,  is  to 
please  its  readers. 

“We  try  to  guess  what  other  news¬ 
papers  are  going  to  lead  with,  and  we 
choose  to  be  different,”  she  said.  “We 
try  to  pick  the  story  we  think  will  mean 
the  most  to  our  readers.  We  see  our¬ 
selves  not  as  editors  or  reporters,  but  as 
communicators.  And  we  try  not  to  be 
elitists.” 

Woodhull  readily  admits  that  USA 
Today  is  an  editors’  newspaper. 

“Many  newspapers  that  run  long- 
winded  reporters  pieces  are  really  writ¬ 
ing  in  a  vacuum,”  she  said. 

“We  come  down  heavy  on  our 
reporters  to  write  brief  stories  with 
who,  what,  when,  where  and  why 
leads. 

“We  think  of  ourselves  as  a  daily 
newsletter  to  let  the  reader  know  as 
briefly  as  possible  what  happened  in 
the  country  yesterday. 

Woodhull  said  the  three  or  four  para¬ 
graph  style  of  many  USA  Today  stories 
has  been  difficult  for  some  reporters  to 
get  adjusted  to  and  some  have  returned 
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to  whichever  Gannett  Co.  newspaper 
they  worked  on  before  being  moved 
over  to  Today. 

Woodhull  added  that  despite  the 
argument  some  critics  make  that  USA 
Today  runs  too  much  trivia,  “if  you 
write  about  what’s  hot,  it  will  be  read.’’ 

Newspaper  editors  should  get  out  of 
the  office,  “participate  in  life,’’  and 
learn  first  hand  what  is  important  to 
readers,  Woodhull  said. 

The  editor  who  is  worried  about  who 
can  do  a  better  job  covering  the  theater 
is  out  of  touch  if  he  is  not  spending  that 
time  covering  the  expanding  world  of 
video  casettes  and  cable,  she  said. 

How  does  USA  Today  get  ideas  for 
its  stories? 

From  movies,  examining  the  fash¬ 
ion  ads  in  New  Yorker  magazine,  and 
from  watching  the  network  tv  news 
shows  like  “Today,’’  “Good  Morning 
America,’’  and  “Nightline.’’ 

“Some  may  say  that  is  stealing  ideas, 
but  sometimes  we  can  do  it  different  or 
better,’’  she  said. 

She  cited  a  recent  USA  Today  story 
on  the  America’s  Cup  race. 

“We  found  that  people  didn’t  really 
know  what  was  involved  in  the  actual 
race  so  we  did  a  story  documenting  it.’’ 

USA  Today  has  four  sections  each 
day  and  each  section  has  a  “cover 
story.’’  It  is  the  only  story  that  jumps 
inside  from  the  front  page  of  the  sec¬ 
tion. 

John  Walker,  USA  Today’s  editor  of 
special  projects,  along  with  each  of  the 
four  section  editors,  are  responsible  for 
deterring  each  day’s  cover  story. 

“John  meets  weekly  with  the  editors 
of  each  section  and  those  editors  are 
forced  to  come  to  the  meeting  with 
story  ideas,’’  she  said. 

Woodhull  said  story  ideas  can  be 
obtained  from  popular  movies  and  she 
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cites  “Flashdance,”  which  she  said 
brought  people  back  into  the  discos  and 
introduced  a  new  style  of  wardrobe  for 
women. 

She  said  the  network  news  programs 
are  watched  by  “clerks”  who  distri¬ 
bute  summaries  each  day  to  USA 
Today  editors. 

Woodhull  said  USA  Today,  which 


recently  celebrated  its  first  birthday,  is 
still  “evolving.” 

“For  a  while  we  were  doing  too 
much  entertainment  articles  and  not 
enough  lifestyle.  Now  we  do  more  life¬ 
style.  One  of  our  surveys  showed  us 
people  want  to  know  more  about  the 
different  aspects  of  relationships.” 

— John  Consoli 


McCluskey  elected  president  of  AASFE 


Judy  McCluskey,  features  editor  for 
the  Cleveland  Plain  Dealer,  is  the  new 
president  of  the  American  Association 
of  Sunday  and  Feature  Editors 
(AASFE). 

McCluskey  moved  up  from  the  first 
vice-president  spot  to  succeed  Ron 
Patel,  assistant  managing  editor  (for 
Sunday)  at  the  Philadelphia  Inquirer. 

Other  AASFE  officers  who  moved 
up  a  notch  at  the  September  30  business 
meeting  portion  of  the  AASFE’s  two- 
day  convention  in  New  York  City  were 
London  (Ont.)  Free  Press  assistant 
managing  editor-features  Tony 
Bembridge,  now  first  vice  president; 
Newsday  assistant  managing  editor- 
features  Phyllis  Singer,  second  vice 


president;  and  Houston  Chronicle  fea¬ 
tures  editor  Jack  Rickman,  secretary. 
San  Francisco  Chronicle  Sunday  edi¬ 
tor  Rosalie  Muller  Wright  is  the  new 
AASFE  treasurer. 

Named  to  newly  created  AASFE 
regional  director  positions  were  Paul 
Adams,  features  editor  for  the  Portland 
Oregonian,  and  Carol  Weber,  assistant 
managing  editor-features  for  the  Miami 
Herald.  They  will,  among  other  things, 
work  to  solicit  new  members  for  the 
organization. 

Newsday  was  the  host  newspaper  for 
the  AASFE’s  1983  convention.  The 
Chicago  Tribune  will  host  the  organiza¬ 
tion’s  1984  meeting  in  the  Windy  City. 


IRS  reveals  Newhouse  group’s  profit  figures 


The  Internal  Revenue  Service  says  the 
publishing  empire  created  by  the  late 
Samuel  J.  Newhouse  earned  net  profits 
of  $96,277,000  in  1979,  up  from 
$93,552,000  the  previous  year. 

These  are  the  first  comprehensive 
profits  figures  ever  made  public  about 
the  group  that  Newhouse,  at  the  age  of 
16,  started  putting  together  in  Bayonne, 
N.J.,  in  1911. 

Newhouse  died  Aug.  29,  1979,  at  the 
age  of  84,  the  complete  owner  of  28  dai¬ 
ly  newspapers  in  1 1  states,  the  Parade 
Sunday  supplement,  the  Conde  Nast 
magazines  that  include  Vogue  and  Glam¬ 
our,  and  lesser  holdings  in  printing  and 
paper-making  plants. 

IRS  submitted  the  profit  date  to  U.S. 
Tax  Court  in  support  of  the  government 
claim  that  Newhouse  estate  owes  an  ad¬ 
ditional  $609,519,855  in  estate  taxes 
plus  $304,759,927  in  penalties  for  al¬ 
leged  fraud — a  charge  the  estate  says  is 
“absolutely  spurious”  (E&P,  Oct.  1). 

To  support  its  estimate  of  the  worth  of 
the  Newhouse  holdings  on  the  evalua¬ 
tion  date  of  Feb.  29,  1980,  IRS  analyzed 
each  of  the  properties  held  through  a 
maze  of  subsidiaries  of  Advance  Publi¬ 
cations,  Inc. 

IRS  concluded  that  Advance  Publica¬ 
tions  and  its  subsidiaries  were  worth 
$1.5  billion,  aside  from  excess  cash 
piled  up  in  various  units,  and  the  fam¬ 
ily’s  ownership  of  Newhouse  Broadcast¬ 
ing,  now  the  nation’s  eighth-largest 


cable  tv  operator. 

The  estate,  in  appealing  to  the  Tax 
Court  to  overrule  IRS  claims,  denied  that 
it  owned  any  additional  taxes  or  penal¬ 
ties,  but  the  IRS  reply  didn’t  back  down. 
It  asked  Tax  Court  to  uphold  IRS  “in  all 
respects.” 

IRS,  after  exploring  various  yard¬ 
sticks  for  pricing  media  properties,  val¬ 
ued  the  individual  Newhouse  papers  at 
about  two  to  three  times  annual  revenues 
or  15  times  net  income.  The  magazines 
were  valued  at  about  8.35  times  annual 
earnings. 

Some  of  the  1979  net  profits  turned  in 
by  separate  properties  were  listed  as:  the 
group  of  eight  Booth  newspapers  in 
Michigan,  $23,442,000;  the  Oregon 
Publishing  Co.  (The  Oregonian  and 
the  now-discontinued  Portland  Jour¬ 
nal),  $18,808,000;  Star-Ledger, 
$15,126,000;  the  Herald  Co. -Syracuse 
Division  (the  Syracuse  Herald- American 
and  Post-Standard),  $12,914,000; 
(Cleveland)  Plain  Dealer  Publishing 
Co.,  $9,547,000;  Mobile  Press  Register, 
Inc.  $8,450,000;  and  Parade, 
$5,325,000.  The  Herald  Co. -St.  Louis 
division  (the  St  Louis  Globe  Democrat) 
lost  $3,466,000  in  1979  and  lost 
$1,I37,()00  the  previous  year. 

Said,  IRS:  “As  of  Dec.  31,  1979,  Ad¬ 
vance  Publications,  Inc.  and  its  subsid¬ 
iaries  had  $367  million  in  current  assets, 
which  included  $44  million  in  cash  and 
$151  million  in  U.S.  Treasury  bills. 
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Wire  editors  concerned  about  huge  fiow  of  wire  copy 

Say  more  time  is  spent  deciding  what  to  leave  out 
than  of  determining  what  to  get  into  print 


By  Andrew  Radolf 

The  increasing  volume  of  stories  coming  over  the  high 
speed  wires  from  Associated  Press,  United  Press 
International,  and  the  growing  number  of  supplemental 
services  has  wire  editors  concerned  about  how  they  can 
most  effectively  sort  through  and  get  into  print  the  best  of 
this  daily  mountain  of  cop''. 

A  wire  editor  typically  will  look  at  between  600  and  800 
stories  a  day,  according  to  members  of  National  Wire 
Watch,  who  gathered  in  Chicago  for  their  annual  meeting 
Oct.  7-8. 

National  Wire  Watch  is  a  professional  organization  of 
wire  editors  designed  to  give  them  a  vehicle  for  expressing 
their  problems  and  needs  to  the  various  news  services. 

“AP  and  UPl  are  sending  too  much,”  Lloyd  Carver, 
wire  editor  of  the  Nashville  Tennessean  stated.  “We’re 
paid  for  what  we  put  in  the  paper,  not  for  what  we  leave 
out,  but  we’re  spending  97%  of  our  time  just  pushing 
buttons  to  leave  things  out.” 

He  added  that  the  high  speed  wires  have  become  a  case 
of  “function  follows  form”  and  that  more  has  to  be  done 
“to  make  the  technology  work  for  us.” 

“AP  and  UPl  are  sending  too  much,” 
Lloyd  Carver,  wire  editor  of  the  Nashville 
Tennessean  stated.  “We’re  paid  for  what 
we  put  in  the  paper,  not  for  what  we 
leave  out,  but  we’re  spending  97%  of 
our  time  just  pushing  buttons  to  leave 
things  out.” 

Just  how  pivotal  the  wire  editor  can  be  in  putting 
together  a  newspaper  was  made  clear  by  Donna  Lonchar 
of  the  Orange  County  Register  who  said  80%  of  the  news 
in  her  paper  came  from  wire  copy. 

“We’re  the  John  Henrys  of  newspapering,”  said 
Carver. 

Like  the  legendary  coal  miner  who  won  his  race  with 
new  technology  but  then  died  from  the  effort.  Carver  was 
confident  that  wire  editors  could  stay  ahead  of  the  rapid 
pace  of  stories  computer  technology  was  spewing  out  at 
1,200  words  per  minute. 

He  wondered,  though,  if  collapsing  from  exhaustion  lay 
at  the  end  of  the  race  for  his  colleagues  and  himself. 

Suggest  more  advisories 

Two  suggestions  which  cropped  up  frequently  during 
the  meeting  were  more  regionalization  of  the  wire  service 
reports  and  the  use  of  more  advisors,  perhaps  even  on  an 
hourly  basis. 

“Today,  most  of  us  see  electronic  copy  with  V/2  to  4  line 
takes  to  get  the  gist  of  a  story,”  Carver  said.  “With  more 
advisories  there  might  be  a  way  to  make  the  first  cut  easier. 
Advisories  are  better  than  they’ve  ever  been,  but  they  are 
still  incomplete.” 

Carver  noted  that  in  these  days  of  computerization, 
“the  lead  is  everything”  on  a  wire  service  story.  “1  look  at 
the  lead  first  before  deciding  to  push  the  button  to  see  the 
rest  of  the  story.” 

As  for  regionalization.  Carver  said  AP  and  UPl  should 
consider  “sending  a  cut  down  version  of  a  secondary  story 
to  a  remote  part  of  the  country.  A  crime  story  out  of 


Dubuque  could  be  cut  down  to  a  brief  for  southern  or 
northeastern  parts,  but  run  full  in  the  Midwest.” 

Other  concerns 

Among  other  concerns  of  the  wire  editors  was  a  seeming 
lack  of  coordination  at  AP  and  UPl  between  those  report¬ 
ing  spot  news  and  the  people  responsible  for  analyses  and 
trend  stories. 

“Who  insures  that  political  pronouncements  are  trans¬ 
lated  into  facts?”  asked  Dane  Bath,  managing  editor  of 
Morristown  (N.J.)  Daily  Record.  “There’s  too  much  duti¬ 
fully  reporting  of  what  people  said.  We  need  more  stories 
that  assess  the  impact  of  events.” _ 

Carver  noted  that  in  these  days  of 
computerization,  “the  lead  is  everything” 
on  a  wire  service  story.  “I  look  at  the 
lead  first  before  deciding  to  push  the 
button  to  see  the  rest  of  the  story.” 

Bath  felt  that  AP  should  take  more  advantage  of  its 
cooperative  structure  to  “gather  projects  from  member 
papers  around  the  country  who  have  done  in-depth  stor¬ 
ies.” 

Bobbie  Hess,  national-foreign  editor  of  San  Francisco 
Examiner  added  that  both  AP  and  UPl  should  provide 
more  sidebars  “to  give  statistics  and  background.” 

Hess  said  her  “bosses”  at  the  Examiner  were  reading 
USA  Today  everyday  and  “driving  us  nuts”  with  ques¬ 
tions  about  “all  the  charts  and  graphs  and  factual  side- 
bars”  appearing  in  Gannett’s  paper. 

Mary  Ann  McEnery,  wire  editor  of  The  Record  in 
Bergen  County,  N.J.,  and  president  of  Wire  Watch,  said 
AP  and  U  PI  should  consider  expanding  the  list  of  priorities 
for  focus  and  topic  pieces  to  identify  “holdable  type  of 
stories”  and  “expedite  preservation  of  their  stuff.” 
Private  concerns 

There  was  general  agreement  among  the  wire  editors 
that  UPl  has  improved  its  news  reporting  since  the  owner¬ 
ship  change,  but  privately  they  expressed  their  concerns 
that  the  adage  “UPl  gets  it  first,  but  AP  gets  it  right”  still 
has  some  truth  to  it. 

Several  wire  editors  said  they  would  be  reluctant  to  go 
with  a  breaking  U  PI  story  on  a  major  event  if  there  were  no 
“back-up”  confirmation.  As  an  example,  they  said  that 
although  UPl  had  a  clear  beat  in  reporting  the  Aquino 
assassination  in  the  Philippines,  many  reluctant  wire  edi¬ 
tors,  based  on  prior  experiences,  waited  for  the  AP  story 
before  putting  something  in  their  papers. 

“We’re  a  forgiving  lot,”  commented  one  wire  editor. 
“UPl  can  still  win  back  our  hearts.” 

(UPl  recently  conducted  a  survey  of  its  subscribers  by 
Ruth  Clark  which  found  that  the  service  received  high 
marks  for  accuracy,  according  to  William  K.  Adler, 
director  of  information.  He  said  Maxwell  McCrohon, 
UPI’s  editor-in-chief,  has  stressed  accuracy  in  all  stories 
and  that  the  problem  is  one  of  “perception”  rather  than 
fact.) 

Wire  services  respond 

Both  APand  UPl  had  representatives  at  the  Wire  Watch 
meeting  to  answer  the  wire  editors’  concerns. 

Lee  Mitgang,  AP  education  writer  based  in  New  York, 
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Wire  service  reps  respond  to  editor’s  concerns 


said  the  news  service  is  “doing  more  analyses”  in  re¬ 
sponse  to  the  “crying  need”  from  member  papers.  He  said 
AP  is  involving  its  bureaus  more  in  education  stories  that 
“are  not  just  school  boards,  but  take  more  of  a  national 
approach.” 

He  said  AP  was  also  using  its  bureaus  to  put  together 
more  “packages  with  a  regional  flavor.” 

Julie  Dunlap,  AP  enterprise  editor,  said  the  job  of 
coordinating  breaking  news  stories  “lies  with  the  national 
editor  of  the  moment — whatever  cycle  it  is.” 

Paul  Raeburn,  AP  science  writer,  added  that  coordinat¬ 
ing  breaking  news  with  the  enterprise  desk  for  possible 
in-depth  pieces  was  “an  informal  arrangement.  We’re  all 
within  shouting  distance  of  each  other.” 

Dunlap  added  that  AP’s  main  mission  had  to  remain 
covering  spot  news  and  said  “the  crush  of  news  does  not 
allow  us  the  time  we  would  like”  to  respond  to  all  the 
requests  for  analyses  and  in-depth  stories.  “We  don’t  have 
enough  people,”  she  said. 

Dunlap  said  AP’s  Washington  staff  “has  the  most  pres¬ 
sure  on  them  for  daily  filings.  There’s  been  writers  who 
have  taken  three  or  four  months  to  research  a  story.” 

AP  is  planning  to  use  more  graphics  with  its  enterprise 
stories,  Dunlap  continued,  and  the  news  service  has 
formed  a  team  of  graphics  editors  and  added  artists  in  New 
York  “to  coordinate”  art  work  with  stories. 

Coordination  a  problem 

Fred  Ferguson,  enterprise  editor  of  UPI,  said  coordina¬ 
tion  was  “a  tremendous  problem”  which  the  wire  service 
is  “fighting  on  a  day  to  day  basis.” 

Ferguson  said  the  move  of  UPI’s  editorial  headquarters 
to  Washington  “makes  us  a  helluva  lot  more  efficient’ ’  and 
will  result  in  “better  coordination”  among  news 
departments. 

A  couple  of  wire  editors  from  papers  which  did  not 
subscribe  to  UPI  asked  Ferguson  if  they  could  buy  UPI 
Newspictures  separately. 

Ferguson  said  the  “picture  service  is  not  generally  sold 
separately,”  and  added:  “That’s  the  one  thing  everybody 
wants  if  they  could  peal  off  a  piece  of  UPI.  That’s  what 
Reuters  and  Ajgence  France  Presse  wanted.” 

Ferguson  said  U  PI  has  also  added  artists  so  it  could  send 
more  graphics  to  give  its  stories  “some  dramatic  impact.” 

He  said  UPI  has  begun  sending  “picture  advisories” 
over  the  wire,  but  said  there  is  “still  a  long  way  to  go  in 
picture  coordination.” 

Ferguson  said  UPI  is  “trying  to  package”  its  stories  to 
help  wire  editors  “handle  the  volume  coming  over  the  high 
speed  wire.  We’re  trying  to  be  the  responsive  service.” 

He  said  UPI  has  developed  a  series  of  feature  packages 
called  Horizons  and  sends  advisories  “before  and  after 
delivery.” 

AI  Rossiter  Jr.,  UPI  science  editor,  said  UPI  was  mak¬ 
ing  an  effort  “to  cut  down  on  the  volume  of  stories.  You 
don’t  need  a  story  on  every  committee  meeting.” 

Supplemental  services 

Several  of  the  supplemental  news  services  also  were  at 
the  National  Wire  Watch  meeting  to  get  a  feel  for  wire 
editors’needs. 

Sallie  Gaines,  assistant  KNT  News  Service  editor  at  the 
Chicago  Tribune  said  the  service  was  “increasing  our 
international  file  dramatically”  to  rival  the  Los  Angeles 
Times-Washington  Post  and  New  York  Times  news  ser¬ 
vices. 

She  added  that  KNT  runs  “heavy  sports  coverage”  and 
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depended  on  much  of  that  from  the  New  York  Daily  News. 

Gaines  said  the  “guts”  of  KNT  is  to  be  a  supplemental 
service,  but  remarked  that  the  “wire  services  just  kill  you 
with  routine,  boring  junk”  like  press  conferences.  “Noth¬ 
ing  comes  out  of  them,”  she  stated.  “You  can  cover  them 
with  a  photo  caption.” 

Walter  Mahoney,  a  KNT  sales  representative  from  New 
York,  said  the  service  has  85  clients  in  the  United  States 
and  30  from  abroad. 

Wanda  Lloyd,  deputy  east  coast  editor,  and  Keith  Har¬ 
man,  deputy  west  coast  editor,  represented  LAT-WP. 

They  said  that  when  both  newspapers  move  similar 
stories,  it  is  up  to  the  service’s  editors  to  decide  which  one 
to  send  over  the  wire. 

“We  tend  to  move  whichever  is  first,”  Lloyd  said,  “but 
if  the  better  story  is  second,  you’ll  get  the  second.” 

“It’s  amazing  how  similar  the  two  stories  can  be,” 
added  Harmon. 

He  said  the  Washington  Post  and  Los  Angeles  Times 
were  “gray  papers,”  but  noted  that  the  Times  is  “on  the 
verge  of  using  more  color.”  As  a  result,  LAT-WP  also 
plans  to  “improve  and  upgrade”  its  art. 

Jo  Thomas,  assistant  national  editor  of  the  New  York 
Times  said  the  paper  uses  AP  and  UPI  “for  ideas  to 
develop  larger  stories.” 

Thomas  said  stories  being  sent  by  the  New  York  Times 
News  Service  are  “held  ’till  after  the  paper  is  published. 

She  said  editors  at  the  Times  would  find  it  “real 
upsetting  if  something  got  out  on  the  news  service  before  it 
appeared  in  the  paper.” 

Thomas  said  the  New  York  Times  News  Service  sends 
its  stories  via  AP  and  UPI  and  is  “completely  at  the 
mercy”  of  the  two  wire  services  “once  we  put  them  in.” 

Election  coverage 

National  Wire  Watch  also  devoted  a  session  to  discuss¬ 
ing  with  AP  and  UPI  correspondents  their  plans  for  cover¬ 
ing  1984’s  elections. 

Clay  Richards,  political  correspondent  for  UPI,  said  the 
wire  service  expanded  its  database  in  Dallas  to  include 
more  statistical  information. 

However,  newspapers  are  “going  to  have  to  pay”  for 
access  to  the  UPI  Databank,  he  said.  “For  too  long,  UPl’s 
been  giving  away  its  extra  goodies.” 

Richards  said  UPI’s  president,  William  Small,  has  “pro¬ 
mised”  to  provide  a  significant  budget  for  national  election 
coverage  “despite  the  emphasis  on  regional  coverage.” 

Richards  added  that  UPI  has  picked  five  “key  states”  at 
the  “corners”  and  in  the  center  of  the  country  for  “politic¬ 
al  outlook”  stories  to  put  the  “politicians  and  the  cam¬ 
paign  in  perspective.” 

Jon  Wolman,  Washington  news  editor  for  AP,  said  its 
political  database  will  also  cost  extra  and  is  available  over 
Nexus,  a  videotex  service  operated  by  Mead  Data. 

Wolman  said  AP  will  be  paying  more  attention  to  the 
senatorial  races  in  1984.  He  said  in  1980  AP  was  taken  by 
surprise  when  the  Repbulicans  won  a  majority  and  failed  in 
its  coverage  to  emphasize  the  key  races  where  liberal 
Democratic  incumbents  from  basically  conservative 
states  were  in  trouble. 

Wolman  sail  AP  will  include  poll  results  In  its  stories, 
but  will  put  the  findings  further  down  in  the  copy  because 
polls  are  “too  unreliable.” 

“The  wires  have  people  in  all  50  states  who  are  good  at 
feeling  the  pulse  of  those  states,”  he  said,  adding  AP’s 
plans  to  provide  50-state  roundups  “produces  something 
just  as  valuable  as  a  poll.” 
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Energetic  activist  to  take  over  iniand  presidency 

42-year-old  John  Lavine  is  a  workaholic 
who  maintains  a  very  furious  pace 


By  Celeste  Huenergard 

At  42,  John  Lavine  can  no  longer  be  classified  as  a 
“boy”  wonder.  Yet,  that  same  youthful  energy,  enthu¬ 
siasm,  idealism  ad  optimism  he  brandished  some  20  years 
ago  as  the  youngest  newspaper  publisher  in  the  country 
still  remain  his  hallmarks. 

“My  only  fear  is  boredom,”  declares  the  editor  and 
publisher  of  the  Lavine  newspaper  group  headquartered  in 
Chippewa  Falls,  Wisconsin. 

On  Oct.  18,  Lavine  will  be  handed  the  president’s  gavel 
of  the  Inland  Daily  Press  Association  —  a  group  he’s 
followed  ever  since  his  father  dragged  him  off  to  one  of 
its  annual  meetings  some  30  years  ago. 

A  mover  and  a  shaker,  who  occasionally  has  left  many 
an  old-line  Inlander  shaking,  Lavine  is  pure  energy  and 
intensity. 

“He’s  a  test,”  confirms  Milwaukee  Journal  assistant 
managing  editor  and  Inland  Foundation  president  George 
Lockwood.  “He  tests  you  all  the  time  and  he’s  incredibly 
persistent.  Furthermore,  he’s  such  a  workaholic  that 
Inlanders  will  have  to  roll  up  their  sleeves  and  work  like 
hell  (during  his  tenure)  or  they’ll  fall  by  the  wayside.  He 
maintains  a  very  furious  pace.” 

Lavine  began  the  acceleration  of  that  pace  in  1963  after 
finishing  a  business  degree  at  Carleton  College  in  North- 
field,  Minn. 

“He  tests  you  all  the  time  and  he’s 
Incredibly  persistent.  Furthermore,  he’s 
such  a  workaholic  that  Inlanders  will 
have  to  roll  up  their  sleeves  and  work 
like  heii  (during  his  tenure)  or  they’il 
fall  by  the  wayside.  He  maintains  a  very 
furious  pace.” 

Since  then,  he  has:  added  two  other  papers  to  the  stable 
of  small  Wisconsin  dailies  he  began  to  publish  almost  20 
years  ago;  served  as  the  country’s  youngest  regent  for  the 
University  of  Wisconsin  system;  put  in  a  stint  with  a  movie 
company;  written  editorials  three  times  a  week  for  King 
Syndicate;  traveled  the  world  on  political  and  editorial 
assignments;  attended  the  signing  of  the  Panama  Canal 
Treaty  at  the  request  of  Vice  President  Mondale;  and 
earned  the  respect  of  his  colleagues  as  a  tireless  supporter 
of  civil  and  human  rights,  environmental  issues,  educa¬ 
tion,  and  free  press. 

His  memberships  in  various  associations  reflect  his 
interests;  American  Society  of  Newspaper  Editors, 
National  Conference  of  Editorial  Writers,  Wisconsin 
Newspaper  Association,  National  Press  Institute, 
International  Press  Institute,  Environmental  Action,  Wis¬ 
consin  Wetlands  Association,  Wilderness  Society,  Wis¬ 
consin  Farmers  Union  and  the  International  Brotherhood 
of  Magicians. 

He  has  served  as  editor  and  publisher  in  residence  at  a 
string  of  universities  and  just  two  weeks  ago  was  asked  by 
the  University  of  Minnesota’s  School  of  Journalism  and 
Mass  Communications  to  become  its  first  Cowles  Pro¬ 
fessor,  a  chair  established  in  honor  of  the  late  John  Cowles 
Sr.,  former  president  of  the  Minneapolis  Star  and  Tribune 
Co. 


John  Lavine  puts  together  a  story. 

Lavine  has  been  honored  with  numerous  awards  for  his 
human  rights,  education  and  environmental  endeavors, 
including  an  honorary  Doctorate  of  Law  from  Emerson 
College. 

The  new  Inland  president  blames  all  of  the  above  on  his 
dot  theory.  “I  worked  for  three  days  once  and  it  was 
horrible,”  he  explains  with  a  grimace.  “For  eight  hours  a 
day  1  plotted  and  connected  dots  on  drafting  paper  for  the 
district  highway  engineer.”  Lavine  was  in  high  school  at 
the  time.  “I  learned  the  job  in  the  first  ten  minutes  and 
after  that  it  was  all  downhill.  I  remember  I’d  go  to  sleep  at 
night  and  dream  of  those  dots.  I  realized  then  that  the  only 
thing  that  ultimately  frustrates  me  is  boredom.  So  when  1 
was  getting  ready  to  get  out  of  college  1  told  myself  1  would 
have  to  be  sure  to  avoid  anything  that  was  work.” 

He  had  been  ambidextrously  avoiding  that  euphemism 
ever  since. 

“My  only  fear  is  boredom,”  declares 
the  editor  and  publisher  of  the  Lavine 
newspaper  group  headquartered  in 
Chippewa  Falls,  Wisconsin. 

It  was  Lavine’s  father  who  first  introduced  him  to  news¬ 
papers.  The  son  of  a  Russian  immigrant  and  a  former  math 
teacher  who  was  forced  to  drop  out  of  law  school  when  he 
ran  out  of  money,  Lavine’s  father  took  what  he  thought 
would  be  a  temporary  job  with  the  Superior  (Wis.)  Tele¬ 
graph  —  at  the  time  part  of  the  nationwide  Morgan  Mur¬ 
phy  chain.  Thirty-eight  years  later,  he  was  general  mana¬ 
ger  of  the  entire  chain  and  the  owner  of  the  small  Portage 
(Wis.)  Daily  Register  as  well. 

Seriously  ill,  Lavine’s  father  decided  to  purchase  the 
Chippewa  Falls  Herald-Telegram  for  his  son. 

“I  knew  if  I  could  run  a  daily  newspaper  1  would  have 
created  the  ultimate  future,”  recalls  Lavine,  comparing  a 
list  of  things  he  enjoys  —  interesting  people,  new  ideas, 
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writing,  photography,  working  with  people,  business,  and 
“changing  things  I  don’t  think  are  right”  —  with  a  fist  of 
things  he  considers  unpleasant — “boredom,  routine,  not 
being  committed  to  what  1  do.” 

Lavine’s  father  died  two  months  after  the  purchase  of 
the  Chippewa  paper.  “All  of  a  sudden  I  went  from  being  an 
impoverished  graduate  student  with  no  debts  to  a  pub¬ 
lisher  with  lots  of  debts,”  laughs  Lavine.  He  was  23  years 
old.  “I  think  the  only  people  on  the  paper  who  were 
younger  than  I  were  our  carriers.  They  were  12  years  old.” 

Despite  his  chronological  age,  Lavine  brought  with  him 
a  decade  of  hands-on  newspaper  experience  as  well  as  the 
childhood  lessons  recited  by  his  father  at  the  family’s 
dinner  table. 

“My  father  was  a  parent  who  taught  very  candidly  and 
was  a  very  wise  man.  I  had  traveled  with  him  a  lot.  I  also 
had  virtually  worked  in  every  department  of  the  paper,” 
he  says. 

“All  of  a  sudden  I  went  from  being  an 
impoverished  graduate  student  with  no 
debts  to  a  publisher  with  lots  of  debts,” 
laughs  Lavine.  “I  think  the  only  people 
on  the  paper  who  were  younger  than  I 
were  our  carriers.  They  were  12  years 
old.” 

Although  the  combined  paid  circulation  of  the  four 
Lavine  papers,  which  also  include  the  Baraboo  (Wis.) 
News-Republic  and  the  Shawano  (Wis.)  Evening  Leader 
curently  totals  only  35,000,  they  have  fought  steep  battles. 

This  summer  Lavine  hopped  on  the  nuclear  submarine 
U  SS  Daniel  Boone  off  the  coast  of  Florida  to  prove  that  the 
navy’s  Extremely  Low  Frequency  system  could  reach  a 
deep  and  fast-running  nuclear  submarine  with  its  signal. 

The  test  transmission  originated  from  Clam  Lake,  Wis¬ 
consin.  The  endeavor  earned  Lavine  a  citation  by  the 
Associated  Press  Managing  Editors  after  the  publisher 
rushed  back  to  Milwaukee  and  turned  over  a  series  of 
stories  on  the  event  to  the  AP  newswire. 

Other  Lavine  scoops  have  ranged  from  catching  a  state 
politician  who  promised  anonymity,  but  secretly  num¬ 
bered  the  post  cards  on  a  mail  poll,  to  chronicling  a  gov¬ 
ernor,  who  his  papers  had  endorsed,  barrel  across  the  state 
at  an  illegal  81-miles-an-hour.  Lavine,  who  got  behind  the 
governor’s  car  himself  and  clocked  it,  reported  the  viola¬ 
tion  in  a  personal,  signed  column. 

During  the  1960’s,  King  Syndicate  tapped  Lavine  to 
write  editorials  three  times  a  week  for  syndication.  King’s 
interest  in  the  young  editor  was  sparked  by  the  latter’s 
uncommonly  high  editorial  page  readership,  which  was 
averaging  80%  four  days  out  of  six  days  and  six  days. 
The  national  figures  at  the  time  were  15%  and  25%,  respec¬ 
tively.” 

“Some  of  the  King  people  came  to  me  and  said,  ‘why  is 
this?’  They  even  tested  it,”  remembers  Lavine. 

“I  think  the  reason  was  very  clear.  When  we  came  to 
Chippewa,  we  said,  ‘Look,  the  editorial  page  will  be  our 
own  and  you  can  assume  that  it  will  have  a  clear  point  of 
view  strongly  stated.  And  most  importantly,  it  will  also  tell 
you  why.’  The  newspaper  before  us  had  been  running 
editorials  that  said  exciting  things  like,  ‘spring  is  a  nice 
time  of  year.  It  comes  after  winter  and  before  summer’.” 

Some  250  syndicated  papers  later,  Lavine  gave  up  the 
syndicate  circuit. 

“I  realized  that  the  alienation  of  the  1960s  had  reached  its 
apex,  and  .  .  .  that  points  could  be  much  better  made  on  the 
state  and  regional  level.” 

When  he’s  not  newspapering,  Lavine  is  a  diligent  activ- 
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ist  for  education.  One  of  his  most  satisfying  contributions 
to  the  cause  occurred  when  he  was  a  regent  for  the  Univer¬ 
sity  of  Wisconsin  system. 

With  a  “little  shoving  and  some  talking,”  Lavine  man¬ 
aged  to  push  through  proposals  to  allow  senior  citizens  to 
attend  college  classes  for  free  and  to  permit  anyone  under 
the  age  of  62  to  audit  classes  for  half  the  price  of  their 
credit-earning  classmates. 

While  the  older  regents  initially  were  stunned  at  the  tone 
of  the  proposals,  today,  ten  years  later,  thousands  of  older 
Wisconsinites  have  gone  back  to  school,  bringing  what 
Lavine  calls  “a  glow  to  the  faces  of  many  faculty  members 
who  have  so-called  senior  citizens  in  their  classes  who  add 
a  perspective  and  a  sparkle  and  just  a  sheer  love  of  learn¬ 
ing.” 

Lavine  also  is  proud  of  the  fact  that  he  was  instrumental 
in  the  1978  “writing  and  implementation  of  the  affirmative 
action  program”  for  the  University  system. 

Lavine’s  enchantment  with  education  was  passed  on  to 
him  by  his  father  and  his  mother  (another  over-achiever 
who  at  one  time  was  the  country’s  youngest  director  of  a 
professional  children’s  theater)  and  a  host  of  relatives.  His 
grandfather,  who  as  a  tailor  invented  the  commercial 
steam  iron,  which  today  still  carries  his  name  but  whose 
patent  he  never  owned,  retired  at  35  or  40,  moving  into  a 
log  cabin  on  the  northern  edge  of  Lake  Superior  to  con¬ 
centrate  on  his  Lincoln  research. 

Lavine  attributes  that  overabundant  energy  to  a  saying 
by  the  late  philosopher/activist  Saul  Alinsky,  which  he 
keeps  on  his  desk  —  a  stand-up  desk  because  “if  I  sit  down 
I’ll  vegitate.”  Alinsky's  message  is  simple:  “The  single 
most  important  thing  1  ever  learned  was  that  I  m  going  to 
die.  For  once  you  accept  your  own  death,  all  of  a  sudden 
you  are  free  .  .  .  you  no  longer  care  except  so  far  as  your 
life  can  be  used,  tactically,  to  promote  a  cause  you  believe 
in.” 

“I  don’t  think  you  can  stand  still,”  Lavine  interjects.  “1 
think  you  have  to  assume  that  everything  you  do  has  to  be 
questioned  regularly.” 

Lavine’s  energy  will  be  an  additional  shot  in  the  arm  for 
Inland  which  Just  last  year,  under  the  direction  of  Inland 
president  and  Lee  Enterprises  executive  vice  president 
Jim  Burgess,  mapped  out  a  new  course  for  itself  —  one  its 
members  hope  “will  have  the  pack  following  us.” 

“I  don’t  think  you  can  stand  still,” 
Lavine  interjects.  “I  think  you  have  to 
assume  that  everything  you  do  has  to 
be  questioned  regularly.” 

With  the  recently  streamlined  association  and  its  new 
long-term  strategy  planning  which  Lavine  will  inherit,  the 
new  president  already  has  outlined  his  priorities:  a  com¬ 
plete  format  change  in  the  groups  annual  meetings,  con¬ 
centrating  on  central  themes  and  simultaneous  sessions. 

And  a  myriad  of  continuing  seminars  “not  just  for 
publishers,  general  managers  and  editors  —  but  also  for 
middle  management.” 

Lavine  has  worked  his  way  up  through  the  Inland  ranks, 
having  served  as  1st  vice  president,  2nd  vice  president  and 
chairman  of  the  cost  and  revenue  committee  —  a  com¬ 
mittee  he  has  worked  with  devotedly  since  1966.  After  the 
Inland’s  annual  meeting  this  week,  he  will  travel  to  Lima, 
Peru,  with  a  comparative  cost  study  for  several  local  dail¬ 
ies  there. 

“Lavine’s  impatient  and  I  like  that,”  says  Paul  McCue, 
general  manager  of  the  Lincoln  (Neb.)  Journal  &  Star. 
“Some  people  might  be  turned  off  by  his  intensity,  but  I 
think  it’s  great.  His  shortcomings  are  the  things  that  help 
get  things  done.” 
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Supreme  Court  leaves  Seattle  newspaper  JOA  intact 

Also  upholds  Florida  daily’s  use  of  controversial  photo 


By  James  E.  Roper 

The  U.S.  Supreme  Court  has  left  standing  the  joint 
operating  agreement  between  the  Seattle  (Wash.)  Times 
and  the  Seattle  Post-Intellif>encer. 

Without  comment,  the  court  (Oct.  1 1)  declined  to  hear 
arguments  that  the  joint  operating  arrangement,  among 
other  things,  threatened  the  free  press  rights  of  competing 
publishers  in  the  area. 

Under  the  pact  that  went  into  effect  last  May  23,  the 
business  and  production  activities  of  the  two  papers  were 
combined,  with  both  papers  being  printed  on  the  Times' 
presses.  Each  paper  continued  to  operate  its  own  news 
and  editorial  staffs. 

Under  the  Newspaper  Preservation  Act  of  1970,  the 
Justice  Department  is  authorized  to  waive  the  anti-trust 
laws  to  allow  competing  papers  to  cooperate  when  one  of 
them  is  otherwise  threatened  with  failure.  U.S.  Attorney 
General  William  French  Smith  authorized  the  Seattle 
agreement  after  an  administrative  law  judge  held  pro¬ 
longed  hearings. 

A  Supreme  Court  review  of  the  decision  was  sought 
vainly  by  other  publishing  companies  and  groups  calling 
themselves  the  Committee  for  an  Independent  Post- 
Intelligencer,  People  Opposed  to  a  One-newspaper  Town 
and  the  Committee  for  a  Free  Press. 

In  another  case,  the  Supreme  Court  declined  to  revive 
an  invasion  of  privacy  suit  filed  by  a  woman  who  was 
pictured  fleeing  from  a  kidnapping  scene  with  only  a  towel 
covering  her. 

The  Cocoa  Beach  (Fla.)  Today  published  the  picture  on 
its  front  page.  The  woman.  Hilda  Bridges,  had  been  taken 
by  her  estranged  husband  to  their  previous  home  in  Titus¬ 
ville,  Florida,  and  forced  her  to  disrobe  to  prevent  her 
fleeing. 

The  husband  shot  himself  to  death  and  she  was  photo¬ 
graphed  being  helped  away  by  police.  . 

When  she  sued  the  newspaper  and  photographer  for 


invasion  of  privacy,  a  jury  in  a  Florida  state  court  awarded 
her  compensatory  damages  of  $1,000  and  punitive  dam¬ 
ages  of  $9,000.  The  newspaper  appealed  and  a  Florida 
appellate  court  threw  out  the  award. 

Mrs.  Bridges  took  her  case  to  the  U.S.  Supreme  Court, 
but  the  court's  refusal  to  consider  her  arguments  left 
standing  some  of  the  comments  of  the  Florida  appeals 
court. 

“Although  publication  of  the  photograph,  which  won 
industry  awards,  could  be  considered  by  some  to  be  in  bad 
taste,  the  law  in  Florida  seems  settled  that  when  one 
becomes  an  actor  in  an  occurrence  of  public  interest,  it  is 
not  an  invasion  of  her  right  of  privacy  to  publish  her 
photograph  with  an  account  of  such  occurrence. 

“There  were  other,  more  revealing  photographs  taken 
which  were  not  published.  The  published  photograph  is 
more  a  depiction  of  grief,  fright,  emotional  tension  and 
flight  than  it  is  an  appeal  to  other  sensual  appetites." 

*  *  * 

Columnists  Rowland  Evans  and  Robert  Novak  made 
progress  in  defending  against  a  libel  suit  filed  by  a  former 
University  of  Maryland  professor,  Bertell  Oilman. 

They  had  sought  to  avoid  trial  in  the  case,  arguing  that  a 
column  they  published  about  Oilman  was  protected  by 
their  constitutional  right  to  make  political  comments. 

However,  a  three-member  panel  of  the  U.S.  Court  of 
Appeals  for  the  District  of  Columbia  ordered  the  case  to 
trial,  asserting  that  “hybrid"  statements  of  opinion  and 
fact  or  implied  fact  are  subject  to  the  libel  laws.  This 
apparently  would  cover  material  published  in  many  news¬ 
paper  columns. 

Now  Evans  and  Novak  have  persuaded  the  entire  Court 
of  Appeals  to  reconsider  the  ruling  by  its  three-member 
panel.  In  accepting  the  case  for  consideration,  the  Court  of 
Appeals  commented  only  that  the  ruling  by  the  three- 
member  panel  was  not  made  unanimously.  The  issue  the 
full  court  will  face  is  whether  to  order  a  trial  for  the  basic 
suit. 


Newspaper  story  causes  delay  of  murder  trial 


The  murder  trial  in  New  Orleans  of  Ginny  Foat,  former 
president  of  the  California  chapter  of  the  National  Organ¬ 
ization  of  Women,  was  postponed  by  the  presiding  judge 
because  of  publicity  resulting  from  a  front  page  story  on 
October  10  in  the  New  Orleans  Times-PicayanelStates- 
Jtem. 

Judge  Robert  Burns  agreed  with  motions  from  both  the 
defense  and  prosecution  that  the  newspaper  story  by 
James  Gill,  a  suburban  bureau  chief,  would  make  jury 
selection  “unnecessarily  difficult." 

Judge  Burns  re-scheduled  the  trial  for  Nov.  7  and  issued 
an  order  prohibiting  anyone  connected  with  the  prosecu¬ 
tion,  defense,  or  the  court  from  making  out-of-court  state¬ 
ments  to  the  press. 

The  judge  said:  “In  order  to  insure  a  fair  trial,  we're 
going  to  try  this  case  on  the  law  and  the  evidence,  and  not 
on  what  may  develop  in  the  press." 

The  front  page  article  was  headlined  “Prosecution  Can't 
Find  Witness  Who  Heard  Foat  Talk  of  Slaying,"  and  it 
began:  “Prosecutors  have  failed  to  find  a  man  they  believe 
heard  Ginny  Foat  and  John  Sidote  talk  about  how  they 
killed  Moises  Chayo  in  Metaire,  sources  said." 

Sidote,  who  was  once  married  to  Foat.  has  agreed  to 


testify  against  Foat  in  return  for  immunity  from  prosecu¬ 
tion.  Sidote  claims  Foat  killed  Chayo,  an  Argentine  busi¬ 
nessman,  during  the  course  of  a  robbery  18  years  ago. 

The  missing  witness,  according  to  the  article,  “rode 
with  Foat,  Sidote,  and  their  traveling  companion,  Wasyl 
Bozydaj,  as  they  drove  from  Houston  to  Nevada  shortly 
after  Chayo,  62,  disappeared  in  1965." 

Bozydaj,  then  a  teenager,  rode  with  Foat  and  Sidote  on  a 
cross  country  trip.  The  article  said  Bozydaj  is  expected  to 
testify  that  he  witnessed  Foat  and  Sidote  dispose  of  blood¬ 
stained  clothing  in  New  Orleans  • 

Charles  Ferguson,  editor  of  the  Times- Picayune/States- 
Item,  said  the  issue  resulting  from  the  newspaper's 
“routine  advance  story"  on  the  trial  is  “ajudicial  matter." 

“As  far  as  we're  concerned,  the  story  is  accurate  and  we 
don't  have  any  apologies  to  make.  It  was  valid  from  a  news 
standpoint.  It  could  conceivably  cause  some  problems 
from  ajudicial  standpoint." 

Ferguson  said  Judge  Burns  “has  every  right  to  tell  those 
intimately  involved  in  the  trial  not  to  talk  to  the  press."  He 
said  the  judge's  directive  was  “not  a  gag  order,"  and 
explained:  “If  we  obtain  information  otherwise,  we  have 
every  right  to  publish  it." 
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Publisher  Joseph  Lyons  at  the  state  Capitol. 


“For  only  5%  of  our  editorial 
budget,  AP  provides  30%  of  our 
news.  In  fact,  we  rely  on  the  AP 
for  more  news  than  any  other 
single  news  service. 

“Most  people  don’t  realize  the 
number  of  news  services  avail¬ 
able  to  newspapers.  Our  papers 
alone  receive  eight.  But  from 


banking  to  Broadway,  the  AP  con¬ 
sistently  surpasses  the  others  in 
its  depth  and  breadth  of  news 
coverage. 

“With  the  New  York  State  Legis¬ 
lature  here  in  Albany,  local  news 
for  our  Capital  papers  is  often  big 
news  elsewhere.  And  we’re  proud 
of  the  way  we  report  it. 


“We  cover  the  state  capital,  AP 
covers  the  world.  We  wouldn’t 
publish  our  papers  without  it.” 
-Joseph  T.  Lyons,  Publisher,  The 
Times-  U nion  I  Knickerbocker  News, 
Albany,  New  York 


ASSOCIATED  PRESS. 
ONE  OF  A  KIND. 


Ap 


Pacific  isiand  ieader  says  WSJ  is  biased 

Newspaper  denies  article  was  timed 
to  effect  West  Coast  libel  suit 


The  Wall  Street  Journal  found  itself 
being  denounced  by  Robert  Deroburt, 
president  of  Nauru,  after  it  carried  a 
story  last  month  on  the  impact  of  the 
tiny  Pacific  island  country's  $125  mil¬ 
lion  a  year  phosphate  income  on  its 
5,000  citizens. 

The  phosphate  comes  from  the 
guano  left  by  millions  of  migrating  birds 
which  used  to  stop  at  the  eight-square- 
mile  island. 

Deroburt  charged  that  a  Sept.  22 
story  by  the  Journal’s  Asia  and  Pacific 


reporter,  Paul  Gigot,  “has  vicious,  ra¬ 
cist  overtones”  and  was  “built  upon 
numerous  deliberate  and  biased  dis¬ 
tortions”  in  its  account  of  how  the 
$25,000  per  capita  income  from  phos¬ 
phate  affected  the  way  the  islanders 
live. 

“They  have  lost  much  interest  in 
work  or  the  future,”  Gigot  wrote,  “and 
they  have  spent  money  like  lottery 
winners  even  as  the  phosphate  is  run¬ 
ning  out.” 

The  reporter  went  on  to  say  that  “the 
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biggest  spendthrift  may  be  the  govern¬ 
ment.  And  its  biggest  spender  is  the 
president.  His  Excellency  Hammer 
Deroburt,  head  chief  and  among  other 
things  minister  for  island  development 
and  industry,  civil  aviation,  and 
external  and  internal  affairs.” 

Nauru’s  president  asserted  that  the 
Journal  timed  its  article  to  influence  the 
outcome  of  a  libel  suit  brought  by 
Deroburt  against  Pacific  Daily  News,  a 
Gannett  newspaper  published  in 
Guam. 

Deroburt  sued  the  Pacific  Daily 
News  in  federal  court  in  Honolulu  over 
a  story  which  questioned  his  use  of 
public  funds. 

The  case  was  dismissed  after  a  feder¬ 
al  judge  ruled  that  the  act  of  state  doc¬ 
trine  applied,  and  dismissed  the  case. 
Under  that  doctrine,  U.S.  courts  do  not 
have  the  jurisdiction  to  decide  if  the 
actions  by  government  officials  of  a 
foreign  country  violated  that  country’s 
laws. 

Deroburt  appealed  the  dismissal  to 
the  Ninth  Circuit  U.S.  Court  of 
Appeals  in  San  Francisco.  Oral  argu¬ 
ments  were  heard  on  October  4. 

Deroburt  sent  his  New  York  attor¬ 
ney,  John  J.  Walsh,  over  to  the  Jour¬ 
nal’s  offices  to  seek  corrective  action. 

Seth  Lipsky,  foreign  editor  of  the 
Journal,  said  the  newspaper  demon¬ 
strated  to  Walsh  that  “the  suggestion 
that  the  article  was  timed  to  affect  the 
appeal  by  Nauru’s  president  is  not 
true.” 

Lipsky  explained  that  Gigot’s  article 
was  written  and  filed  before  Deroburt’s 
appeal  was  on  the  Ninth  Circuit’s  dock¬ 
et. 

“1  think  it’s  false  to  suggest  the  arti¬ 
cle  was  racist,”  Lipsky  continued.  “It 
attributed  the  island’s  troubles  to  the 
extraordinary  in-flow  of  money.” 

Lipsky  noted  that  Gigot’s  article 
pointed  out  that  several  high  Nauru 
officials  refused  to  meet  with  the  Jour¬ 
nal  reporter.  The  finance  minister, 
Kenas  Aroi,  Gigot  recounted,  even 
made  an  appointment  with  the  reporter 
after  his  efforts  to  give  him  the  run¬ 
around  failed,  but  when  he  showed  up, 
he  learned  that  Aroi  had  gone  to  Hon¬ 
olulu  that  morning. 

Robert  Sack,  one  of  the  Journal’s 
outside  attorneys,  said  the  newspaper 
received  “vague  threats’’  that 
Deroburt  intended  to  sue  over  Gigot’s 
story  but  “nothing  explicit.” 

“They  can  come  to  the  U.S.  and  sue 
us,”  Sack  said,  “but  the  act  of  state 
doctrine  limits  his  ability  to  sue.” 
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Washington  Times  executives  resign 
over  circulation  ‘irregularities’ 


Three  senior  executives  resigned 
from  the  Washington  Times  after  the 
newspaper’s  managment  “discovered 
certain  irregularities  in  the  practices  of 
the  circulation  department.’’ 

The  men  who  resigned  were  Timothy 
Whiting,  circulation  director;  Mark 
Rowse,  circulation  manager;  and  Larry 
DeVal,  home  delivery  manager. 

The  Times  said  that  in  response  to 
the  discovery,  it  was  launching  an 
“exhaustive”  internal  investigation 
and  asked  the  Audit  Bureau  of  Circula¬ 
tions  to  delay  its  audit  of  the  paper’s 
circulation  for  the  six-month  period 
ending  September  30.  The  audit  was  to 
be  the  Times’  first  by  ABC. 

The  Times  said  it  requested  that 


ABC  conduct  a  “special  audit”  after  its 
internal  investigation  is  completed  and 
remedial  action  has  been  taken.  ABC 
agreed  to  the  request,  the  Times  stated. 

Arthur  Anderson  &  Co.  is  conduct¬ 
ing  the  internal  investigation  for  the 
Times. 

The  Times  will  not  reveal  the  speci¬ 
fics  of  what  was  discovered  until  after 
its  investigation,  a  spokesman  from 
editor  and  publisher  James  Whelan’s 
office  said.  The  spokesman  added  that 
the  irregularities  were  discovered  by  an 
employee  in  the  circulation  department 
“and  brought  to  the  attention  of  Mr. 
Whelan.” 

The  Washington  Times  is  continuing 
to  claim  126,600  circulation,  based  on 


its  audit  at  the  end  of  March  by  Fox  & 
Co.,  an  independent  auditing  firm. 

The  newspaper  said  that  it  “has  no 
reason  to  doubt  the  accuracy  and  valid¬ 
ity”  of  last  spring’s  audit. 


Phoenix  Gazette 
opens  D.C.  bureau 

The  Phoenix  (Ariz.)  Gazette  has 
opened  a  full-time  bureau  in  Washing¬ 
ton,  D.C. 

Covering  the  Washington  beat  for 
the  Gazette  is  Sean  Griffin,  who  joined 
the  newspaper’s  staff  in  mid-July. 

Griffin  will  give  priority  to  the  Arizo- 
na  congressional  delegation’s 
activities,  and  those  agencies  dealing 
with  issues  having  an  impact  on  the 
Southeast. 
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NEWSPEOPLE  IN  THE  NEWS 


TOP  PROMOTION— 

Michael  E.  Waller  has  been  named 
editor  of  the  Kansas  City  Star  and 
the  Kansas  City  Times  and  vice 
president  of  The  Kansas  City  Star 
Co.  He  succeeds  Michael  J.  Davies, 
who  left  the  newspaper  company  to 
become  editor,  chairman  and 
c.e.o.  of  the  Hartford  (Conn.) 
Courant. 

Waller  joined  the  Star  staff  as 
managing  editor  in  1978  and  in 
June  of  1982  became  managing 
editor  of  the  Times.  He  formerly 
was  with  the  Courier-Journal, 
Louisville,  in  several  editorial  man¬ 
agement  posts  and  earlier  worked 
for  the  Cleveland  Plain  Dealer  and 
the  Decatur  (III.)  Herald. 


J.P.  O’Callaghan  ,  publisher  of 
the  Calgary  (Alta.)  Herald,  was  re¬ 
elected  president  of  the  Canadian 
Daily  Newspaper  Publishers  Associa¬ 
tion  at  the  annual  meeting  in  St. 
Andrews,  N.B.  Tom  Crowther, 
publisher  of  the  Fredericton  (N.B.) 
Gleaner,  was  re-elected  vice  presi¬ 
dent  and  treasurer. 

*  *  =1= 

Burl  Osborne,  senior  vice  presi¬ 
dent  and  editor  of  the  Dallas  Morning 
News,  has  been  elected  to  the  board 
of  trustees  of  the  Foundation  For 
American  Communications.  As  a 
board  member,  he  will  help  guide 
activities  of  the  national  non-profit 
organization  which  seeks  to  improve 
the  quality  of  information  delivered 
by  the  news  media. 

*  *  * 

Eric  Bidder,  publisher  of  the  Jour¬ 
nal  of  Commerce,  New  York,  was 
elected  to  the  board  of  directors  of 


Knight-Ridder  Newspapers,  Inc.  His 
election  filled  the  vacancy  created  by 
the  death  of  Bernard  J.  Ridder. 

*  *  * 

Bert  Wise,  executive  editor  of  the 
San  Antonio  Express-News  since 
February,  has  been  named  vice  pre¬ 
sident-news.  With  the  newspaper 
since  1951,  he  will  continue  to  be 
executive  editor. 

Wise  started  his  career  with  the 
Dallas  Morning  News  and  was  city 
editor  of  the  San  Antonio  News  for  20 
years  before  becoming  managing  edi¬ 
tor  in  1975. 

*  * 

Foreign  service  news  executive 
assigments  announced  in  Beirut,  Tel 
Aviv  and  London  for  the  Associated 
Press  include: 

Terry  Anderson,  news  editor  in 
Lebanon,  appointed  chief  Middle 
East  correspondent,  based  in  Beirut. 
Anderson  worked  for  the  AP  in  Louis¬ 


ville,  New  York,  Tokyo  and  Johan¬ 
nesburg  before  his  Beirut  assignment. 

Larry  Thorson,  chief  of  bureau 
for  Israel  since  1980,  named  news  edi¬ 
tor  in  London.  He  worked  in  Phi¬ 
ladelphia  and  on  the  world  and  foreign 
desks  in  New  York,  transferring  to 
Tel  Aviv  in  1976. 

Nick  Tatro,  appointed  chief  of 
bureau  in  Tel  Aviv.  He  joined  AP  in 
Miami  and  worked  in  New  York  and 
Cairo.  Since  1980  Tatro  has  been  chief 
Middle  East  correspondent  based  in 
Beirut. 

*  *  * 

C.R.  Devine  ,  who  recently  retired 
as  vice  president  of  the  Reader’s 
Digest  Association,  Inc.,  has  been 
elected  chairman  of  the  World  Press 
Institute.  He  succeeds  Paul  E.  Mor¬ 
gan,  who  served  as  chairman  for 
seven  years  and  asked  WPI  to  seek  a 
successor  after  he  found  it 
increasingly  difficult  to  carry  out  the 
duties  of  chairman  following  his  move 
to  Fort  Lauderdale  in  1980. 

*  *  * 

Reba  Roberts  was  named 
research  manager  of  the  Lexington 
(Ky.)  Herald-Leader,  moving  from 
research  coordinator  of  the  Mil¬ 
waukee  Journal/ Milwaukee  Sentinel. 

!(!  5|«  * 

Paula  Kierre  has  joined  the  Hat¬ 
tiesburg  (Miss.)  American  as  circula¬ 
tion  sales  manager,  handling  circula¬ 
tion  promotion.  She  was  with  the 
Arkansas  Gazette,  Little  Rock. 

*  *  * 

Steve  Small,  photo  editor  of  the 
Vancouver  (Wash.)  Columbian,  has 
moved  to  graphics  editor  of  the  Seat¬ 
tle  Post-Intelligencer. 

*  *  * 

Nancy  Smith,  previously  senior 
editor  of  Savvy  magazine  and  before 
that  editor-in-chief  of  Atlanta  Week¬ 
ly,  the  Sunday  magazine  of  the  Atlan¬ 
ta  Journal  and  Constitution,  was 
named  editor-in-chief  of  Madison 
Avenue  magazine.  New  York  City. 
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Chapman 


Carsan  Woodgeard  Chapman 

NEW  TITLES  IN  AAACON  — 

Ed  Corson,  editor  of  the  Macon  (Ga.)  News,  was  named  editor  of  the 
Macon  Telegraph  and  News  when  the  city's  dailies  merged  in  September. 

Ron  Woodgeard,  managing  editor  of  the  Telegraph,  is  serving  as  manag¬ 
ing  editor/news  of  the  merged  paper,  and  Barbara  Stinson,  managing  editor 
of  the  former  afternoon  News,  is  now  managing  editor/features.  Jim  Chap¬ 
man,  senior  managing  editor  of  both  papers,  retains  that  title  for  the  morning 
Telegraph  and  News. 

Corson,  who  began  reviewing  plays  for  the  Telegraph  in  1970  and  then 
was  a  part-time  reporter  and  editor,  started  full-time  in  1 977  and  was  named 
editor  of  the  News  in  1981 .  Woodgeard  since  1976  has  held  posts  of  copy 
editor,  assistant  city  editor  and  Atlanta  bureau  chief  for  both  papers.  Stinson 
has  worked  as  staff  writer,  feature  editor  and  city  editor.  Chapman  held  city 
editor  and  managing  editor  posts  before  being  promoted  to  senior  managing 
editor. 


Thomas  M.  Burnett  was 
appointed  New  Jersey  editor  and 
Trenton  bureau  manager  for  United 
Press  International.  He  has  been  with 
UPI  since  1980  and  previously  was 
with  the  Cleveland  Press  for  10  years. 

Robert  E.  Stein  was  named  mana¬ 
ger  of  the  Springfield,  Mass.,  bureau, 
succeeding  Carol  Rosenberg,  who 
resigned  to  join  the  Hartford  (Conn.) 
Courant.  Stein  was  a  reporter  for  the 
Holoyoke  (Mass.)  Transcript- 
Telegram. 

*  *  ♦ 

John  Ullmann  was  named  assis¬ 
tant  managing  editor  for  projects  at 
the  Minneapolis  Star  Tribune. 
Ullmann,  who  is  executive  director  of 
Investigative  Reporters  and  Editors 
and  a  journalism  instructor  at  the  Uni¬ 


versity  of  Missouri,  will  take  up  his 
new  post  January  3,  with  responsibil¬ 
ity  for  investigative  and  other  project 
reporting. 

♦  *  5t! 

Greg  Fisher,  photographer  for  the 
Marion  (Ind.)  Chronicle/Tribune 
since  1976,  joined  the  Birmingham 
(Ala.)  Post-Herald  as  photo-graphics 
editor.  A  graduate  of  Ball  State  Uni¬ 
versity,  Fisher  studied  for  a  summer 
in  Oxford,  England. 

*  *  * 

Thomas  J.  Hooper  has  been 
appointed  co-publisher  of  the  Man¬ 
chester  (Conn.)  Herald.  He  joined  the 
Herald  as  advertising  director  in  1975 
and  since  then  has  held  the  positions 
of  marketing  director  and  general 
manager. 
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The  Chicago  Tribune  has  added 
four  newspeople  to  its  editorial  staff, 
as  follows; 

George  Curry,  a  reporter  with  the 
St.  Louis  Post-Dispatch,  to  metropol¬ 
itan  reporter. 

Marsha  Peters,  a  caption  writer 
with  the  Chicago  Sun-Times,  to  an 
assistant  picture  desk  editor. 

Nat  Sheppard  to  metropolitan 
reporter,  from  national  correspon¬ 
dent  for  the  New  York  Times. 

Jim  Spencer,  to  writer  for  the  Tem¬ 
po  section.  He  previously  was  a  fea¬ 
ture  writer  and  magazine  writer  for 
the  Virginian  Pilot,  Norfolk. 

(Continued  on  page  24) 
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Newspeople  in  the  news 


(Continued  from  pane  23) 

Milton  D.  McLean,  publisher  of 
the  Sunhury  (Pa.)  Daily  Item,  was 
elected  president  of  the  Pennsylvania 
Associated  Press  Association.  He 
succeed  John  L.S.  Northrop,  pub¬ 
lisher  of  the  Washington  Observer- 
Reporter,  as  head  of  the  group.  Wil¬ 
liam  C.  Kegal,  publisher  of  the 
Ellwood  City  Ledger,  was  elected 
vice  president. 

McLean  also  will  become  president 
of  the  Pennsylvania  Newspaper  Pub¬ 
lisher  Associatiom. 

4:  *  * 

Douglas  A.  Yardas  joined  the 
corporate  office  of  Harte-Hanks 
Communications,  Inc.,  in  San 
Antonio  as  corporate  director  of 
purchasing,  a  newly  created  position. 
He  will  be  responsible  for  centralized 
purchasing  of  high-cost  printing 
supplies  for  the  company's  news¬ 
paper  and  consumer  direct  marketing 
operations. 

*  * 

Lee  P.  Webber,  marketing  director 
of  the  Pacific  Daily  News,  was  named 
publisher  of  the  newspaper,  succeed¬ 
ing  Robert  E.  Ldick,  who  retired. 
Udick,  61,  remains  as  president  until 
December  31  and  will  serve  as  a  con¬ 


sultant  to  Gannett  Co.,  Inc.  until  he  is 
65.  Webberalso  will  succeed  Udick  as 
president. 

Webber  began  his  newspaper 
career  at  the  Pacific  Daily  News  in 
1970,  joining  the  paper  as  circulation 
manager. 

Udick,  president  and  publisher  at 
Guam  since  1970,  was  with  United 
Press  International  in  Southeast  Asia 
management  and  editing  posts  until 
he  joined  the  Bangkok  World  in  1964 
as  editor  and  publisher.  He  later  was 
■Asian  correspondent  for  Scripps- 
Howard  and  then  moved  to  the  Hon¬ 
olulu  Star-Bulletin  as  a  staff  writer. 

*  *  * 

Jo  Taylor  joined  the  Kansas  City 
Times  staff  as  assistant  photo  editor 
from  photo  editor  of  the  Memphis 
Press-Scimitar.  She  has  taught 
graphics  and  photography  courses  at 
the  Indiana  University  School  of 
Journalism  and  worked  as  a  freelance 
and  staff  photographer. 

*  *  * 

Alan  Caruba  has  been  appointed 
book  editor  of  the  Business  Journal  of 
New  Jersey,  a  new  tabloid  debuting 
this  month  as  a  bi-weekly.  He  will 
continue  his  syndicated  column 
“Bookviews”  for  weekly  newspap¬ 


ers  and  also  be  book  editor  for  Sat¬ 
ellite  Dish  magazine,  a  consumer 
publication  to  be  launched  in  Novem¬ 
ber. 

*  *  * 

Arnold  C.  Ropeik,  who  joined  the 
Trenton  (N .  J . )  Times ,  in  1 962  from  the 
New  York  JournaTAmerican  and 
since  has  held  the  posts  of  news  edi¬ 
tor,  city  editor  and  magazine  editor, 
was  promoted  to  business  editor. 

George  Amick,  also  with  the 
Times  for  21  years,  was  promoted  to 
state  editor  from  Sunday  editor.  Prior 
to  the  Trenton  Times,  Amick  was  edi¬ 
tor  of  the  Troy  (Ohio)  Daily  News. 

Dave  Palombi,  who  joined  the 
newspaper  last  year  from  the  Bridge- 
ton  (N.J.)  Evening  News,  was  pro¬ 
moted  to  State  House  writer  and  John 
CovALESKi,  who  moved  to  the  Tren¬ 
ton  paper  earlier  this  year  from  the 
Manchester  (N.H.)  Union  Leader, 
was  promoted  to  business  writer. 

*  *  * 

Ronald  F.  Budash,  classified 
advertising  manager  of  the  Johnstown 
(Pa.)  Tribune-Democrat,  received  the 
James  G.  Slep  Memorial  Award  for 
excellence  in  perpetuating  the  growth 
of  the  classified  advertising  industry 
and  for  service  to  humanity  through 
community  involvement.  The  award 
is  sponsored  by  the  Pennsylvania 
Newspaper  Publisher  Association 
and  the  Altoona  Mirror. 

* 

Camille  Fly  Howell  has  joined 
the  Minneapolis  Star  and  Tribune  as  a 
part-time  art  and  architecture  critic. 
She  was  art  critic  at  the  Charlotte 
(N.D.)  Observer  before  she  recently 
moved  to  Northfield,  Minn. 


DEATHS _ 

Bill  Hazlett,  52,  a  Los  Angeles 
Times  staff  writer  since  1970,  died 
July  28  in  Santa  Ana,  Calif. 

*  *  * 

Virginia  Cowles,  68,  foreign 
correspondent  and  author,  was  killed 
September  17  in  an  auto  accident  in 
France.  Her  husband,  Aiden  Craw¬ 
ley,  a  former  member  of  Parliament  in 
Great  Britain,  was  seriously  injured  in 
the  accident.  She  was  a  reporter  for 
the  North  American  Newspaper 
Alliance  and  later  a  roving  correspon¬ 
dent  for  the  Sunday  Times,  London. 
*  *  * 

Edward  Henry  Reeve,  81,  a  pro¬ 
minent  Canadian  sports  columnist 
and  former  athlete,  died  August  27  in 
a  Toronto  hospital.  He  began  writing 
at  the  Toronto  Telegram  in  1923  and 
when  the  paper  folded  in  1972,  he 
joined  the  Toronto  Sun. 
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Notes  on  people _ 

Presidential  congratulations  in  capital 


of  the  American  Catholic  Historical 
Society  October  21  in  Philadelphia. 

Fox,  New  Orleans-born  and  the 
third  of  ten  children  in  an  Irish  family, 
began  his  newspaper  career  in  his  na¬ 
tive  city  and  moved  to  Philadelphia  in 


congratulates 
President  Williams 


Betty  Anne  Williams,  who  covers 
federal  health  policy  and  civil  rights 
issues  for  the  Associated  Press,  was 
inaugurated  as  president  of  the  Wash¬ 
ington  Press  Club  September  29. 

She  is  the  first  black  president  of 
the  organization  which  dates  back  to 
1919  when  it  was  known  as  the 
Women’s  National  Press  Club.  Men 
were  admitted  to  membership  in  the 
early  70s. 

Following  her  installation  by  the 
Rev.  Jesse  L.  Jackson,  who  told  the 
audience  there  has  been  more  pro¬ 
gress  for  black  people  in  athletics,  the 
church,  and  other  fields  than  in  jour¬ 
nalism,  Williams  responded  that  the 
club  “was  formed  as  a  haven  for  those 
who  were  understimated.”  As  presi¬ 
dent,  she  said  she  would  try  to  “reach 
out”  to  others  who  might  be  in  the 
same  situaton. 

On  her  inauguration  day,  Williams 
received  congratulations  from  Presi¬ 
dent  Reagan  in  his  office  at  the  White 
House. 

The  day  after  she  was  installed  as 
head  of  the  press  club,  Williams  recal¬ 
led  one  of  her  first  scoops  during  a 
breakfast  interview  with  Jacqueline 
Trescott  for  the  Style  section  of  the 
Washington  Post. 

“Well,”  she  laughed,  “I  was  the 
first  reporter  Wayne  Hays  told  that 
Elizabeth  Ray  could  not  type.” 

Williams  worked  for  the  Associ¬ 
ated  Press  20  months  following 
graduation  from  the  University  of 
South  Carolina,  in  Columbia,  S.C., 
and  Charlotte,  N.C.,  before  joining 
the  Washington  bureau  in  1974. 
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Philadelphia  honors 

Tom  Fox,  columnist  for  the  Phi¬ 
ladelphia  Inquirer  and  a  member  of 
the  editorial  board  of  the  newspaper, 
will  receive  the  annual  Barry  Award 


1963  to  join  the  Daily  News.  He 
started  the  column  in  1970.  With  the 
Inquirer  since  1974,  Fox  is  an  out¬ 
spoken  conservative  on  the  paper’s 
editorial  board. 

His  wife,  Karen  Ann,  is  senior 
news  editor  of  WCAU-tv,  in  Phi¬ 
ladelphia. 

Named  for  Commodore  John  Bar¬ 
ry,  the  “Father  of  the  American 
Navy,”  the  award  goes  to  “any  per¬ 
son  who,  by  his  or  her  character  and 
contributions  to  community,  church 
and  by  professional  accomplish¬ 
ments,  has  distinguished  him  or  her 
self.” 
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Staying  on  top  of  the  news— and  the 
competition— requires  greater  efficiency 
than  ever  before.  That's  why  Atex  news¬ 
paper  systems  are  in  hundreds  of  news¬ 
papers  around  the  world. 

Since  1973,  we've  been  extending  the 
limits  of  technology,  offering  newspapers 
better,  faster,  more  efficient  and  depend¬ 
able  ways  to  manage  copy  flow,  from 
story  and  ad  creation  to  production. 

Because  we  understand  how  newspa¬ 
pers  operate,  we  know  that  no  two  papers 
are  exactly  alike.  Each  Atex  installation 
is  designed  to  meet  your  needs,  from 
writing  and  editing  to  selling  advertising. 


MnWERFUlMMEUmmilT 

T90LHUinm.lSHERS 

Atex  newspaper  systems  are  one  sure  way 
publishers  of  small,  medium  and  large  news¬ 
papers  can  gain  a  competitive  advantage  by 
controlling  costs  and  producing  a  more  sale¬ 
able  product. 

The  paperless  world  of  Atex  allows  you 
to  take  advantage  of  electronic  text  editing 
throughout  your  paper,  so  you  can; 

□  reduce  costs  by  maximizing  staff  efficiency, 
by  conserving  materials  and  by  maintain¬ 
ing  tighter  controls  over  production 

□  boost  sales  productivity 

□  improve  writing,  editing  and  advertising 
quality 

□  streamline  customer  service 

□  increase  clerical  efficiency 

□  improve  decision-making  with  more 
timely,  accurate  information 

□  reduce  typesetting  costs 


M  new FRaooM  Of  rm  PRESS 

FOR  FDITORS  ROD  REPORTERS 

With  Atex  systems  for  every  size  news¬ 
paper,  reporters  and  editors  enjoy  a  new  kind 
of  visual  and  verbal  freedom.  Features  have 
been  designed  to  help  newspapers  meet 
deadlines  while  producing  highest  quality 
copy: 

□  Electronic  “cut  and  paste"  for  fast,  easy 
editing;  accurate  copy  fitting 

□  Split  screen  display  lets  you  work  easily 
from  notes,  update  stories,  write  budgets 

□  Automatic  wire  service  sorting  and  routing; 
key  word  and  “Urgent”  alerts 

□  Electronic  page  layout  for  editorial  control 
over  composition 

□  Password  system  to  protect  your 
confidentiality 


OffICM;  Bedford,  Chicago,  Dallas,  New  York,  San  Francisco,  Tampa,  Washington,  Copenhagen,  Dusseldorf,  Frankfurt,  Flamburg,  Helsinki,  Johannesburg,  London,  Madrid,  Melbourne, 


MORE  SMUS  MO  MORE  eOMnOl 
EORMOVERTISIRB  RIARRBERS 

Classified  and  Display  Advertising  is  the 
financial  backbone  of  every  size  newspaper. 
And  by  streamlining  the  entire  process,  Atex 
lets  sales  personnel  spend  more  time  selling 
and  less  time  doing  clerical  work.  The  system 
automatically  figures  ad  linage,  computes 
costs,  and  initiates  typesetting  and  billing. 

A  single  keystroke  brings  ad  order  forms, 
phone  directories,  signatures,  box  numbers 
and  much  more  to  the  screen.  In  short,  Atex 
offers: 

□  increased  time  for  “selling  up” 

□  fewer  keystrokes;  fewer  errors 

□  accurate  quotes  with  customer 
ON  THE  PHONE 

□  automatic  tracking  of  credit  problems 

□  easy  composition  for  extra  linage 

□  better  customer  service 

□  accurate  billing  information 

□  reports  when  and  how  you  want  them 


MTEX  BETS  YOBR  PAPER  BBT 
OHTIME-EBERYTIME! 

No  Atex  system  has  ever  become  obso¬ 
lete!  In  fact,  through  hardware  and  software 
enhancements,  systems  installed  in  the  early 
1970  s,  are  as  up-to-date  as  our  most  recently 
installed  systems.  While  we  are  constantly 
developing  new  products  for  the  newspaper 
industry,  we  always  design-in  compatibility 
with  our  existing  systems. 

SAFETY  RET  KEEPS  YOBR 
REYYSPAPERBPARORBRRIRB. 

SAFETY  NET"  is  the  combination  of  our 
distributed  database  and  COPYSAFE™  arch¬ 
itecture,  ourTRACE"  24-hour-a-day  remote 
diagnostic  system,  the  industry’s  largest 
network  of  field  ser¬ 
vice  engineers  and 
parts  depots,  the 
HELP!  user-aid 
program  and  our 
complete  customer 
service,  documen¬ 
tation  and  training 
programs. 


OYER 300 PBRUSHERS 
mRUmOEOmiOORATEX 

□  USA  Today,  Washington,  DC 

□  The  Boston  Herald,  Massachusetts 

□  Rochester  Post  Bulletin,  Minnesota 

□  Austin  American  Statesman,  Texas 

□  Booth  Newspapers,  Michigan 

□  Wichita  Eagle-Beacon,  Kansas 

□  Philadelphia  Inquirer,  Pennsylvania 

□  Patriot  Ledger,  Massachusetts 

□  Hendersonville  Times-News, 

North  Carolina 

SBPERMR  TECMROIOBY: 

ROWMOM  THE  f STORE 

We  built  our  reputation  with  systems  for 
the  world’s  largest  newspapers.  Now,  Atex 
performance  is  available  on  small  and 
medium-sized  systems,  too! 

For  high  performance  Classified  Adver¬ 
tising  and  Editorial  software,  ergonomically- 
designed  terminals.  Cable  TV,  Graphics 
and  Pagination  systems  today,  and 
direct  output  systems  tomorrow,  look  to  Atex. 
The  Leader. 


Munich,  Oslo,  Paris,  Rome,  Rotterdam,  SSo  Paulo,  Stockholm. 
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Bedford.  MA  01730 
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Pulitzer  Prize  winning  Omaha  Sun  foids 

Blames  marriage  mail  operation 
of  competing  Omaha  World  Herald 


The  Omaha  Sun,  which  was  the  first 
weekly  to  win  a  Pulitzer  Prize, 
announced  on  Oct.  7,  that  it  published 
its  final  issue  the  previous  Wednesday. 

The  Sun  won  the  Pulitzer  in  1973  for 
its  expose  of  the  finances  of  Boys 
Town,  a  home  for  orphans. 

The  closing  affects  the  23,000  weekly 
Sun  and  a  free,  55,000  distribution 
shopper,  which  both  circulated  within 
the  city  of  Omaha. 

Sun  Newspapers  will  continue  to 
publish  Bellevue  Leader,  a  free  weekly 
with  19,500  circulation;  a  bi-weekly 
real  estate  guide  for  metropolitan 
Omaha;  a  weekly  newspaper  for  the 
local  Air  Force  base;  and  two  annual 
publications. 

The  Sun  said  advertising  losses 
exceeding  $350,000  since  1981,  which  it 
alleges  were  caused  from  competition 
with  weekly  newspapers  and  a  mar¬ 
riage  mail  service  operated  by  the 
Omaha  World  Herald  Co.,  made  it 
“economically  prohibitive’’  to  stay  in 
business. 

The  Omaha  Sun  had  filed  an  antitrust 
suit  last  January  against  the  World 
Herald  Co.,  which  claimed  the  weekly 
would  be  forced  to  cease  publication 
unless  its  competitors  were  stripped  of 
two  subsidiaries;  Rapid  Printing  & 
Mailing,  Inc.  and  Suburban  Newspa¬ 
pers  Inc. 

The  suit  alleged  that  the  World 
Herald  Co.  was  attempting  to 


“monopolize  and  dominate’’  the  local 
print  advertising  market. 

Among  the  allegations  were  that 
Rapid  Printing  &  Mailing  was  quoting 
advertisers  lower  rates  for  marriage 
mail  than  prices  previously  charged  the 
Sun  for  similar  printing;  that  World 
Herald  publications  lowered  display 
advertising  rates  to  levels  below  the 
rate  card;  and  that  classified  rates  for 
individuals  were  lowered  to  an 
“unreasonably  low  price.’’ 

The  World  Herald  Co.  acquired  Sub¬ 
urban  Newspapers,  with  five  local 
weeklies  and  a  shopper,  in  1980.  Rapid 
Printing  &  Mailing  was  acquired  in 
1981. 

In  July,  the  Sun  won  a  preliminary 
injunction  in  Federal  District  Court 
against  the  World  Herald  which  pro¬ 
hibited  it  from  distributing  marriage 
mail  advertising. 

The  injunction  order  was  stayed 
pending  the  World  Herald’s  appeal  to 
the  U.S.  Court  of  Appeals  for  the 
Eighth  Circuit  in  St.  Louis.  At  the  end 
of  September,  the  appeals  court  re¬ 
versed  the  injunction  order. 

Though  it  ceased  publication,  the 
Sun  plans  to  continue  its  antitrust  suit 
which  is  scheduled  to  be  heard  Nov.  28 
in  federal  district  court  in  Lincoln.  The 
amount  of  damages  being  sought  will  be 
set  during  the  trial  proceedings. 

In  1981,  Bruce  Sagan,  publisher  of 
the  Southtown  Economist  in  Chicago, 


acquired  Sun  Newspapers  from  War¬ 
ren  Buffet  who  had  owned  the  group 
since  1968. 

Last  month,  in  an  effort  to  cut  costs 
and  “keep  the  Sun  alive,’’  Sagan  con- 
'Solidated  the  Sun’s  seven  neighbor¬ 
hood  zones  into  one  city-wide  weekly 
and  reduced  editorial  staff  to  four  from 
eight  people.  The  editorial  staff  at  one 
point  had  been  16  people. 

When  he  filed  that  antitrust  suit, 
Sagan  said  that  the  World  Herald  Co. 
had  rejected  his  suggestions  that  the 
company  purchase  the  Sun  or  that  the 
weekly  and  the  daily  enter  into  a  joint 
operating  agreement  under  the  News¬ 
paper  Preservation  Act. 

Two  Michigan 
dailies  switch 
back  to  p.m. 

Two  years  ago,  the  Niles  Daily  Star 
and  Dawagiac  Daily  Star  in  Michigan 
went  with  what  was  perceived  to  be  a 
national  trend  and  converted  from  eve¬ 
ning  to  morning  publication. 

In  the  process,  the  six-days-a-week 
papers  switched  from  carrier  delivery 
to  100%  second  class  mail. 

The  conversion  meant  the  papers 
were  going  to  press  around  1  a.m.  and 
reaching  subscribers  in  that  day’s  mail 
from  anywhere  between  9  a.m.  and  the 
late  afternoon. 

The  conversion  resulted  in  a  “profit¬ 
able  situation,’’  commented  publisher 
Danny  G.  Dean,  but  from  numerous 
readers  complaints,  it  was  easy  to  see 
that  subscribers  were  not  happy  with 
the  change. 

“People  perceived  us  as  being  late,’’ 
Dean  said,  “because  of  the  12-hour 
span  between  putting  the  paper  to  bed 
and  delivery.’’ 

The  papers  hired  Market  Opinion 
Research  to  survey  readers,  and  the 
research  confirmed  subscriber  dis¬ 
content.  MOR  found  68%  of  the  sub¬ 
scribers  preferred  an  evening  paper,  as 
compared  to  22%  liking  a  morning  one. 
Ten  percent  had  no  preference. 

In  July,  the  two  newspapers 
switched  back  to  the  evening  cycle  and 
once  again  used  carriers  for  delivery. 

Dean  said  the  switch  picked  up  about 
“300  or  400  new  subscribers’’  for  the 
Niles  Daily  Star,  circulation  6,400,  and 
“about  200’’  new  subscribers  for  the 
Dawagiac  Daily  Star,  with  circulation 
in  the  3,500  range. 
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When  it  comes  to  vodka... 


We  have  virtually  all  the  information  on  the  subject — and 
access  to  even  more.  It’s  interesting,  colorful  and,  in  some 
instances,  surprising.  So  if  you  think  America’s  favorite 
distilled  spirit  might  be  a  possible  topic  for  Lifestyles  or 
Business  or  General  Interest,  let  us  know.  Then  you’ll 
have  virtually  all  the  information,  too. 
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Kirkland  warns  ITU  about  Teamsters 

Says  typographers  could  be  “separated” 
from  AFL-CIO  if  they  go  ahead  with  merger 


Lane  Kirkland,  president  of  the 
American  Federation  of  Labor- 
Congress  of  Industrial  Organizations, 
told  the  labor  organization's  annual 
convention  in  Hollywood,  Florida,  that 
he  opposes  the  proposed  merger 
between  the  International  Typog¬ 
raphical  Union  and  the  Teamsters. 

Kirkland  said  if  the  ITU  goes  ahead 
with  the  merger,  it  will  mean 
“immediate  separation"  from  tfie 
AFL-CIO  which,  expelled  the  Team¬ 
sters  in  1957  over  charges  of  corruption. 

Kirkland  urged  the  ITU  to  enter  into 
a  three-way  merger  with  the  Graphics 
Communications  International  Union 
and  the  Newspaper  Guild,  and  to  keep 
its  affiliation  with  the  AFL-CIO. 

Kirkland  said  he  had  met  Oct.  4  with 
officers  of  the  ITU,  Guild,  and  graphics 
union  to  discuss  the  possibility  of  a 
merger  of  all  three  into  a  single  printing 
industry  union,  which  would  have  over 
250,000  members.  He  said  such  a  union 
would  be  the  best  way  to  meet  the  chal¬ 
lenge  of  declining  ITU  membership  as  a 
result  of  new  technolgy. 

Kirkland  said  the  three  unions 
agreed  to  hold  such  discussions. 

A  proposed  merger  between  the  ITU 
and  the  Guild  was  rejected  last  August 
by  the  printers  union  after  the  Guild 
had  already  approved  the  move. 

Joseph  Bingel,  ITU  president,  wrote 
two  letters  to  Kirkland  stating  ‘  ‘  1  would 
welcome  a  proposal”  from  the  Guild 
and  graphics  union,  but  adding  that  his 
union  has  made  “substantial  progress" 
in  the  merger  talks  with  the  Teamsters. 

Bingel  said  Jackie  Presser,  Team¬ 
sters  president,  had  offered  the  printers 
attractive  merger  terms  including  low 
dues  and  autonomy. 

Since  the  Teamsters  represent  news¬ 
paper  drivers,  the  ITU  also  views  a 
possible  merger  as  offering  its  members 
more  leverage  in  collective  bargaining. 

Bingel  stated  that  a  merger  with  the 
ITU  should  “serve  as  a  catalyst  to 
bring  the  International  Brotherhood  of 
Teamsters  back  into  the  AFL-CIO." 

Bingel  stated  the  Teamsters  have  “a 
long  history  of  active  and  effective 
representation  of  workers  in  the  graph¬ 
ic  communication  industry.  The  IBT 
represents  75,000  workers  in  the 
industry  in  80  locals  nationwide." 

Bingel  continued  that  the  Teamsters 
“have  never  failed  to  support”  the 
75,000-member  ITU  in  labor  disputes 
and  “have  consistently  made  powerful, 
positive  contributions  to  the  successful 
resolutions  of  printing  industry  con¬ 
tract  negotiations." 


Bingel  told  Kirkland  that  the  GCIU 
had  “rejected  my  attempt  to  inaugurate 
merger  discussions  with  them"  and 
that  its  leaders  had  said  they  could  not 
outbid  the  Teamsters. 

Bingel  added  that  the  Newspaper 
Guild,  following  the  ITU  Convention's 
rejection  of  the  merger  proposal, 
believed  further  talks  with  the  typog¬ 
raphical  union  were  unwarranted. 


Bingel  said  his  decision  to  proceed 
with  the  Teamster  merger  talks  are 
what  caused  the  Guild  and  graphics 
union  “to  reverse  their  decisions  noUo 
pursue  further  merger  talks  with  us." 

Bingel  said  if  the  Guild  and  graphics 
union  are  still  interested  in  a  three-way 
merger,  they  would  have  to  notify  him 
about  their  proposals  as  soon  as  possi¬ 
ble. 
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Corporate  Communications 


EXPLORE  SOHIO 


Our  corporate  public  affairs  staff  in  Cleveland  needs  a  creative  Wfifer- 
Editor  who  excels  in  hard  news  and  business  reporting,  to  write  and  produce 
Comfxjny  communications  for  empioyees  and  external  readers. 

This  is  an  excelient  opportunity  to  become  part  of  the  exciting,  fast- 
moving  Standard  Oil  Company  (Ohio)  —  one  of  the  Fortune  500’s  top  20  firms. 

We  require  a  solid  journalist  with  3-5  years’  experience,  who  exceis  in 
breezy,  yet  hard-hitting  copy.  The  successful  candidate  should  have  cor¬ 
porate  internal  communications  experience,  as  weil  as  knowiedge  of 
magazines,  newspapers,  brochures  and  audio-visual  programming.  We 
also  need  a  person  who  can  bring  innovative  ideas  to  our  communications. 
If  you’re  that  person,  here’s  your  chance  to  hitch  your  wagon  to  a  star. 

Sohlo's  comprehensive  relocation  package  for  new  hires  Includes 
all  normal  moving  expenses.  Homeowners  also  qualify  for  mortgage 
Interest  differential  allowance,  third  party  home  purchase  and  other 
features  typically  restricted  to  Internal  transfers. 

Piease  tonivard  your  resume,  salary  requirements  and  writing  samples,  in 
strict  confidence  to: 

Ms.  Sarah  Steirrer,  Senior  Executive  Recruiter 
THE  STANDARD  OIL  COMPANY  (Ohio) 

1424  Midland  Building  —  579EP  •  Cleveland,  Ohio  44115 
An  Equal  Opportunity  Employer  M/F/H/V 
NO  THIRD  PARTY  INQUIRIES  OR  PHONE  CALLS,  PLEASE. 

’’Help  us  Help  to  Assure  America’s  Energy  Future” 
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“Lou  Grant”  plugs  union  in  battle  vs.  newspaper 

Actor  Ed  Asner  does  radio  spots  for  union 
seeking  contract  with  John  Scripps-owned  daiiies 


By  M.L.  Stein 

Edward  Asner,  the  actor  who  por¬ 
trayed  tough  editor  Lou  Grant  on 
television,  is  appearing  on  radio  to  plug 
for  a  union  seeking  contract  with  four 
California  newspapers. 

Speaking  on  behalf  of  the  Graphic 
Communications  International  Union, 
Asner  opens  the  spot  by  reminding 
listeners  of  his  Lou  Grant  role.  He  then 
charges  that  John  P.  Scripps  News¬ 
papers,  which  owns  the  dailies,  pays 
“paltry”  wages,  has  refused  to  bargain 
with  the  union  and  also  has  turned 
down  arbitration. 

The  newspapers  are  the  Ventura 
Star-Free  Press,  Thousand  Oaks  News 
Chronicle,  San  Luis  Obispo  Telegram- 
Tribune  and  the  Watsonville  Register- 
Pajaronian  and  Sun. 

Bernie  Sapiro,  president  of  the 
union’s  District  Council  2  in  Norwalk, 
California,  said  the  union  began  an 
organizing  drive  at  the  four  papers  in 
1981  and  won  certification  as  a  bargain¬ 
ing  agent  at  all  four  on  the  basis  of  elec¬ 
tions  supervised  by  the  National  Labor 
Relations  Board. 

Accbrding  to  Sapiro,  the  union  has 
obtained  only  one  contract  so  far — with 
the  News  Chronicle — which  expired 
last  October. 

“We  haven't  been  able  to  get  a  new 
contract,”  he  complained. 

The  issue  at  the  News  Chronicle 
involves  editorial  and  other  non¬ 
mechanical  employees,  Sapiro  added. 


He  said  mailers  and  editorial  staffers 
are  involved  in  Ventura  and  editorial 
workers  at  San  Luis  Obispo  and  Wat¬ 
sonville. 

A  spokesman  for  the  Scripps  Organ¬ 
ization,  headquartered  in  San  Diego, 
declined  comment  on  Asner’s  state¬ 
ments  or  the  labor  dispute. 

However,  Julius  Gius,  Ventura  Star- 
Free  Press  editor,  denied  Sapiro’s 
charges  of  “flagrant  union-busting  tac¬ 
tics”  and  “massive  violations  of  labor 
laws.” 


“This  newspaper  has 
had  a  union  labei  longer 
than  any  paper  in  Ventura 
County  and  as  long  as 
any  in  Los  Angeles,”  Gius 
told  E&P.  “Asner  is  an 
actor  in  an  unrealistic 
world.  He  mouths  phrases 
that  he  is  told  to  say.  He 
doesn’t  care  about  the 
facts.” 


“This  newspaper  has  had  a  union 
label  longer  than  any  paper  in  Ventura 
County  and  as  long  as  any  in  Los 
Angeles,”  Gius  told  E&P.  “Asner  is  an 
actor  in  an  unrealistic  world.  He 
mouths  phrases  that  he  is  told  to  say. 
He  doesn’t  care  about  the  facts.” 


Gius  said  the  paper’s  printers  are 
ITU  members. 

Telegram-Tribune  business  manager 
Lawrence  Blakeslee  said  Sapiro’s 
union  “does  not  represent  our  em¬ 
ployees.”  He  declined  further  com¬ 
ment. 

Asner  charges  in  the  commercials 
over  local  stations  that  the  papers’  em¬ 
ployees  earn  $200  to  $250  a  week  and 
are  “seeking  better  wages,  dignity  and 
fair  working  conditions.” 

Sapiro  said  the  union  has  been 
picketing  all  of  the  newspapers  except 
the  Register-Pajaronian,  sporadically 
for  the  past  year. 

The  union  officials  said  reporters  of 
the  papers  were  being  paid  $6.50  an 
hour,  “less  than  janitors  at  a  corru¬ 
gated  box  factory.” 

AP/Kyodo  celebrate 
50-year  old  exchange 

The  Associated  Press  and  Japan’s 
Kyodo  News  Service  marked  the  50th 
anniversary  of  their  first  news 
exchange  agreement  last  month. 

Meeting  in  Tokyo,  AP  president  and 
general  manager  Keith  Fuller  and 
Kyodo  president  Takeji  Watanabe 
praised  the  two  wire  services’  half- 
century  of  cooperation,  which  began 
September  27, 1933  when  Kyodo’s  pre¬ 
decessor,  RengoTsushin  news  service, 
signed  a  news  exchange  treaty  with  AP. 

According  to  Watanabe,  that  historic 
agreement  “established  the  first  mod¬ 
ern  cooperative  news  agency  in 
Japan.” 

Foreign  Minister  Shintaro  Abe,  a 
former  newspaper  reporter,  made  a 
special  appearance  at  the  anniversary 
party,  held  after  the  ceremonies. 

Fuller,  Watanabe,  and  AP  vice  presi¬ 
dent,  AP-Dow  Jones  News  Services 
director  Claude  E.  Erbsen  also  signed  a 
five-year  renewal  of  Kyodo’s  agree¬ 
ment  with  the  AP-Dow  Jones  News 
Service. 

The  Associated  Press  also  celebrated 
a  50th  anniversary  with  Asahi  Shim- 
bun,  the  national  daily  newspaper  of 
Japan.  Asahi,  which  has  a  readership  of 
over  12  million,  signed  a  contract  with 
the  AP  in  December  1933,  becoming 
the  first  Japanese  newspaper  to  receive 
AP  services. 

The  Associated  Press  now  has  466 
subscribers  in  Japan,  receiving  the  AP 
wire  either  directly  or  through  Kyodo, 
including  95  newspapers  and  200 
weeklies  and  magazines. 
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WhtTi  the  [X>laware  County  Daily  Times  first  ran 
the  Birthday  Game,  they  received  nearly  12,000 
entries  a  week.  Today  ,  four  renewals  and  S9 
consecutive  weeks  later,  it's  sfiW  pulling  1 2,000 
entries  every  week! 

The  Birthciay  Game  also  played  a  big  pari  in 
easing  the  Timvs'  transition  from  an  afternoon 
broadsheet  to  a  morning  tab.  Despite  the  format 
change,  circulation  has  jumped  49%  over  last 
year.  Single  copy  is  up,  too! 


0UHRSAD€HS  LIKED 
THESnmiDAYGAMESOWaL 
WE'VE  RBIEWED  IT.  fOUK  TMVIES!" 

-mm  nam, ' 

DRmWS  COUNTY  (PA)  DMUimieS 

The  Birthday  Game  is  the  easiest-to-run, 
easiest-to-play  circulation  builder  ever.  If  you 
haven't  run  it  yet,  try  it.  You'll  see  why  more  than 
TS%  of  Birthday  Game  buyers  renew. 

Call  today  for  more  details;  (203)  562-1133 

Or  write:  William  I  Guthrie,  Vice  President, 
The  lackson  Newspapers,  P.O  Box  8715, 
New  Haven,  CT  06513 


THE  lACKSON  NEWSPAPERS 
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Financial  Times,  ITT  form  joint  venture 


The  Financial  Times  Ltd  and  ITT 
Corporation  have  entered  into  a  pre¬ 
liminary  agreement  to  develop  a  world¬ 
wide  customer-profiled  electronic 
news  intelligence  service. 

Market  research  is  now  underway. 

The  new  service  will  feature  daily 
electronic  news  summaries  from  the 
Financial  Times  and  other  business  and 
financial  publications  on  any  subject 
specified  by  the  subscriber.  More 
detailed  information  will  be  provided 
on  demand. 

Subscribers  would  receive  the  serv¬ 
ice  through  any  communicating  ter¬ 
minal  or  personal  computer,  including 
the  1.5  million  telex  terminals  in  use 
throughout  the  world. 


Western  press 

(Continued  from  page  52) 

White  in  a  strong  letter  to  Galliner 
and  Snijders  told  them  the  IPl  Amer¬ 
ican  group  is  deeply  concerned  and  dis¬ 
appointed  that  the  Geneva  meeting  was 
held  without  consulting  the  American 
Committee,  that  the  proposals  were  not 
in  accord  with  American  ideals  and  dedi¬ 
cations,  and  urged  that  the  agreements 
made  in  the  name  of  IPI  will  be  with¬ 
drawn. 

Bill  Heine,  London  (Ont.)  Free 


“For  example,  each  morning  a 
banker  could  receive  summaries  of 
news  concerning  interests  in 
Indonesian  oil,  textiles  or  any  other 
subject.  Also  when  travelling  or  at 
home,  the  banker  could  review  the 
summaries  via  any  communications 
terminal  and  call  up  additional  details.” 

The  information  will  be  provided  by 
the  International  Financial  Intelligence 
Service,  a  joint  venture  of  ITT  and  the 
Financial  Times,  and  use  the  world¬ 
wide  telecommunications  network  of 
ITT  World  Communications  Inc., 
Secaucus,  NJ.,  and  electronic  mail 
service  of  ITT  Dialcom,  Inc.,  Silver 
Spring,  MD. 


Press,  also  on  the  IPI  international 
board,  expressed  his  strong  objection 
to  what  had  taken  place  as 
“indefensible  and  reprehensible,”  that 
at  no  time  has  anyone  in  IPI  been 
authorized  to  negotiate  with  UNESCO 
on  such  matters. 

The  IPI  international  board  will  meet 
in  Rome  in  November  at  which  time  this 
matter  will  be  thoroughly  discussed, 
E&P  is  advised.  IPI  has  2,000  members 
in  60  countries.  Several  hundred  mem¬ 
bers  in  the  U.S.  and  Canada  represents 
the  largest  group. 


AP  involved  in  new 
electronic  ventures 

CompuServe  has  introduced  Execu¬ 
tive  Information  Service  for  business¬ 
men  which  will  offer  them  access  to 
daily  news  reports  from  the  Associated 
Press. 

AP  will  be  paid  a  flat  fee  for  providing 
Executive  Information  Service  with  its 
news  reports. 

AP,  Dow  Jones,  and  Telerate  have 
finalized  their  partnership  to  distirbute 
Telerate’s  computerized  financial 
information  services  outside  the 
United  States  and  Canada. 

Telerate  owns  49.9%  of  the  new  com¬ 
pany,  while  AP  and  Dow  Jones  each 
own  25.05%. 


Although  the  Geneva  meeting  was 
known  about  during  the  recent  Tal- 
loires  conference  (E&P,  Oct.  8,  page 
12)  it  was  not  discussed  in  the  open. 
Organizers  of  the  meeting  and  the  prin¬ 
cipal  participants  deliberately  avoided 
the  subject,  we  are  told,  because  they 
did  not  want  it  to  appear  there  was  a  rift 
in  the  Western  press. 

Scott  Low,  who  spent  a  week  in  Paris 
following  Talloires  at  ElEJ  meetings 
and  visiting  UNESCO,  told  E&P  the 
UNESCO  Secretariat  is  already  using 
the  controversy”  to  its  advantage.” 


INSURANCE  SPOKEN  HERE. ..IN  PLAIN  ENGLISH. 

If  there's  anything  you  want  to  know  about  life  and  health  insurance, 
talk  to  us.  We'll  give  you  straight  answers  without  the  jargon. 

At  the  American  Council  of  Life  Insurance  and  the  Health  Insurance 
Association  of  America,  English  is  not  a  second  language.  We've  got  the 
facts  and  figures  on  all  aspects  of  insurance.  And  we  know  how  to 
communicate  them.  And  if  you  want  to  know  where  we  stand  on  any 
subject,  we'll  tell  you  that  too.  In  plain  English. 

Call  us  any  time. 

In  Washington,  D.C; 

Walter  Bussewitz  (202)  862-4064  (office);  (301)  770-2190  (home) 

lennifer  Stockdale  (202)  862-4062  (office);  (301)  229-6322  (home) 

In  New  York: 

Robert  Waldron  (212)  245-4198  (office);  (516)  671-3653  (home) 

We'll  give  you  straight  answers  on: 

•  Life  expectancy  •  Social  Security 

•  Position  on  legislation  •  Corporate  public  involvement 

•  Pensions,  annuities,  IRA's  •  Health-care  costs 

•  Demographics,  lifestyles  •  Life  insurance  investments 
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American 
Council  of 
Life  Insurance 
and 

Health  Insurance 
Association  of 
America.* 

I8S0 K  Street.  NW  Washingiofi.  DC  ?(XX)6 

•fJepresenting  S70Me  imurarKe 
companies,  with  9S  percent  cA  the  life 
insurance  fcxce  m  the  Umted  States, 
and  3  30  health  insuranc  e 
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insuranc  e  wr  itien  by  insurarx  e  ccxnpanies 
in  the  United  Slates 


L 


I 


5 


\3 


fll 


NEWS/TECH 


Flexography  in  Atlanta 

Kidder-Stacy  press  at  Journal  and  Constitution  prints  color, 
but  problems  persist  with  inks,  cylinder  packing, 
printing  plates  and  plate  registration 


When  the  Atlanta  Journal  and  Con¬ 
stitution  ordered  a  four-color 
flexographic  press  from  the  Kidder- 
Stacy  Company,  operations  director 
Harold  Brown  expected  his  press¬ 
room  to  become  a  laboratory.  And  a 
laboratory  it  has  become. 

“We  learn  things  every  day,  and 
there  are  some  things  we  have  to  re¬ 
learn  every  day,”  reports  Brown. 

In  an  interview  with  E&P  this 
week.  Brown,  flexo  project 
coordinator  Jim  Missroon 
and  staff  engineer  Sara  Sam- 
borsky  revealed  that  though 
flexo  holds  great  promise, 
the  technology  of 
flexographic  newspaper  pro¬ 
duction  has  not  yet  advanced 
to  the  point  at  which  it  can  be 
considered  an  alternative  to 
either  letterpress  or  offset 
printing. 

Atlanta  is  the  site  of  the 
first  use  of  four-color  flexo 
printing  in  the  North  Amer¬ 
ican  newspaper  industry. 

Though  the  press  is  printing 
color,  problems  with 
registration,  inks,  plates  and 
the  packing  material  on  the 
plate  cylinder  have  made  it 
impractical  to  use  the  press 
for  live  production  of  the  dai¬ 
ly  newspaper. 

The  Kidder-Stacy  press, 
consisting  of  two  double¬ 
width  units  and  a  color  half¬ 
deck,  was  installed  in  late 
August,  replacing  two  Goss 
Mark  II  letterpress  units  in 
an  eight-unit  press.  It  faced  a 
very  ambitious  testing  sche¬ 
dule. 

On  Monday,  August  29, 
the  press  was  plated  up,  ink¬ 
ed,  webbed  and  run  along¬ 
side  the  Journal  and  Con¬ 
stitution’s  letterpress  presses. 

It  was  used  only  to  print 
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black. 

The  next  day,  a  color  test  was  run. 
On  Thurday  morning,  the  press  was 
used  to  print  process  color  for  the  first 
mid-run  of  the  Sunday  paper. 

“I’m  not  sure  that's  the  smartest 
thing  we  ever  did,”  Brown  reflects. 
The  press  worked,  but  a  series  of  web 
breaks  caused  production  delays,  and 
the  run  was  late.  The  web  breaks  were 
not  caused  by  the  flexo  press,  but 


because  the  two  units  are  located  in 
the  number  seven  and  eight  positions 
in  the  press  line,  it  took  roughly  30 
minutes  to  lead  the  web  from  the  reel 
through  unit  seven,  into  and  through 
unit  eight,  up  through  the  half-deck, 
then  clear  across  the  top  of  the  press 
line  into  the  folder. 

The  press  was  used  on  live  runs  for 
the  next  week-and-a-half,  causing  the 
run  to  be  late  every  day.  Brown 
decided  to  take  the  press  off 
live  production  and  use  it  for 
preprinted  sections.  Results 
have  been  mixed. 

One  of  the  most  major  pro¬ 
blems  has  been  getting  the 
printed  image  in  register. 

“It  is  true  that,  in  just  a 
few  revolutions,  an  image 
appears.  But  it  isn’t  in  regis¬ 
ter,”  reports  Brown. 

The  Journal  and  Constitu- 
tion  do  not  have  a 
registration  system,  so  once 
the  plates  are  on  the  press, 
the  crew  adjusts  each  press 
unit  at  “walking”  speed  until 
the  image  appears  to  be  pro¬ 
perly  registered.  The  press  is 
then  sped  up,  and  the  run 
begins. 

The  Kidder-Stacy  press, 
however,  was  designed  to 
throw  the  anilox  roller  off 
impression  before  the  press 
speed  falls  to  a  walk.  So  the 
flexo  press  can  not  be  reg¬ 
istered  with  the  other  press 
units  without  creating 
excessive  printed  waste  until 
Kidder-Stacy  modifies  the 
design,  which  it  is  now 
doing. 

Even  once  the  flexo  press 
will  print  at  walking  speed, 
registration  will  still  be  a 
problem,  beacuse  there’s  no 
positive  registration  system 
(Continued  on  page  34) 
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Modem  machines 
remove  the  fear 
of  mousse-making 


Fast,  fresh  feasts  for  fall 


1|  Fing  baskets  with  store  brands 
brings  greater  grocery  savings 
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Front  page  of  the  Journal  and  Constitution  food  section 
printed  on  the  Kidder-Stacy  press. 
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Capturing  color  has  always  been  easy,  separating  it 
has  not.  That’s  why  we  developed  the  E-Z  Color 
Computerized  Enlarger.  It  combines  the  intelligence 
of  the  Chemco  Color  Computer  with  a  precision- 
engineered  enlarger.  The  result  is  color  separation 
made  simple. 

The  Chemco  Color  Computer  guides  you  through 
quick,  easy  testing  and  production  procedures.  Using 
the  video  screen,  keypad  and  on-line  analyzer 
probe  you’re  able  to  maintain  a  dialogue  with  the 
computer  at  all  times.  The  computer  quickly  calcu¬ 
lates  all  exposures  and  controls  the  enlarger’s 
functions.  You  can  use  the  computer  with  any  com¬ 
bination  of  separation  techniques,  films,  screens 


and  printing  processes,  making  separations  from  ’  - 
color  negatives  or  transparencies.  The  E-Z  Color 
Enlarger  features  electronic  focusing  and  special 
lighting  to  produce  separations  up  to  a  full  20  x  24". 

Of  course,  if  you  already  have  a  quality  enlarger,  the 
Chemco  Color  Computer  is  all  you  need  to  complete 
the  picture. 

To  get  push-button  color  separation,  just  push 
few  buttons  on  your  telephone.  Call  your  local 
Chemco  representative  or  51 6-676-4000  for  . 

more  information  or  a  demonstration.  '  -T 
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Tbchnology  to  Improve  your  Image. 


from  the  camera  through  platemaking 
onto  the  press.  Additionally,  the 
press  units,  including  the  flexo  press, 
are  equipped  with  spring-loaded  slot 
lock-up  bars,  which  are  not  noted  for 
their  precision. 

Brown  says  that  he  has  not  been 
able  to  come  up  with  a  solution, 
though  he  is  seeking  ideas  from 
suppliers  of  platemaking  equipment. 

As  anticipated,  inks  have  been  a 
major  problem.  The  Journal  and  Con¬ 
stitution  are  using  inks  from  five  dif¬ 
ferent  suppliers.  Each  ink  reacts 
differently  in  the  flexo  process:  some 
print  better  than  others,  but  none,  so 
far,  have  achieved  offset-quality 
process  color.  Even  the  black  inks 
have  achieved  mixed  results. 

Just  as  the  Providence  (R.I.)  Jour¬ 
nal  and  Bulletin  have  learned  in  their 
flexo  press  text,  there  is  a  continuing 
problem  with  ink  setting-off  on  the 
second  impression  cylinder.  When 
the  set-off  problem  occurs,  the  press 
must  be  shut  down  and  the  plates  and 
cylinders  washed  off. 

Missroon  believes  the  ink  formula¬ 
tions  are  at  fault.  “The  ink  people 
have  got  to  solve  that  problem,”  he 
maintains. 

Missroon  has  also  found  that  some 
inks  cause  the  printed  image  on  the 
plate  to  swell  as  much  as  two-or  three- 
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thousandths  of  an  inch,  caus- 
ing  blocking  and  smutting  on 
the  web. 

Another  problem  has  been 
in  the  plate  packing  material, 
the  blanket-like  wrapping 
around  the  plate  cylinder. 

The  production  staff  is  not 
sure  why,  but  the  packing 
seems  to  develop  air  bubbles 
that  push  certain  parts  of  the 
plate  closer  to  the  web,  caus-  « 

ing  smutting.  Press  crews  * 

have  had  to  lance  the  bubbles 
with  razor  blades  in  order  to 
restore  the  image.  There  55 
have  also  been  problems 
with  the  adhesive  on  the 
packing — it  seems  to  dry  out 
quickly,  causing  the  packing  |B^ 
to  simply  fall  off  the  cylinder. 

Brown  believes  the  press  ^BB 
itself  needs  some  design 
modifications.  First,  there's  ^^B 
some  question  as  to  how  to  ^^B 
remove  the  anilox  roller  from 
the  half-deck,  which  is 
mounted  atop  a  printing  unit. 

With  angle  bars  in  the  way,  it  would 
not  be  possible  to  lift  the  roller  out  of 
the  unit  with  a  conventional  hoist. 
Addtionally,  the  press  is  not  currently 
capable  of  printing  more  than  one 
color  on  the  same  cylinder.  If  it  were 
modified  to  do  so,  it  would  not  be  able 
to  accommodate  double-truck  pages. 

“It’s  an  inherent  problem  with  the 
system,”  Brown  says.  He  believes 
some  type  of  split  fountain  arrange¬ 
ment  is  necessary.  Newspapers  will 
want  the  capacity  to  print  more  than 
one  color  on  one  cylinder  and  to  print 
double  trucks  without  having  to 
change  anilox  rollers.  Brown 
believes. 

Despite  the  problems,  however, 
the  flexo  project  crew  remains 
optimistic  about  the  future  of 
flexography  in  newspaper  produc¬ 
tion. 

“The  jury  is  still  out,”  reports  Mis¬ 
sroon. 

But  even  with  the  jury  out.  Brown 
looks  forward  to  the  day  when  flexo 
will  be  a  viable  alternative  to  letter- 
press  and  offset.  He  says  he  will  be 
monitoring  developments  in  flexo 
tests  in  Providence,  Miami,  Fort 
Lauderdale  and  Washington,  D.C.  as 
well  as  those  in  his  own  plant. 

During  the  coming  weeks,  the  Jour¬ 
nal  and  Consititution  will  be  testing 
new  ink  formulations,  plate  packing 
and  methods  of  attaining  proper 
registration.  The  flexo  press  will  also 
be  tested  in  spot  color  applications. 
To  date,  the  number  eight  unit  has 
been  run  only  in  reverse  mode  to 
allow  for  four  color  printing. 

The  Journal  and  Constitution  plans 


The  Kidder-Stacy  Motterflex  press, 
to  add  a  laser  color  scanner  with  high 
resolution  graphics  manipulation 
capabilities  early  next  year.  It  will  re¬ 
place  Berkey  and  Warner  con¬ 
ventional  color  separation  equip¬ 
ment.  The  scanner.  Brown  believes, 
will  allow  greater  control  over  color 
quality,  especially  on  the  flexo  press. 
Since  the  ink  on  a  flexo  press  is  not 
adjustable,  color  quality  control  is 
accomplished  in  the  separations  with 
the  scanner. 

Brown  is  hoping  to  correct  many  of 
the  problems  over  the  next  several 
weeks. 

One  of  the  overriding  problems  has 
been  that  since  there  have  been  so 
many  of  them,  it  has  been  difficult  to 
isolate  their  causes.  Brown  hopes  that 
solving  the  problems  with  ink  will 
allow  his  staff  and  suppliers  to  con¬ 
centrate  on  registration. 

The  color  work  the  newspapers 
have  printed  with  the  new  press  has 
indicated  that,  once  the  image  is  in 
register,  and  if  the  ink  pigmentation  is 
correct,  the  color  image  has  more 
contrast  and  detail  than  the  letter- 
press  color  image. 

Sometime  in  the  next  several 
weeks,  the  newspapers  plan  to  begin 
quantifying  some  of  the  perceived 
benefits  of  flexography,  including 
measuring  waste,  energy  consump¬ 
tion  and  noise  levels. 

Meantime,  representatives  of  Kid¬ 
der-Stacy,  the  ink  makers  and  the 
plate  suppliers  will  continue  visiting 
the  Atlanta  laboratory  and  trying  to 
come  up  with  the  magic  formula  that 
they  hope  will  allow  flexography  to 
rival  offset  color  reproduction. 
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Computer  ‘COP’  keeps  data  secure 


Since  a  group  of  Milwaukee  high 
school  students  managed  to  gain  tele¬ 
phone  line  access  to  a  Defense 
Department  computer  system  in  Los 
Alamos,  New  Mexico,  the  issue  of 
computer  security  has  been  cata¬ 
pulted  from  the  corporate  boardroom 
into  the  American  living  room. 

The  news  media  has  focused  pri¬ 
marily  on  the  issue  of  computer  vul¬ 
nerability  to  access  by  outsiders, 
who,  with  relatively  unsophisticated 
telecommunications  equipment,  have 
been  able  to  gain  access  to  private 
data  at  several  business  and 
institutions.  Equally  as  important  as 
keeping  data  secure  from  outside 
intervention,  however,  is  internal 
security.  While  newspapers  and  ven¬ 
dors  of  front-end  systems  have 
developed  security  systems  to  keep 
unauthorized  persons  out  of  the  news 
data  base,  less  attention  has  been  paid 
to  the  business  systems.  1 1 

Cornell  Computer  Corporation,  a  1 1 
New  York  City-based  software 
development  firm,  is  among  numer¬ 
ous  firms  that  have  written  programs, 
called  Computer  On-Line  Protection 
systems  (COP),  that  can  make 
penetration  of  user-selected  portions 
of  a  business  computer  system  by 
unauthorized  employees  virtually 
impossible.  The  Cornell  COP  system 
is  designed  for  IBM  CICS  Level  1 .4  or 
higher. 

Created  in  1979  to  support  the  New 
York  Times  terminal  network,  AEGIS 
(the  trade  name  for  the  system)  has 
been  on-line  and  controlling  access  to 
the  Times’  accounting  and  financial 
files,  customer  lists  and  employee 
records. 

AEGIS  keeps  Times  data  secure  by 
controlling  which  operators  and  ter¬ 
minals  may  access  specific  files  and 
programs.  Even  the  hours  and  days 
that  operators  and  terminals  are  per¬ 
mitted  to  enter  the  system  are  pre¬ 
determined  by  the  manager  of  compu¬ 
ter  security.  There  can  be  up  to  24 
levels  of  security  for  each  file  in  the 
system  and  the  system  can  be 
changed  quickly  and  easily,  at  any 
time,  by  authorized  personnel 
In  the  AEGIS  system,  each  oper¬ 
ator  is  assigned  a  password  and  no 
one  can  sign  on  without  it.  The  secur¬ 
ity  manager  determines  which  files 
and  programs  each  operator  will  be 
permitted  to  use  (operator  security 
profile)  and  to  what  data  each  ter¬ 
minal  will  have  access  (terminal 
security  profile).  All  security  profiles 


are  coded  so  that  operators  cannot 
change  their  own  profiles  to  gain  ac¬ 
cess  to  restricted  data.  Terminals  will 
be  shut  down  after  a  few  tries  if  an 
intruder  attempts  to  enter  the  system 
by  random  “hacking,”  the  manner  in 
which  the  Milwaukee  high  school  stu¬ 
dents  penetrated  several  computer 
systems. 


For  further  protection,  AEGIS  is 
designed  so  that  all  unsuccessful 
attempts  at  sign-on  at  a  particular  ter¬ 
minal  will  be  recorded  by  names  and 
passwords  used  as  well  as  the  times 
and  locations  of  such  attempts. 

Such  protection  does  not  come 
cheap.  Cornell  is  selling  AEGIS  at 
$17,500, 
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Cutting  costs  in  the  mailroom 

Port  Arthur  News  mailroom  modernization 
saves  labor,  increases  productivity 


Until  recently,  moving  newspapers 
from  the  press  to  delivery  trucks  was 
a  labor  intensive  operation  at  the  Port 
Arthur  (Tex.)  News,  a  27,()(X)  circula¬ 
tion  daily  owned  by  Cox  Enterprises. 

Once  they  came  off  the  press, 
newspapers  travelled  via  a  lap  stream 
conveyor  to  an  old  Goss  Sta-Hi  stack¬ 
er  that  was  not  even  located  within  the 
physical  confines  of  the  News’  mail- 
room.  The  papers  were  removed  by 
hand  from  the  stacker,  placed  onto 
carts,  moved  from  the  pressroom  into 
the  mailroom,  set  down  on  a  table  top 
conveyor,  and  then  counted,  bundled 
and  tied  by  hand  with  a  Bunn  string 
tieing  machine.  Mailers  then  trans¬ 
ferred  the  papers  to  hand  buggies, 
which  were  then  pushed  out  onto  the 
News’  two-bay  loading  dock  and 
placed  onto  delivery  trucks. 


It  became  clear  to  management  that 
the  newspaper  needed  to  streamline 
operations  in  the  mailroom.  Mike 
Laosa,  general  manager  for  the 
News,  and  Pat  Roberson,  the  paper’s 


run  one  line  into  the  stacker  and  the 
other  into  a  Baldwin  Count-o-Veyor, 
which  is  used  for  commercial  jobs, 
simultaneously. 

The  Idab  stream  diverter,  which 
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Blakeley  (left)  and  production  director 
production  director,  began  drawing  | 
specifications  for  a  new  system  that 
would  both  increase  production 
speed  and  cut  man  hours.  They 
wanted  to  do  so  without  spending  a 
fortune. 

Laosa  and  Roberson  chose  a  sys¬ 
tem  employing  Idab  and  Goss  equip¬ 
ment. 

The  News  installed  an  Idab  stream 
diverter,  a  Goss  Stackmaster  Pro¬ 
grammable  stacker,  a  Goss  stream 
conveyor,  a  Goss  squeeze  roller,  a 
Goss  bottom  wrapper,  a  Goss  Roller 
Flight  Conveyor,  and  a  Goss  Stream 
Aligner.  The  new  equipment  was 
added  toSig-Node  tiers,  a  pair  of  Mul- 
ler-Martini  227  inserters  and  a  newly- 
reconditioned  dock  conveyor. 

The  News,  equipped  with  a  dual 
folder  on  its  eight-unit  Goss  Urbanite 
press,  configured  the  system  so  that 
either  folder  could  feed  the  stacker. 
The  paper  now  has  the  capability  to 


Roberson  program  the  Stackmaster. 
now  feeds  only  the  single  stacker,  was 
installed  to  allow  for  the  future  addi¬ 
tion  of  another  stacker. 

The  Stackmaster  is  equipped  with  a 
portable,  remote  programmer  that 
allows  mailroom  supervisor  Eddie 
Blakely  to  program  the  entire  mani¬ 
fest  into  the  machine.  Though  labels 
are  still  attached  to  bundles  by  hand 
as  papers  move  along  the  conveyor, 
the  bundles  themselves  emerge  from 
the  stacker  pre-counted  and  ready  for 
bundling. 

When  inserting  is  necessary,  pa¬ 
pers  are  diverted  from  the  stacker  to 
the  inserting  machines,  then  returned 
by  conveyor  to  the  flight  conveyor  for 
bundling.  The  News  carries  an  aver¬ 
age  of  15  inserts  per  week. 

Once  bundles  are  wrapped  and  tied, 
the  newspapers  move  via  the  recon¬ 
ditioned  belt  conveyor  to  gravity 
truck  loaders,  which  move  the  papers 
into  the  trucks.  The  outside  dock 
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Blakeley  inspects  the  conveyor  leading 
fram  the  pressroom  into  the  mailroom. 

equipment  and  truck  loaders  were  1 
custom-design  by  the  newspaper  and  inc 
cost  less  than  $950  to  build.  anc 

Once  the  new  mailroom  system  was  ne\ 
installed,  the  newspaper  realized  a  cha 

70%  reduction  in  man-hours  on  non-  _ 

insert  days  and  a  25%  reduction  on 
days  when  the  paper  carries  inserts. 

And  with  the  new  system,  papers  are 
moved  from  the  press  to  the  delivery 
trucks  within  90  seconds.  Previously, 
the  operation  took  between  five  and 
ten  minutes. 

“The  system  has  worked  well 
above  our  expectations,”  reports 
Blakeley.  It  has  enabled  the  news¬ 
paper  to  reduce  the  mailroom  staff, 
through  attrition,  by  “at  least  three 
positions,”  he  says. 

“This  system  turns  the  mailroom 
into  a  one-man  operation  on  non¬ 
insert  days,”  reports  Roberson. 
Though  the  News  will  not  release  cost 
figures,  Roberson  says  the  return  on 
investment  produced  by  the  new  sys¬ 
tem  is  “better  than  what  Cox  requires 
of  us.” 

“The  beauty  of  the  system  is  that, 
on  a  straight-out  day,  the  system  vir¬ 
tually  runs  itself,”  says  Roberson. 

He  says  a  side  benefit  of  the  new 
system  is  that  the  mailroom  em¬ 
ployees  now  work  only  in  the  mail- 


room.  Before  the  system 
was  installed,  Roberson 
says,  mailers  had  to  re¬ 
trieve  newspapers  from 
the  pressroom  and  carry 
them  into  the  mailroom. 
The  pressroom,  besides 
being  overcrowded  with 
people  and  equipment, 
was  often  a  gathering 
place  for  casual  conversa- 
tion.  Now,  with  the 
departments  segregated, 
there  is  less  “screwing 
around.” 

Putting  the  new  equip¬ 
ment  in  the  mailroom 
effectively  doubled  the 
amount  of  floor  space  in 
the  pressroom. 

Roberson  says  he 
believes  the  News’  mail- 
room  system  is  one  of  the 
only  such  systems  that  can 
be  operated  by  a  single 
mailroom  employee. 

Will  a  similar  system 
work  elsewhere? 

According  to  Rober¬ 
son,  yes,  but  he  points  out 
that  the  system  could  not 
meet  the  demands  of  a 
large  daily. 

‘‘It’s  definitely 
advantageous  for  news¬ 
papers  of  our  size  to  look 
into  this  configuration.” 


The  News  future  mailroom  plans 
include  new  inserting  equipment  and 
another  Stackmaster,  though  the 
newspaper  has  not  scheduled  the  pur¬ 
chase  of  more  equipment. 


Globe  orders  three 
Goss  Metro  presses 

The  Boston  Globe  has  announced  it 
will  purchase  three  new  Goss  Metro- 
liner  offset  presses  from  the  Graphic 
Systems  Division  of  Rockwell 
International. 

The  three  new  presses  will  be  added 
to  three  Metros  now  used  to  print  the 
500,000  daily  circulation  newspaper. 
The  first  press  went  into  the  Globe’s^ 
downtown  plant  in  1979.  Two  Metros 
were  ordered  for  the  Globe’s  new  sat¬ 
ellite  production  facility  in  Billerica, 
Mass.,  in  late  1981. 

“The  presses  will  provide  the 
Globe  with  the  additional  capacity  we 
require  to  meet  our  growing  circula¬ 
tion  throughout  New  England,”  com¬ 
mented  David  Stanger,  Globe  senior 
vice  president  and  business  manager. 
“They  will  also  permit  greater  use  of 
color  to  attract  readers  and  customers 
for  our  advertisers.” 

Each  of  the  new  presses  will  have 
eight  printing  units  with  Injector  ink¬ 
ing,  three  color  halfdecks,  and  a  144- 
page  3:2  Imperial  folder.  The  Globe 
also  ordered  the  Goss  Press  Control 
System  (PCS  II)  that  can  preset  a 
Goss  Metro  press  from  a  central  con¬ 
trol  console.  The  PCS  II  is  intended  to 
reduce  start-up  waste  as  well  as  to 
maintain  print  quality  during  press 
runs. 

The  presses  are  scheduled  for  ship¬ 
ment  in  the  summer  of  1984  from  the 
Goss  manufacturing  plant  in  Cedar 
Rapids,  Iowa.  They  will  replace  let¬ 
terpress  presses  in  the  downtown 
plant. 
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Syndicates 


By  David  Astor 


Michel  named  executive  v.p.  at  TCS 


Don  Michel  has  been  promoted  to 
executive  vice  president  of  the  Tribune 
Company  Syndicate,  announced  TCS 
president  and  chief  executive  officer 
Robert  S.  Reed. 

Michel,  who  continues  as  editor  with 
responsibilities  for  all  editorial  func¬ 
tions  of  the  syndicate,  was  previously 
vice  president  at  TCS. 

In  another  appointment,  John  B. 
Matthews  was  named  vice  president 
and  national  sales  director  with 
responsibility  for  newspaper  feature 
sales  as  well  as  for  the  marketing  of 
television  program  listing  services  pro¬ 
vided  by  Torrington/Tribune  Data.  The 
partnership  of  Torrington  Industries 
and  TCS — which  debuted  earlier  this 
year — produces  rolling  logs,  horizontal 
or  vertical  grids,  special  breakouts,  and 
later  updates  of  tv  programs. 

Matthews  this  spring  had  been  pro¬ 
moted  from  TCS  western  representa¬ 
tive  to  vice  president/marketing. 

And  Walter  Mahoney  was  named 
vice  president  for  sales/KNT — the  sup¬ 
plemental  news  wire  that  moves  the 
work  of  the  Chicaf>o  Tribune,  New 


York  Daily  News  and  Knight-Ridder 
papers.  It  has  over  120  subscribers. 

Extra  column  on  Reagan 

United  Feature  Syndicate  released  a 
“bonus”  column  by  Donald  Lambro 
Oct.  7  after  the  investigative  reporter 
interviewed  President  Ronald  Reagan. 

Lambro,  who  usually  writes  two  col¬ 
umns  a  week,  quoted  Reagan  as  saying 
that  he  was  “more  than  willing”  to 
meet  with  Soviet  leader  Y uri  Andropov 
if  it  “would  really  result  in  a  reduction 
of  these  strategic  nuclear  weapons.” 

In  the  interview,  Reagan  also  com¬ 
mented  on  the  sanctions  against  the 
Soviets  for  the  Korean  airliner  down¬ 
ing,  signing  a  bill  to  create  a  national 
holiday  in  memory  of  the  Rev.  Martin 
Luther  King  Jr.,,  and  his  impending 
decision  on  seeking  reelection. 

Lambro,  an  investigative  reporter  in 
Washington  for  over  13  years,  recently 
sparked  media  and  government 
investigations  after  he  disclosed  the 
low  representation  of  minorities  in 
Congressional  staff  positions. 


THE  RUTLAND  DAILY  HERALD 

RUTLAND,  VERMONT 

ROBERT  W.  MITCHELL 

SR,  EDITOR-PUBLISHER  Sept.  1,  1983 


James  McElroy,  Executive  Editor 
The  New  York  Times  News  Service 
229  West  43rd  Street 
New  York,  N.  Y.  10036 

Dear  Mr.  McElroy: 

This  is  simply  a  note  of  appreciation  for  PhU  Galley’s  story  in 
our  paper  today  about  the  visitors  to  the  Vietnam  Memorial  in 
Washington. 

It  was  one  of  the  most  touching  newspaper  stories  I  have  ever 
read.  It  was  the  first  newspaper  story  I  remember  reading 
which  brought  tears  to  my  eyes. 

Incidentally,  without  alluding  to  the  controversy  about  the 
memorial,  the  story  went  a  long  way  toward  proving  that  the 
memorial  is  serving  the  purpose  that  was  intended  by  the 
designer  and  the  committee  that  chose  it.  Those  who  have  crit¬ 
icized  it  may  feel  dlfierently  if  they  read  Galley’s  story. 
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Rev.  Will  B.  Dunn  ‘bible’ 

The  humorous  preacher  in  Doug 
Marlette’s  “Kudzu” — the  Jefferson 
Communications  comic  distributed  by 
the  Tribune  Company  Syndicate — is  the 


U>KD,  FRANVCLY  I'W 

GEmN&  A  uiTrue  ped 

UP  WlTU-THlS  ADVIOE 
COLUMN.... 

I’" 


fZ^UTVCSe-  BEUy-ACHERS 

wHiNiNS  And  complaining 
TOME  wrm  EvERy  ume 
PROBUEM  .L.  WHV  do  I  put 
MYSei-P  THROUGHTHlS 
TORruRe?...v«v?..-wHy?.. 


Vain  about  his  name. 


star  of  a  forthcoming  book  from  a 
religious  publishing  house. 

Thomas  Nelson  Publishers  is  print¬ 
ing  Preacher:  The  Wit  and  Wisdom  of 
Rev.  Will  B.  Dnnn. 


Tv  position  to  columnist 

Dan  Dorfman,  writer  of  a  twice- 
weekly  Tribune  Company  Syndicate- 
distributed  column,  has  been  named 
business  and  economics  editor  for 
Channel  2  News  in  New  York. 

Dorfman,  whose  column  runs  in  191 
papers,  also  appears  regularly  on  the 
nationally  syndicated  television  pro¬ 
gram,  Wall  Street  Week. 

Before  joining  TCS  in  1979,  Dorfman 
wrote  for  Esquire  and  New  York  maga¬ 
zines,  and  the  New  York  Herald  Tri¬ 
bune,  World  Journal  Tribune  and  Wall 
Street  Journal. 

Series  from  Kennedy  bio 

The  Select  Features  department  of 
Field  Newspaper  Syndicate  is  offering  a 
five-part  series  from  the  new  John  F. 
Kennedy  biography,  A  Hero  For  Our 
Time,  by  Ralph  G.  Martin. 

The  book — which  reportedly  con¬ 
tains  revelations  and  anecdotes  from 
never-before-interviewed  friends, 
family  members,  and  associates — will 
be  available  to  newspapers  Oct.  17  for 
Nov.  6  release. 


His  ‘World’  of  difference 

Stan  Delaplane  has  made  changes  in 
his  weekly  “Around  the  World”  col¬ 
umn  syndicated  by  Chronicle  Features. 

“In  the  new  format,  I  write  650 
words  on  the  color  and  flavor  of  a 
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place — how  it  looks,  smells,  tastes, 
sounds  and  feels,”  said  the  Pulitzer 
Prize-winning  Delaplane,  who  covers 
52  destinations  each  year.  ”1  add 
unusual,  offbeat  stuff.  More  and  more 
editors  asked  me  to  send  photos,  so  I 
do.  (And)  I  added  an  inset  box  with 
‘how-to’  travel  information.  .  .  .” 

In  addition  to  the  column,  Delaplane 
broadcasts  on  the  California  Radio 
Network,  has  a  television  series  in  pro¬ 
duction,  has  just  finished  a  California 
guide  for  Rand  McNally,  and  is  work¬ 
ing  on  a  ‘‘‘Round  the  World”  cook¬ 
book. 

Alabaman  cartoon  award 

Birmingham  News  editorial  page 
cartoonist  Charles  Brooks  has  received 
the  first  annual  Charles  Brooks  Award 
from  the  University  of  Alabama's 
School  of  Community  and  Allied 
Health  (SCAH). 

In  the  future,  the  award  will  go  to  the 
SCAH  student  who  makes  the  most 
‘‘creative  contribution”  to  the  school. 

Brooks,  who  attended  Birmingham 
Southern  College  and  the  Chicago 
Academy  of  Fine  Arts,  has  been  edito¬ 
rial  page  cartoonist  at  the  News  since 
1947.  The  past  president  of  the 
Association  of  American  Editorial  Car¬ 
toonists  has  been  the  editor  of  the  book 
Best  Editorial  Cartoons  since  1972. 

Book  of  moral  messages 

A  book  based  on  K.  Maynard  Head’s 
weekly  column  is  scheduled  for  release 
this  year.  Brogans,  Clothespins  and  A 
Twist  Of  Tobacco  will  be  published  by 
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Pine  Mountain  Press,  West  Allis,  Wis. 

Head’s  eight-year-old  column  has 
been  published  in  275  newspapers, 
which  call  the  feature  ‘‘Mountain  Mo¬ 
ments,”  ‘‘Country  Clipboard”  or 
“Headlines.”  He  describes  it  as  “a 
human  interest  column  containing 
items  of  national  folklore  (Americana), 
humorous  experiences  from  the 
author’s  background  and  various  com¬ 
ments  on  the  passing  scene.” 

“Each  of  the  columns  contains  a 
strong  moral  thread  or  a  moral  punch¬ 
line,”  added  Head,  who  is  based  at 
P.O.  Box  196,  Cumberland  Gap,  Tenn. 
37724. 

In  1977,  the  column  finished  first 
among  some  300  entries  in  a  public  rela¬ 
tions  competition. 

Beck  coming  to  the  four 

Andee  Beck’s  “Cableview”  feature, 
distributed  by  the  Los  Angeles  Times 
Syndicate,  now  consists  of  four 
separate  columns  a  week. 

The  first  column  contains  profiles  of 
actors,  directors  and  producers;  the 
second,  reviews  of  major  cable  pro¬ 
grams;  the  third,  news  stories  or  fea¬ 
tures  on  the  industry;  and  the  fourth, 
highlights  and  “lowlights”  of  the 
week’s  best  and  worst  offerings. 

Beck,  who  covers  more  than  40 
national  cable  services,  was  most  re¬ 
cently  televison/radio  columnist  for  the 
Portland  Oregonian.  She  has  also 
served  as  assistant  publicity  director 
and  staff  photographer  for  Tandem 
Productions,  working  on  such  tv  series 
as  All  in  the  Family,  Maude,  Sanford 
and  Son  and  The  Jeffersons. 


Independent,  stglish 
reporting  on  health, 
fitness,  nutrition  and 
medicine 

This  authoritative,  news-oriented 
service  excerpts  American  Health 
magazine  for  simultaneous  news¬ 
paper  use  in  a  900-word  story  and 
three  shorter  pieces  each  week. 
Content  is  appropriate  for  feature  or 
news  sections.  Edited  by  T  George 
Harris,  the  editor  who  built  Psy¬ 
chology  Today,  American  Health 
"has  established  itself  as  one  of  the 
most  successful  specialty  maga¬ 
zines  of  the  ’80s,  positioned  squa¬ 
rely  in  the  middle  of  America’s  ob¬ 
session  with  fitness  and  health,” 
according  to  Newsweek. 

For  rates  and  availability,  please  call  collect 
or  write  William  B.  Dickinson.  Jr..  (202) 
334-6377.  The  Washington  Post  Writers 
Group.  Washington.  D.C.  20071. 

^^siiu^on  Post 
Whters  Group 

A  syndicated  service  from  The  Washington  Post 
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United  Media  Enterprises  and  Newsday  sponsored  a  party  in  New  York  City 
Sept.  28  honoring  the  American  Association  of  Sunday  and  Feature  Editors  and  the 
Newspaper  Comics  Council.  Attendees  included  Ron  Patel,  assistant  managing 
editor  (for  Sunday),  Philadelphia  Inquirer,-  Phyllis  Singer,  assistant  managing  edi¬ 
tor-features,  Newsday;  David  Hendin,  senior  vice  president  and  editorial  director. 
United;  and  Mike  Argirion,  executive  news  editor,  Chicago  Tribune. 


Pharmacologist  Graedon  prescribes  medicinal  news 

Columnist  entering  fifth  year  with  King  Features 


By  David  Astor 

When  Joe  Graedon  wrote  a  phar¬ 
maceutical  book  over  seven  years  ago, 
he  thought  it  would  have  limited  pop¬ 
ularity. 

It  sold  900,000  copies. 

Then  when  Graedon  was 
interviewed  by  newspapers  during 
tours  to  promote  The  People’s 
Pharmacy  book  and  the  subsequent 
The  People’s  Pharmacy-2  (which  has 
sold  about  800,000  copies),  he  won¬ 
dered  how  prominently  the  articles 
would  be  placed. 

They  usually  appeared  on  the  front 
page  of  sections. 

And  when  Graedon  asked  King  Fea¬ 
tures  Syndicate  about  writing  a  column 
on  drugs  and  health  products,  he  had  no 
idea  how  long  it  would  take  to  get  a 
reply. 

He  received  a  positive  response 
within  24  hours. 

Obviously,  Graedon — whose  “The 
People’s  Pharmacy’’  column  will  cele¬ 
brate  its  fifth  anniversary  next  month — 
had  tapped  into  a  subject  area  of 
immense  interest  to  millions  of  Amer¬ 
icans. 

An  increasing  number  of  these 
medical  consumers  are  no  longer  con¬ 
tent  to  take  their  estimated  60  billion 
prescribed  pills  a  year  (not  counting 
over-the-counter  medicines)  without 
asking  some  hard  questions  about  side 
effects  and  other  matters. 

Ideally,  physicians  and  pharmacists 
should  be  the  ones  to  answer  these 
questions.  Graedon  said  there  has  been 
great  improvement  the  past  decade  in 
the  way  these  health-care  professionals 
communicate  with  their  patients  and 
clients,  but  that  there  is  still  a  long  way 
to  go. 

Graedon  said  physicians  and 
pharmacists  often  do  not  have  suf- 
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ficient  time  to  answer  queries.  “And 
it’s  impossible  for  doctors  to  know 
everything  about  drugs,”  said 
Graedon,  speaking  during  an  E&P 
interview.  “They  can’t  be  walking 
computers,  especially  when  it  comes  to 
drug  interactions.  Aspirin,  for 
instance,  interacts  with  40  or  50  other 
drugs  in  serious  ways.’’ 

And  Graedon  said  that  many  pa¬ 
tients — often  insecure  and  anxious 
when  with  their  doctors — don’t  think  of 
questions  until  they  are  back  home. 

This  is  where  Graedon,  who  writes 
one  of  his  two  weekly  columns  in  a 
question-and-answer  format,  comes  in. 
But  giving  advice  is  Just  one  of  the 
many  things  the  pharmacologist  (some¬ 
one  who  studies  how  drugs  work  on  the 
body;  a  pharmacist  dispenses  medi¬ 
cines)  tries  to  do  in  his  column. 

Graedon  reports  on  and  analyzes  big 
news  events,  such  as  the  Tylenol 
poisonings  and  athletes’  use  of  ster¬ 
oids.  He  discusses  trends,  such  as  the 
increased  advertising  of  prescription 
drugs  and  how  many  manufacturers  are 
trying  to  get  some  of  their  drugs  switch- 
ed  from  prescription  to  non¬ 
prescription  status.  He  talks  about  new 
drugs  entering  the  market,  sometimes 
before  any  other  writer  knows  about 
them.  And  although  Graedon  dispenses 
praise,  he  also  doesn’t  hesitate  to  do 
investigative  reporting  when  the  need 
arises. 

The  columnist,  for  example,  said  he 
had  a  major  influence  in  getting  Nor- 
wich-Eaton  to  revise  its  Pepto-Bismol 
label  to  include  a  warning  that  the  prod¬ 
uct  shouldn’t  be  taken  at  the  same  time 
as  an  anticoagulant  (blood-thinner).  In 
another  instance,  Graedon  wrote  about 


how  many  doctors  did  not  use  an  anti¬ 
flu  drug  called  Symmetrel  that  could 
have  saved  many  lives. 

Graedon  keeps  current  in  the 
pharmacology  field  by  scouring  dozens 
of  medical  and  research  journals  each 
week,  using  his  computer  to  access  the 
data  bases  of  various  prestigious 
medical  libraries,  and  talking  with  his 
many  contacts  at  the  federal  Food  and 
Drug  Administration,  research 
institutes,  and  drug  companies. 

His  own  training  and  experience 
includes  a  B.S.  from  Pennsylvania 
State  University  in  general  science  and 
psychology,  two  years  of  working  in 
the  Laboratory  of  Neuropharmacology 
at  the  New  Jersey  Neuro-Psychiatric 
Institute  in  Princeton,  a  master’s  in 
pharmacology  from  the  University  of 
Michigan  Graduate  School,  teaching 
clinical  pharmacology  and  directing  the 
pharmacology  laboratory  program  for 
medical  students  at  the  University  of 
Oaxaca,  Mexico,  and  serving  as  associ¬ 
ate  clinical  professor  at  the  University 
of  California  School  of  Pharmacy  in 
San  Francisco. 

“Some  drug  issues  are  very  sophisti¬ 
cated,’’  said  Graedon,  a  Durham, 
N.C.,  resident.  “You  really  have  to  be 
a  pharmacologist  to  understand  them.’’ 
But  Graedon  is  careful  to  write  about 
these  issues  in  a  way  layperson  news¬ 
paper  readers  can  grasp. 

Followers  of  Graedon’s  column 
range  from  teenagers  who  might  want 
to  read  about  acne  products  to  older 
people  concerned  with  arthritis 
remedies.  The  many  letters  Graedon 
receives  indicate  that  the  majority  of 
his  readers  are  women  (who  often  buy 
medicines  for  their  families),  but  there 
are  many  men  as  well.  Columns  about 
baldness  and  drug-induced  impotence, 
for  instance,  have  elicited  huge  male 
response. 

“The  People’s  Pharmacy’’  is  also 
read  by  physicians,  nurses,  pharma¬ 
cists,  and  other  health-care  pro¬ 
fessionals. 

As  someone  from  the  health-care 
area  himself,  Graedon  said  he  knew 
how  to  write  well  but  didn’t  have  a  good 
journalistic  style  when  he  began  the 
column  in  1978.  He  feels  his  column¬ 
writing  ability  has  developed  signifi¬ 
cantly  over  the  past  five  years,  but  still 
sees  room  for  improvement. 

“I  would  like  to  combine  the  style  of 
(Chicago  Sun-Times  columnist)  Mike 
Royko  with  the  content  of  Jack 
Anderson,’’  said  Graedon,  who  has 
also  done  a  weekly  three-minute  radio 
show  the  past  five  years.  “That  would 
be  my  ideal.’’ 
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1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ATLANTA,  GA. 

Constitution-m .  2,867,020  679.753  2.497,095  466.332 

Joomal-e .  2,99,0727  762,380  2,453,592  466,302 

journal  &  Constitution-S  1,884,163  755,807  2,083.800  586,873 

Joumoi  4  Constitution-scrt  591.977  _  520.1 17  _ 

Grond  Total .  8,342,232  2,197,940  7,554,604  1,519,507 

NOTE:  Constitution-m  and  Journal-e  published  5  days  a  week  only. 

BALTIMORE,  MD. 

•News  Americon-S .  501,936  55,380  611,227  48,280 

News  American-e .  988,374  253,320  823,492  130,970 

Sun-m  1,942,850  143,326  1,737,998  143,213 

Sun-e...  1,889,114  142,896  1,649,134  142,965 

Sun-S..,  2.309.304  5.472  2.250.398  199.632 

Grond  Total .  7,631,578  600,394  7,072,249  665,060 

BERGEN  COUNTY,  N.J. 

Record-e .  2,516,505  379,469  2,153,479  366,145 

•Record-S .  2.083.959  437,886  2.280.286  651.794 

Grond  Total .  4,600,464  817,355  4,433,765  1,017,939 

NOTE:  Record-e  published  5  doys  o  week  only. 

BOSTON,  MASS. 

HeroW-m .  795,318  3,120  684,83951,696 

HeroldS  464,246  78,984  485,645  174,600 

Gk)be-Q/d  2,602,671  128,190  2,300,825  90.779 

•Globes  2.751.012  328.022  2.994.284  248.300 

Grond  Total  6,613,247  538,316  6,465,593  565,375 

NOTE:  Effective  Dec.  21,  1982,  the  Boston  Herold  American,  chonged  the 
newspoper  name  to  the  Boston  Herald. 


News-od . 

News-S . 

Courier-Express-m . 

Courier-Express-S . 

BUFFALO,  N.Y. 

.  2,225,830  340,755 

.  856,956  228,486 

2,291,924 

724,232 

1.325.066 

1.220.167 

142,485 

93,472 

13.946 

29.584 

Grond  Totol . 

.  3,082,786 

569,241 

5,561,389 

279,487 

NOTE:  Courier  Express-m  and  S  ceased  publication  Sept.  19,  1982. 

CAMDEN,  NJ. 

Courier  Post-e . 

.  1,607,025 

98,102 

1,577,894 

72,564 

•tCourier  Post-S . 

.  731.473 

46.144 

842.337 

_ liiSS 

Grand  Totol . 

.  2,338,498 

144,246 

2,420,231 

92,452 

CHARLOHE,  N.C. 

News-e . 

.  1,161,894 

1,065,615 

23,280 

Observer-m . 

.  1,633,512 

698,853 

1,498,342 

486.915 

•Observer-S . 

.  900.737 

757.065 

314.893 

Grond  Totol . 

.  3,696,143  1,105,506 

3,521,022 

825,088 

NOTE:  News-e  published  5  days  a  week  only.. 

CHICAGO,  ILL. 

Tribune-o/d . 

.  2,526,032  2,409,333 

2,553,703 

2,408,096 

Tribune  S 

1,765,544 

849,136 

1,948,624 

990,945 

Sun-Times-m . 

2,263,974 

966,078 

2,156,008 

650,644 

•Sun  Times-S . 

777.484 

551.909 

849.712 

663.315 

Grond  Totol . 

7,333,034  4,776,456 

7,508,047 

4,713,000 

NOTE:  Trioune  o/o  ona  S  chonged  from  nine-column  to  six-column  Oct.  11, 
1982. 

NOTE:  Tribune  o/d  ond  S  six-column  figures  for  Aug.,  1 983  reflect  converted 
nine-column  measurements 

CINCINNATI,  OHIO 


Enquirer-m .  2,470,106  172.848  2.097,208  22,416 

Enquirer-S .  1,568,602  64.840  1.627,492  28,400 

Post-e .  1.078.886  172.704  913.950  22.416 

Grond  Told .  5,117,594  410,392  4,638,650  73.232 

CLEVELAND,  OHIO 

Plain  Deoler-m .  2,978.398  373,692  2,904,055  401,073 

Plain  Deoler-S .  1.768.550  62.917  1.781.085  54.54Q 

Grand  Total .  4,746,948  436,609  4,685,140  455,613 
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DALLAS 

i,  TEX. 

HOUSTON,  TEX. 

..  5,388,331 

•Nr*i.S . 

2,798,384 

235,324 

3,082,665 

Times  Herold-o/d . 

....  4,757.146 

243,797 

3,865,753 

358,929 

eost-m . 

.  4,747,987  405,471 

4,395,335 

234,231 

Times  Herald-S . 

..  2.157.417 

394749 

2.471.128 

778.975 

•Post-S . 

.  1.375.496  422.048 

538.792 

Grand  Total . 

...15.101,278  1,190,718 

14,031,364 

1,098,720 

Grand  Totol . 

. 15,829,909  1,795,536 

14,816.943 

1,378,654 

DENVER. 

,  COLO. 

INDIANAPOLIS,  IND. 

Rocky  Mt.  News-m . 

.  5,820,460 

4,974,841 

News-e . 

.  1,356,065 

1,275,869 

•Rociqr  Mt.  News-S.... 

.  1.385.893 

28,192 

1,442,287 

Stor-m . 

.  1,748,362 

1,581,884 

Post-m . 

.  3.471.769 

269,368 

2,897,139 

90,377 

Stor-S . 

.  1.033.952 

946.557 

Post-S . 

.  2.394  673 

29.616 

2  464  474 

Grond  Totol . 

.  4,138,379 

3,804,310 

Grond  Totol . 

. 13,072,795 

327,176 

11,778,741 

90,377 

LONG  ISLAND,  N.Y. 

DETROIT 

,  MICH. 

Newsdoy-e . 

.  2,972,536  699,480 

2,545,360 

692,452 

Free  Press-m . 

.  1,822,313 

802,564 

1,635,326 

373,699 

Newsdoy-S.. 

1.480.321  996.797 

1  549  940 

1.438.805 

•Free  Press-S . 

.  720,118 

244,692 

677,264 

369,749 

Grand  Totol . 

4.452,857  1,696,277 

4,095,300 

2.131,257 

News-o/d 

,  2,551,687 

503,896 

2,335,297 

391,682 

News  S 

.  1.406.684 

241.534 

1.575.209 

258.538 

LOS  ANGELES.  CALIF. 

Grand  Total . 

.  6,500,802 

1,792,686 

6,223,096 

1,393,668 

Times-m . 

.  5,079,016  3,605,188 

4.897.326 

3.107,935 

Times-S . 

.  2.620,577  1,430,831 

2,888,183 

1,226.211 

ERIE.  PENN. 

Herald  Exominer-m. 

907,288  269,597 

788,308 

106,720 

Times-e . 

.  1.318.110 

10,592 

1,238,754 

4,736 

Herold  Exominer-S... 

.  305.094  71.874 

323.848 

_ Tisa 

•Times-N«vs-S . 

.  1.018.688 

22.096 

_L17i549 

_ 

Grand  Totol . 

.  8,911.975  5,377,490 

8,897.665 

4,518,489 

Grond  Totol . 

.  2,336.798 

32,688 

2,411,323 

44,344 

LOS  ANGSLES/SAN  FERNANDO  VALLEY,  CALIF. 

FORT  WORTH,  TEX. 

News-m . 

.  2,940,824  548,917 

2,691,547 

760,996 

Stor-Telegrom-m . 

.  4.061.752 

489,483 

3,187,898 

729,176 

N«r$-S . 

.  1.008.968  192.756 

997.288 

257428 

Stor-Telegrom-e . 

.  3,413.812 

405,513 

2,731,060 

890,214 

Grond  Totol . 

.  3,949,792  741,673 

3,688,835 

1,018,424 

Stor-Telegrom-S . 

.  2.391.325 

276.402 

2.254.630 

218.470 

NOTE;  Effective  Jon 

2,  1983.  News-S  discontinued  distributing  Porode. 

Grond  Totol . 

.  9,866,889 

1.171,398 

8,173,588 

1,837,860 

LOS  ANGELES/TORRANCE, 

CALIF. 

GREENWICH/STAMFORD, 

CONN. 

Breeze-e . 

.  2,387,518 

2,282.714 

Time-e . 

.  1,340,929 

1,221,946 

11,928 

Brt«e-S . 

.  960.442 

959  784 

tTime-S . 

.  760,161 

954,693 

Grond  Totol . 

.  3,347,960 

3,242,498 

Adwxote-e . 

.  1.918,539 

34,560 

1,638,163 

79,808 

tAdvocote-S 

807.280 

984.629 

LOUISVILLE,  KY 

Grand  Total . 

.  4,826.909 

34,560 

4,799.431 

91,736 

Courier-Joumal-m .. 

.  1,551,569  231,591 

1,566,446 

235,351 

Times-e . 

.  1.683,725  618,333 

1,611,343 

352,831 

HARTFORD,  CONN. 

Courier- Joomol-S ... 

.  1.544  878  6.275 

1.711.828 

_ 2,!H2 

Couront-m . 

.  2,566,343 

368,370 

2,339,658 

,262,048 

Grond  Totol . 

.  4,780,172  856,199 

4,889,616 

597,214 

Courant  S 

,.  1.309,039 

1.123.389 

1 .379.749 

932.439 

Grand  Total . 

,.  3,875,382 

1,491,759 

3,719,407 

1,194.487 

NASHVILLE,  TENN. 

Bonner-e . 

.  1,448.611  469,564 

1,322,350 

242.664 

HONOLULU.  HAWAII 

Tennesseon-m . 

.  1,386,232  475,664 

1,331,819 

250,368 

Advertiser-m . 

.  2,583.817 

2,413,710 

•Tennesseon-S . 

.  937  314  289.700 

970909 

305.940 

Stor  Bulletin-e . 

.  2,527,766 

2,423,710 

Grand  Total . 

.  3,772,157  1,234,928 

3,625,078 

798,972 

•Stor  Bulletin  & 

Advertiser-S . 

.  1.268.410 

1.524.015 

Grond  Total . 

.  6,379.993 

6,360,970 

(Continued  on  page  42) 

Ad  Expenditure  Trends 
August  1983 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBUSHER  from  Media  Records — 39  Cities  Report 


1983 

1982 

Dollar 

Change 

((X)0) 

(000) 

(000) 

Classifications 

Omitted 

Omitted 

Omitted 

% 

Retail 

August . 

. $  375,376 

330,501 

+ 

44,875 

+ 

13.6 

First  Eight  Months 

Department  Stores 

3,220,410 

2,723,328 

497,082 

+ 

18.3 

(Included  in  Retail) 

August . 

88,601 

84,056 

+ 

4,545 

+ 

5.4 

First  Eight  Months 

General 

687,760 

585,980 

+ 

101,780 

+ 

17.4 

August . 

.  102,634 

84,481 

+ 

18,153 

+ 

21.5 

First  Eight  Months 

Automotive 

977,580 

856,036 

+ 

121,544 

14.2 

August . 

15,641 

16,858 

- 

1,217 

- 

7.2 

First  Eight  Months 

Financial 

170,558 

162,717 

+ 

7,841 

+ 

4.8 

August . 

15,857 

12,771 

+ 

3,086 

+ 

24.2 

First  Eight  Months 

Classified 

239,526 

185,356 

+ 

54,170 

+ 

29.2 

August . 

.  232,599 

194,832 

+ 

37,767 

+ 

19.4 

First  Eight  Months 

Total  Advertising 

1,799,132 

1,535,159 

+ 

263,973 

+ 

17.2 

August . 

.  742,107 

639,443 

+ 

102,664 

+ 

16.1 

First  Eight  Months 

6,407,206 

5,462,596 

+ 

944,610 

+ 

17.3 
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1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NEW  YORK,  N.Y. 

Times-m .  2,729.286  318,691  2.513.550  292.978 

TimwS  2.891.837  1.695,582  3.169.510  2,085.972 

News-m .  1.321.885  1.459,891  1.113.182  1,307,599 

New$-S  472.254  1.265,960  585,888  1.445,586 

Post-Q/d  1.023.470  _  924.877  _ 

Grand  Totol .  8,438,732  4,740,124  8,307,007  5,132,135 

^  NEWARK,  NJ. 

Storledger-m .  3.412.707  149,282  2,869,449  161.937 

*Stor  Ledger-S .  2.514.022  390,808  2.927.138  417,088 

Grand  Total .  5,926,729  540,090  5,796,587  579,025 

OAKLAND,  CALIF. 

Tribone-m .  1.679,061  227.486  1,590,139  298.591 

•Tribone-S .  779.546  305.176  935.587  99.840 

Grand  Total .  2,458,607  532,662  2,525,726  398,431 

MOTE;  Effective  Oct.  25,  1982,  the  Tribune  changed  from  an  evening  edition 
to  0  morning  edition. 

ORANGE  COUNTY,  CALIF. 

Register-o/d .  4,860,727  931.979  4.576.257  196,900 

tRegister-S .  1.840,498  65.024  2.026.847  16.416 

Grond  Total .  6,701,224  997,003  6,603,104  213,316 

PHILADELPHIA,  PA. 

Inqoirer-m .  2,102,586  646.766  1.968,234  277.441 

Inquirer-S .  1,601,668  405,879  1,899,280  671.410 

News-e .  1.158.168  10.080  1.105.530  _ 

Grond  Total .  4,862,422  1,062,725  4.973,044  948,851 

PHOENIX,  ARIZ. 

Arizona  Repubhc-m .  3,956,694  148.288  3,880,338  162,106 

Arizono  Republic-S .  2,170,504  1.966,232 

Gozette-e .  3.859.058  152.068  3.779.034  168.322 

Grond  Total .  9,986,256  300,356  9,627,604  330,428 

PORTLAND,  ORE. 

Oregonion  a/d,S .  5,137,272  5,015,906 

PROVIDENCE,  R.l. 

Bulletin-e .  1.614.180  568,534  1,538,398  745.423 

Journol-m .  1,890,838  275,735  1,532,746  454.862 

Joumol-S .  1.431.930  270.712  1.600.685  293.092 

Grond  Total .  4,936,948  1,114,981  4,671,829  1,493,377 


NOTE:  Bulletin-e  and  Journal-m  hove  a  combined  Sot.  edition.  Effective  Jan. 
1983  the  linoge  is  shov^n  only  in  the  Journal-m.  In  1982,  the  Sot.  linoge  was 
shown  only  in  the  Bulletm-e 

ROCHESTER,  N.Y. 

Democrot  4  Chronicle-m  1,768,293  261,245  1,559,811  84,536 

Democrat  4  Chronicle-S  1,150,284  123,940  1,360,204  162,380 


Times  Union-e .  1.649.064  155.282  1.615.442  57.808 

Grond  Totol .  4,567,641  540,467  4,535,457  304,724 

NOTE.  Times  Union-e  published  5  days  a  week  only. 

SAN  ANTONIO,  TEX. 

Express-m .  2,721,527  138,376  2,467,651  257,444 

Express-News-S .  1,646,424  78,384  1,673,620  229,440 

Express-News-sot .  743.473  657,036 

News-e  2,530,957  117,016  2.250,506  225.056 

Light-e  2,436,466  499,099  2,260.998  369,048 

•Lights  1,271,419  364,736  1,461,560  318,164 

Lt^-sof  590.597  524.640  _ 

Grond  Total . 11,940,863  1,197,611  11,296,011  1,399,152 


NOTE:  Express-m,  New$-e  and  Light-e  published  5  doys  a  week  only. 
NOTE:  Effective  Oct.  3,  1982,  Express-News-S  discontinued  distributing 
Fomily  Weekly 


SAN  DIEGO,  CALIF. 

Union-m .  3,368,259  400,828  3,215,258  241,305 

*Union-S .  1,756,129  1,646,497  84,788 

Tribune-e .  3.928.301  390.037  3.391.329  270.604 

Grond  Total .  9,052,689  790,865  8,253,084  596,697 

SAN  FRANCISCO,  CALIF. 

Chrontcle-m .  2,353,380  942,941  2,129,215  641.281 

Exominer-e .  2,323,899  924.766  2,100,286  652.163 

Exominer  &  Chronicle-S.  1.158.910  522.000  1 .325.844  588.752 

Grond  Total .  5,836,189  2,389,707  5,555,345  1,882,196 

SAN  JOSE,  CALIF. 

AAercury-o/d .  5,116,826  790,356  4,331.849  572.345 

News-e .  3.737.918  646,476  3,626,863  572,345 

Mercury  News-S .  2.237.965  _  2.171.417  225.884 

Grond  Total . 11,092,709  1,436,832  10,130,129  1,370,562 


NOTE:  Effective  Aug.  29, 1983  the  Mercury-m  and  News-e  combined  to  one 
edition,  the  Mercury-News-o/d  The  Mercury-m  linoge  for  the  period  Aug.  1 
through  Aug  27, 1983  is  included  in  the  AAercury  News  o/d  listing.  Prior  to 
Aug  29. 1983,  the  Mercury-m  and  the  News-e  hod  o  combined  Sot.  edition, 
with  the  lifHige  shown  in  the  Mercury-m 


1983 

1982 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

SHREVEPORT,  LA. 

Journol-e . 

.  1,526,328  94.928 

1,513,791 

84,856 

Times-m . 

.  1,970,364  152,568 

2,023,495 

118,744 

*Times-S . 

.  1.032.790  99.708 

1.218.308 

115.704 

Grond  Total . 

.  4,529,482  347,204 

4,755,594 

319,304 

SYRACUSE,  N.Y. 

Herold  Journa)-e . 

.  1,726,818  461,095 

1,665,421 

294,383 

*Herald-American-S . 

.  994,937  170,060 

1,090,901 

143,372 

Post  Stondord-m . 

.  1.512.231  431.441 

1.137.468 

380.089 

Grond  Totol . 

.  4,233,984  1,062,596 

3,893,790 

817,844 

TAMPA,  FLA. 

Tribune-o/d . 

3,364,638 

3,069,077 

Tribune-S . 

.  1.948.418 

1 .979.088 

Grond  Total . 

.  5,313,054 

5,048,165 

NOTE:  Port-run  v«ighted  by  full-run  revenue  eqivolent.  1983 — 208,610; 

1982—214,854, 

NOTE:  Comics  linoge  excluded. 

TOLEDO,  OHIO 

Blade -e . 

..  2,052,197 

1,754,524 

Blode-S . 

..  1.386.991 

1.437  164 

Grond  Totol . 

..  3,439,188 

3,191,688 

WASHINGTON,  D.C. 

Post-m . 

..  4,998,863  596,070 

4,621,313 

734,556 

*Post-S . 

..  2.522.181  359.235 

2.047.905 

242.073 

Grond  Total . 

..  7,521,044  955,305 

6,669,218 

1,476,629 

WASHINGTON,  D.C.  JOURNALS 

Alexandria  Journol-m... 

.  1,036,495 

764,254 

Prince  George's  Journol 

m  971,691 

688,507 

Montgomery  Journal-m.. 

.  994,034 

718,942 

4,272 

Foirfox  journol-m . 

.  1,081;416 

844,143 

Arlington  Journal-m . 

.  1.038.844 

767.747 

Grond  Totol . 

.  5.122,480 

3,783,593 

4,272 

NOTE:  Journals  published  five  days  o  week  only. 

WEST  PALM  BEACH, 

FLA. 

Post  m 

2,485,238  384,286 

2,267,818 

171,178 

Times-e . 

2,289,714 

1,732,472 

6,804 

Post  S 

1.553.426  109.116 

1.587,628 

122.318 

Grand  Totol . 

6,328,378  493,402 

5,587,918 

300,300 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispatch-e. .. 

...  1,285,034  238,119 

1,287,148 

222,388 

Reporter  Dispotch-S.... 

...  1.086.271  253.152 

1.222.814 

244.688 

Grond  Total . 

...  2,371,305  491,271 

2,509,962 

467,076 

AUGUST  1983/1982 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 


ALBANY,  N.Y. 

Times-Union-S .  730,011  646,056 

Knickerbocker  News-e....  860,165  942,687 

Times-Unton-d .  1.382.701  1.404.614 

Grand  Total .  2,972,877  2,993,357 

NOTE  Heorst  newspaper  period  runs  July  25-Aug.  21,  1983 

ALTOONA,PA. 

Mirror-e .  1,831,949  1,559,439 

BANGOR,  ME. 

Doily  News-m .  1,559,597  1,169,833 

Doily  News-S .  403.583  352.484 

Grand  Total .  1,963,180  1,522,317 

BIRMINGHAM,  ALA. 

News-e .  2.130.786  305,550  1,850,660  310,548 

News-S .  1,498.126  1,529,850 

Post-Herald-m .  1.499.428  _  1 ,679.454  _ 

Grand  Totol .  5,128,340  305,550  5,059,964  310,548 

BRANTFORD,  ONT. 

Expositor-e .  1,876,242  1,520,910 

BRIDGEPORT,  CONN. 

Telegrom-m .  1,313,154  1.278,580 

Posi  e  1,458,748  1,398,374 

Post  S  628.747  770.911 

Grand  Total .  3,400,649  3,447,865 

NOTE:  Sat.  linoge  reported  in  Post-e  figures  only. 

BURLINGTON,  VT. 

FreePress-m .  1,678.656  1,511,146 

Free  Press-S .  366.842  328.328 

Grond  Totol .  2,045,498  1,839,474 

CALGARY,  ALTA. 

Herold-e .  4.289,709  4  222,965 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CASPER,  WYO. 

Star-Tribune-mS .  2,320,038  2,032,870 

NOTE;  Includes  inserts — 466,676  lines  in  1983;  246,134  lines  in  1982. 
Fomily  Weekly  not  included — 44,833  lines  in  1983;  65,227  lines  in  1982. 

CHICAGO,  IL. 

Herold-m .  986.126  342,885  908,074  234,157 

Heratd-S .  127.571  44.358  116.984  43.059 

Grand  Total .  1,113,697  387,243  1,075,058  277,216 

DES  MOINES,  lA. 

Register-m .  694,855  554,133  591,246  276,477 

Register-S..  830.099  30.614  994,306  35.300 

Grond  Totol  1,524,954  584,747  1,585,552  311,777 

DOVER,  DELA. 

Delaware  State  News-m.  1,061,466  1,033,298 

Delaware  State  News-S..  412.244  675.738 

Grand  Total .  1,473,710  1,709,036 

NOTE:  Inserts  not  included.  Deleware/Moryland  State  News  hos  changed 
from  e  to  m  frequency. 

EDMONTON,  ALTA. 

Journol-e .  4,325,892  4,142,025 

FORT  LAUDERDALE,  FLA. 

News  &  Sun 

Sentine!-m,e,S .  5,887,644  1,311,485  5,173,476  1,059,016 

GREENSBURG,  PA. 

Tribune-Review-m .  1,843,842  1,491,378 

Tribune-Review-S .  923.496  1.218.056 

Grond  Total .  2,767,338  2,709,434 

KITCHENER-WATERLOO,  ONT. 

Record-e .  2,275.139  2.134.672 

LINCOLN,  NEB. 

Journal-Star-d/S .  1,783.040  1.547,070 

NOTE;  Includes  inserts— 725,102  lines  in  1983;  547,820  lines  in  1982. 

MADISON,  Wise. 

Copital  Times-e .  1,855,140  1,723,408 

State-Journal-m .  1,895,707  1,766,439 

Stote-Journol-S .  1.073.703  1.128.890 

Grand  Total  .  4,824,550  4,618,737 

MEMPHIS,  TENN. 

Commercial  Appeol-m....  2,491,482  1,517,446  2,097,606  788,956 

Commercial  Appeol-S .  1,478,498  1,626,828 

Press-Scimitar-e .  1.785.210  450.408  1.643.992  399.462 

Grand  Total .  5,755,190  1,967,854  5,368,426  1,188,418 

MERIDEN,  CONN. 

Record-Joumol-m .  1,002,540  961,548 

MONTREAL,  QUE. 

Gozette-m .  4.054,326  3,283,466 

Le  Devoir-m .  258.329  250.569 

Grand  Totol .  4,312,655  3,534,035 

NOTE;  Gozette  incudes  T.V.  Times — 33,641  lines  in  1983;  23,315  lines  in 
1982, 

NASHUA,  N.H. 

Telegroph-e .  1,839,684  1,587,901 

NEWPORT  NEWS,  VA. 

Doily  Press-m .  1,507,058  1,447,656 

Times  Herold-e .  1,391,264  1,281,322 

Doily  Press-S .  829.808  966.112 

Grand  Total .  3,728,130  3,695,090 

NORFOLK,  VA. 

Virginion-Pilot-m .  2,574,794  209,311  2,522,580  195,137 

ledger-Star-e .  2,543,549  618,460  2,305,244  531,367 

Virginion-Pilot  & 

Ledger-Stor-S .  1.464.348  390.676  1.303.107  343.861 

Grond  Total .  6,582,691  1,218,447  6,130,931  1,070,365 

NORTH  BAY,  ONT. 

Nugget-e .  733,312  756,539 

NORTH  PLAHE,  NEB. 

Telegroph-mS .  784,247  709,417 

NOTE:  IncludesFomily  Weekly-  -46,281  lines  in  1983;  61,174  lines  in  1982. 

OGDEN,  UTAH 

Stondard-Examiner-e .  1,754,710  1,420,939 

Stondord-Exominer-S .  593.224  645.105 

Grand  Totol .  2,347,934  2,066,044 

NOTE:  Sundoy  includes  Fomily  Weekly-48,706  lines  in  1983;  37,142  lines  in 
1982 

ORLANDO,  FLA. 

Sentinel  Stor-o/d.S .  4.859,456  1,803,480  4,359,180  1,467,970 
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1983 

FULL  RUN  PART  RUN 


1982 
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OTTAWA,  ONT. 

Le  Droit-e .  1,473,469  1,350,195 

PALM  SPRINGS-PALM  DESERT,  CALIF. 

Desert  Sun-€ .  1,162,040  1,161,283 

PALO  ALTO,  CALIF. 

Peninsulo  Times- 

Tribune-e .  1,553,622  226,268  1,293,768  248,934 

PORTLAND,  MAINE 

Prcss-Herald-m .  1,336,261  1,120,335 

Express  e  1,249,092  1,061,522 

Telegram-S .  1,077.073  849,775 

Grand  Total .  3,662,426  3,031,632 

QUEBEC,  QUE. 

Le-Soleil-e .  1,751,339  1,480,301 

NOTE:  Inserts  not  included-375,850  lines  in  1983;  575,160  lines  in  1982. 

READING,  PA. 

Times-m/Eogle-e .  1,595,643  1,387,232 

Eogle-S .  1.021.025  1.107.747 

Grond  Total .  2,616,668  2,494,979 

NOTE:  Includes  preprints. 

RENO,  NEV. 

Gozette-Journal-d .  1,869,560  1,809,500 

Gazette-Journal-S .  256.158  266.336 

Grand  Total .  2,125,718  2,075,836 

RICHMOND,  VA. 

Times-Dispatch-m  1,918,520  1,757,440 

Times  Dispatch-S .  1,580,760  1,545,966 

News  Leoder-e .  1 .507.593  1.372.755 

Grand  Total .  5,006,873  4,676,161 


NOTE:  Port-run  hnoge  weighted  by  full-run  revenue  equivalent— 59,831 
lirtes  in  1983;  108,664  lines  in  1982.  Comics  not  included. 


RIVERSIDE,  CALIF. 

Press-Enterprise-m .  2,049,432  1,895,180 

Press-Enterprise-e .  1,671,992  1,584,800 

Prcss-Enterprise-S .  437.360  S29.424 

Grand  Totol .  4,158,784  4,009,404 

NOTE:  Parode  linage  or  preprinted  inserts  not  included. 

SAN  BERNARDINO,  CALIF. 

Sun-mS .  2,988,818  2,782,878 

NOTE:  Porode  linoge  not  included. 

SANTA  BARBARA,  CALIF. 

News-Press-eS .  2,771,867  8,260  2,747,360  8,344 

NOTE:  Parode  linoge  not  included. 

SCOTTS  BLUFF,  NEB. 

Stor-Herold-mS .  826,283  808,414 

NOTE:  Includes  Fomily  Weekly— 46,356  lines  in  1983,  61,192  lines  in  1982. 

TACOMA,  WASH. 

News-Tribune-e  & 

Tribune  Ledger-S .  2,034,914  1,979,418 

NOTE:  Figures  ore  bosed  on  6-column  and  10-column  classified. 

TORONTO,  ONT. 

Star-o/d .  4,538,754  4,057.033 

Sun-m .  2.128.140  1.991.965 

Grand  Total .  6,666,894  6,048,998 

SEATTLE,  WASH. 

Post-Intelligencer-d .  1,105,342  1,234,562 

Times-d .  2,908,780  2,939,944 

Times.Post- 

Intelligencer-S .  1.037.218  1.457.078 

Grand  Total .  5,051,340  5,631,584 

SPOKANE,  WASH. 

Spokesman-Review-m .  1,583,288  1,322,734 

Spokesmon-Review-S .  666,134  797.314 

Chronicle-e .  1.530.494  1.345.190 

Grand  Total .  3,779,916  3,456,238 


TULSA,  OKLA. 

World-m .  1,703,788  1,653,350 

Tribune-e  1,747,136  1,648,186 

World-S...  910  026  1.166.000 

Grand  Total  4,360,950  4,467,536 

NOTE:  Figures  are  bosed  on  6-column  format  ond  9-column  classified. 

WAUKEGAN,  ILL. 

News-Sun-e .  1,743,378  1,567.412 

WILKES-BARRE,  PA. 

Times-Leoder  o/d .  1,253,221  948,136 

WILMINGTON,  DEL. 

News-Journal-m,e .  1,991,265  1.744,933 

News-Joumol-S .  1.081.880  988.073 

Grond  Totol .  3.073,145  2,733,006 

WILMINGTON,  N.C. 

Star-m .  1,011,108  1,057,826 

Star-News-S .  408.632  411.460 

Grond  Total .  1,419,740  1,469,286 

WINDSOR,  ONT. 

Star  e .  2,467,601  1,938,107 

WINSTON-SALEM,  N.C. 

Joornol-m .  1,592,668  1,376,914 

Journol-S .  668,094  863.730 

Sentinel-e .  1.541.344  1.301.286 

Grond  Total .  3,802,106  3,541,930 

NOTE:  Port-run  linoge  weighted  by  full-run  revenue  equivalent — 419.784 
lines  in  1983;  206,842  lines  m  1982  Comics  not  included 

WORCESTER,  MASS. 

Gazette-e .  1,309,259  1,213,795 

Telegran-m. .  1,237,852  1,147,429 

Telegrom-S .  1.501.384  1.552.085 

Grond  Totol .  4,048,495  3,913,309 


Family  Weekly  starts  awards  program 


A  “National  Treasures"  annual 
awards  program,  created  to  honor  liv¬ 
ing  Americans  who  have  made 
“dramatic  contributions  to  our  culture 
and  lives,  and  those  who  represent 
excellence  in  their  life  achievements," 
will  be  instituted  this  month  by  Family 
Weekly. 

Nominations  for  the  five  dis¬ 
tinguished  Americans  to  be  cited  in 
1983  were  made  by  editors  and  publish¬ 
ers  of  the  -365  U.S.  newspapers  that 
carry  Family  Weekly  as  their  Sunday 
or  weekend  magazine.  Final  selections 
will  be  made  by  a  special  Family  Week¬ 


ly  board  of  judges. 

The  five  1983  winners  will  be  hon¬ 
ored  for  excellence  in  the  fields  of  com¬ 
munications,  dance,  sports,  medicine 
and  literature. 

The  awards  program  was  initiated  to 
coincide  with  the  magazine’s  30th 
anniversary. 

A  “National  Treasures”  awards 
ceremony  will  be  held  on  October  27th 
in  New  York  City  where  each  awardee 
will  be  presented  with  a  crystal  statu¬ 
ette  designed  by  Robert  Altemus,  and 
created  by  Tiffany.  Altemus  is  Family 
Weekly's  design  director. 


Ad  group  names 
new  chairman 

Robert  V.  Goldstein,  vice  president, 
advertising,  of  the  Procter  &  Gamble 
Company,  was  elected  chairman  of  the 
board  of  the  Association  of  National 
Advertisers. 

He  succeeds  John  H.  Dowd  of  Her- 
shey  Chocolate  Company.  Spencer  C. 
Boise,  vice  president,  corporate 
aflfiars,  of  Mattel,  Inc.,  was  elected  vice 
chairman. 


KEEP  YOURSELF  UP-TO-DATE 
WITH  WHAT  IS  GOING  ON  IN 
AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTKIXG  MRS 


(published  every  second  Friday),  the  oldest  established 
and  liveliest  newspaper  covering  the  odvertising  and 
communications  industry  in  the  very  octive  and  growing 
Australian  market. 


ADVERTISING  NEWS 
Yoffa  Building,  432  Elizabeth  Street 
Surry  Hills  N.S.W.  2010,  Australia 
Send  a  copy  of  each  issue  lor  one  year  (26  issues)— 
Annual  Subscription  to  U.S.A.  (or  SA  88.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 

Name  . 

Address  . 

City  . . 

State  .  Zip  . 


Diamond  Shamrock'N 


Information  Resource. 

For  answers  about  this  Fortune  500  domestic  integrated 
oil  and  gas  company,  please  call: 


db 


Charles  Yoakum 
Manager,  Media  Relations 

Ginger  Shearburn 
Press  Relations  Specialist 


Business  Phone 
214-922-2818 


214-922-2822 


Home  Phone 
214-446-0647 


817-267-1480 


Diamond  Shamrock 

The  resourceful  company. 


Dallas.  Texas  75201 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATUREb  AVAILABLE 


GENERAL 

MONEY 

“A  LOOK  AT  HOLLYWOOD"  by  Frank 
Barrow,  noted  Screen  International  writ¬ 
er,  and  former  Hollywood  Reporter  Edi¬ 
tor.  For  the  insiders  view  on  todays  mov¬ 
ies.  Samples  and  rates,  Dickson- 
Bennett,  1324  North  3rd  St,  St  Joseph 
MO  64501  or  phone;  (816)  279-9315. 

’MORE  FOR  YOUR  MONEY’’— Proven 
weekly  column  and  fillers  of  money  sav- 
ng  consumer  news.  Mike  LeFan,  1802 

S  13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

INCREASE  circulation,  feature  pictures 
of  beautiful  women  in  swimsuits  at 
beach.  $7.50 each.  Dick  Kassan,  7745 
SW  33  Terrace,  Miami  FL  33155. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  9th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

HEALTH 

“Senior  Clinic."  Specialist  treats  medic¬ 
al  problems  past  middle  life.  Warm,  Wit¬ 
ty,  Authorative.  Samples.  HFM  Enter¬ 
prises  INC.  Box  307,  Edmonton,  Abler- 
ta,  Canada,  T5J  2J7;  (403)  973-2361.' 

REAL  ESTATE  1 

HOUSE  CALLS-Houston  Post,  Rocky 
Mountain  News,  Miami  Herald,  60  oth¬ 
ers.  4  national  awards;  one  said  “con¬ 
cise,  entertaining,  wealth  of  real  estate 
knowledge,  solid  writing  skills."  7th 
year.  Edith  Lank,  Box  18447,  Rochester 
NY  14618;  (716)  271-6230. 

HUMOR 

WEEKLY  COLUMN.  Skoglund  Features, 
1600  Oceanside  Dr,  Ste  400,  St  George 
ME  04857;  (207)  372-8052. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

RENT-A-NEWSPAPER 

Be  the  editor  of  a  real  Hollywood  news¬ 
paper.  Be  a  sponsor  and  share  in  the 
profits.  The  five  year  old  Los  Angeles 
Globe  will  be  shipped  to  you  weekly,  bi¬ 
weekly  or  monthly  as  a  3000  run-ten 
page-standard  size  family  newspaper. 
An  easy  way  for  you  the  entrepreneur  to 
be  an  instant  editor  of  a  paper  you  help 
publish.  Write  for  brochure  to:  Los 
Angeles  Globe,  6541  Hollywood  Blvd, 
Hollywood  CA  90028. 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 

Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights;  or  write  Box  3364, 
Cleanwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

FELLOWSHIPS 

PROGRAM  IN  RELIGIOUS  STUDIES 
FOR  JOURNALISTS 

Journalists  with  at  least  five  years  of  pro¬ 
fessional  experience  are  invited  to  apply 
for  fellowships  to  study  religion  and  its 
relationship  to  contemporary  social, 
cultural  and  political  affairs.  From  mid- 
January  through  mid-May,  1984,  Fel¬ 
lows  will  pursue  independent  study  cen¬ 
tered  in  the  Department  of  Religion  at 
the  University  of  North  Carolina  at 
Chapel  Hill.  Deadline  for  applications  is 
1  November  1983.  For  further 
information  or  application  materials, 
contact:  John  H.  Schutz,  Director,  Pro¬ 
gram  in  Religious  Studies  for  Jour¬ 
nalists,  101  Saunders  Hall  043A,  The 
University  of  North  Carolina,  Chapel  Hill 
NC  27514;  (919)  962-5666. 

NEWSPAPER  APPRAISERS 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 

W  B  GRIMES  &  CO,  INC 

1511  K  St,  NW 

Washington  DC  20005 
(202)  NAtional  8-1133 

Brokers  You  Can  Trust 

Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

I  Jim  Hall  (205)566-7198 

|ED  0  MEYER,  Licensed  Broker- 
Appraisals-Consultation-Sales.  7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 

NEV;SPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Marion  R.  Krehbiel,  Robert  N.  Bolitho, 
PO  Box  7133,  Shawnee  Mission  KS 
66207. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 

I  Specializing  in  the  best  Southern  mar- 
1  kets.  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 

NEWSPAPER  BROKERS 

I  KREHBIEL-BOLITHO,  INC 

Brokers-Appraisers-Consultants 

Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 

PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 

ALAN  G  LEWIS,  MEDIA  BROKER 

On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 

1  Box  4487,  Vancouver  WA  98662 

ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES.  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582  ! 
(205)  973-1653 


TO  PURCHASE  OR  SELL 
A  Midwest  newspaper  property 
efficiently  and  professionally  through 
newspaper  people,  contact  us  day  or 
night. 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  212,  Galva  IL  61434,  (309) 
932-2270 

Roy  Holding  Dave  Kramer 

(309)  879-24 12  (217)  784-4736 

— Appraisals  done  quickly,  reasonably — 


NEWSPAPER  CONSULTANTS 


FREE  market  analysis.  Sales  oriented/ 
training/guaranteed  results.  Free  Kit. 
$100/day-(-.  JJP  Inc,  Box  127,  Marl¬ 
boro  NY  12542. 


NEWSPAPERS  FOR  SALE 


EXCLUSIVE  CAROLINA  county  seat 
weekly  and  building.  $125,000.  Terms. 

Box  6231,  Editor  &  Publisher. _ 

50  YEAR  OLD  weekly  east  part  Zone  5 
with  print  shop.  Sell  either  or  both.  Must 
sell  due  to  wife’s  health.  Box  6302,  Edi- 

tor  &  Publisher. _ 

HALF-interest  in  well  equipped  80-year- 
old  county  seat  New  Mexico  weekly, 
circulation  1600  to  young  hard-working 
editor,  $15,000,  includes  real  estate. 
Other  half-interest  belongs  to  fine  print¬ 
er,  with  this  newspaper  for  20  years. 
Grossing  $90,000.  Good  climate,  rec¬ 
reation  area,  small  town  living.  Box 

6405,  Editor  &  Publisher. _ 

MENDOCINO  COUNTY  prize  winning 
weekly,  $200K  gross-10,000  circula¬ 
tion.  Profitable.  Only  $125,000.  Con¬ 
tact:  Agent  Mike,  216  W  Perkins,  Ukiah 

CA  95482. _ 

NORTHERN  NEVADA  prize  winning 
county  seat  adjudicated  weekly,  1500 
circulation,  $125,000  gross,  asking 
$125,000.  David  Shire,  PO  Box  704, 
Battle  Mtn  NV  89820. _ 


RARE  OPPORTU N ITY  to  buy  good  coun¬ 
try  weekly  with  offset  plant,  has  other 
papers  being  printed,  modern  job  shop 
and  busy  office  supply  store.  Made  late 
publisher  good  living  for  a  lon^  time,  his 
widow  would  like  to  retire  now. 
$200,000  down,  owner  financed. 
Associated  Texas  Newspapers,  Inc,  Bill 
Berger,  1801  Exposition  Blvd,  Austin  TX 

78703;  (512)  476-3950. _ 

SIERRA  foothills  weekly  in  growth  area. 
$55,000  gross,  $22,000  net. 
$35,000,  $15,000  down.  (209)  625- 
8133  after  6  pm. 


SOUTHERN  INDIANA  WEEKLY  for  sale 
at  less  than  half  1982  volume  of 
$100,000.  Composition  and  job  print¬ 
ing  equipment  included.  Real  estate 
optional  at  appraised  value.  W.B. 
Grimes  &  Co,  1511  K  St,  NW,  Washing¬ 
ton  DC  20005. 


FOR  TRADE:  three  Kentucky  weeklies 
grossing  $650,000,  for  small  daily  or 
large  weekly.  Box  5959,  Editor  &  Pub¬ 
lisher. 


YOUR  OWN  WEEKLY  for  $20,0001 
Established,  growing,  lOM  circulation, 
enormous  potential,  equipment 
included;  (605)  348-0066. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


DAILY:  9000 -t  circulation  in  non-metro 
area,  sought  by  financially  sound  news¬ 
paper  owner.  Box  6333,  Editor  &  Pub¬ 
lisher _ 

WE  WANT  to  purchase  a  weekly  news¬ 
paper  or  shopper  or  tv  magazine  in  Ohio , 
Indiana,  or  Southern  Michigan.  Replies 
held  confidential.  Box  6265,  Editor  & 
Publisher. 


PUBUCATIONS  AVAILABLE 


GOING  FAST:  “How  to  Purchase  a  News¬ 
paper  and  Succeed.”  Be  ready  when 
opportunity  knocks.  Inside  details, 
appraisals,  tax  tips,  sample  contracts  by 
publisher-editor-broker  Jay  Brodell. 
$22.50.  Mountain  West  Publishing  Co, 
Box  1841,  Grand  Junction  CO  81502. 
“HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 

TIMES  CHANGE  PRESS,  a  13-year  old 
feminist/social  change  book  and  poster 
publishing  company  with  30  active  ti¬ 
tles,  is  being  neglected.  Seeks  loving 
buyer  &/or  new  energy.  Proposals  wel¬ 
comed:  T.C.P.,  Albion  CA  94510. 


PUBUCATIONS  FOR  SALE 


SUCCESSFUL  Northern  California  year¬ 
ly  tourist  magazine  for  sale.  One-person 
operation.  Profit:  $30,000-$40,000 
year.  $50,000  includes  magazine,  3- 
bedroom  home  &  office  space. 
($46,000  left  on  25-year  mortgage  at 
8%);  (707)  445-9038. 


SHOPPING  GUIDES 


100  WAYS  TO  INCREASE 
EQUITY  AND  PROFITABILITY 
of  your  paper.  Free,  write  Estil  Cradick, 
950  Parkwood  Dr,  Ciunedin  FL  33528 or 
phone;  (813)  733-1678, 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


LARGE  METRO  DAILIES 
Circulation  100,000  to  Mil¬ 
lion  + 

NEW  PROFIT  CENTER 

We'll  help  your  organization  retain  or  re¬ 
gain  its  profitable  preprint  business.  Our 
speciality  is  setting-up  successful  com¬ 
puterized  total  market  coverage/ 
marriage  mail  programs  and  sophisti¬ 
cated,  multi-function  circulation 
information/control  systems  for  large 
metro  dailies  of  100,000  to  million  plus 
circulation.  In  most  cases  we’ll  have  you 
up  and  running  within  90  days. 

Our  company,  COMSOL,  Inc.,  has 
developed  several  of  the  nation’s  largest 
and  most  successful  total  market  cover¬ 
age  programs.  Our  circulation 
information/control  systems  can  be  easi¬ 
ly  tailored  to  the  most  complex,  large 
domestic  and  foreign  metro  daily 
operations. 

Use  our  big  IBM  mainframe  computers 
to  maintain  your  universe  of  up  to  ten 
million  households  or  process  your  sub- 
scriber/non-subscriber  lists  and  labels 
on  a  timeshare  basis.  New  turn-key 
hardware/software  packages  also  now 
available  at  remarkably  low  prices. 
Interested  in  saving  millions  and 
developing  a  new  profit  center?  Contact: 
Wayne  Murawski,  President,  COMSOL, 
Inc.,  26250  Euclid  Avenue,  Suite  531, 
Euclid  OH  44132.  Telephone;  (216) 
526-1737. 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn’t  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


MARKETING  PAPERS  for  the  80's  to 
survive  through  the  90's  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 


EQUIPMENT  &  SUPPLIES  I 


CAMERA  &  DARKROOM 


BROWN  COMMANDER  (18x24)  camera 
in  excellent  condition.  $950.  Call; 
(501)  524-5144. 


SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 
E&PCLASSIFIEDS 
communicate  with  the 
World's  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


COMPUTER  SOFTWARE 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 


AD/SYSTEM  390 

The  professional  system  for  advertising 
scheduling,  billing  and  reporting  for 
dailies  and  weeklies.  Third  generation 
software;  runs  on  most  microcomputers. 
Software  available  alone  or  with  com¬ 
plete  installed  system.  Free  sample  re¬ 
ports.  Pacific  Sun  Computer  Systems, 
Box  5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 

LINE  ADS  POSITIONS  WANTED 

1  week  — $4.50  per  line.  1  week  — $3.00  per  line. 

2  weeks — $4.00  per  line,  per  issue  2  weeks — $2.50  per  line,  per  issue. 

3  weeks — $3.40  per  line,  per  issue.  3  weeks— $2.25  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue.  4  weeks— $2.00  per  line,  per  issue. 

Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Edilw  &  PwblisiMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 


EQUIPMENT  &  SUPPLIES  EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 

CIRCULATION-$1195 
Software  for  TRS80III  &  4.  Does  it  ali. 
Demo  disk,  $50.  refundable.  500  to 
30,000  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write; 
BURCO  Systems,  Inc.,  PO  Box 68,  Grid- 
ley  CA  95948.  (AMICO  software  dis¬ 
tributors);  (916)  846-3661. 


BILLING  SOFTWARE 
Designed  by  a  publisher  for  ease  of 
operation  by  non-computer  users.  Prints 
Journals,  Bills,  Aging  and  many  unique 
Sales  Reports.  Single  or  Multi-Zone  ver¬ 
sions  avaiiable  to  run  on  Tandy/Radio- 
Shack  computers.  Call  or  write  for  sam¬ 
ple  reports.  Publisher  Controi  Systems, 
223  West  Fifth  Street,  Shawano  Wl 
54166.  Jim  Sutton  or  Steve  Kuckuck; 
(716)  526-6547, 


TRS-80  MODEL  100 
SOFTWARE 

The  NLC  software  allows  a  Model  100  to 
send  stories  from  remote  locations  to  a 
newspaper  editorial  system's  HIGH¬ 
SPEED  NEWSWIRE  port.  The  NLC 
meets  the  ANPA  1312  High-speed 
Newswire  Bulletin  Protocol.  The  Service 
Level  Designators,  Category  Indicators, 
and  Priority  Codes  are  selectable  at  the 
Model  100  keyboard.  The  NLC  program 
will  transmit  files  from  memory  or  cas¬ 
sette  tapes  using  the  300  band  acoustic 
couplers.  CONTACT:  SWITCH  &  MUX. 
INC,  10  OAKRIDGE  AV,  MERRIMACK 
NH  03054;  (603)  424-4161. 

TRS-80  is  a  trademark  of  Tandy  Corp. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


COMPUTERS 


COMPUTER  NEEDED — non  profit 
association  and  museum  needs  donation 
of  small  computer  system.  Tax 
deductable.  Box  5811,  Editor  &  Pub¬ 
lisher. 


I  THE  TRS-80  MODEL  100  is  a  fantastic 
!  portable  computer.  Let  us  help  you  make 
i  it  “talk"  to  your  newsroom  computers. 
I  We’re  Saturday  Software.  Call  us  at; 
i  (606)  739-6088. 


MAILROOM 


i  FOR  SALE: 

!  CUTLER-HAMMER  MARK  II  Counter- 
Stacker  with  star-sheel  counter.  Runs 
'  good-available  immediately-$2000. 

I  Marc  W.  Anthony-Star-Herald  Publish- 
!  ing  Company,  Scottsbiuff  NB  69361; 
!  (308)632-0670. 


I  GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing- 
I  leand  multiwide  label  heads  and  quarter 
!  folders.  Call  Scott  or  Ed  Heisley;  (800) 
I  527-1668  or  (214)  357-0196. 


!  MAPS  AUTOMATED  mail  processing 
I  system.  Presorts  mail  up  to  18,000 
j  pieces  per  hour.  Sorts  all  letter-sized 
I  ma  i  I .  Contact  M  i  ke  Earnest ;  ( 7 1 3)  868- 
I  1650. 


3  CUTLER-HAMMER  heavy  duty  con- 
j  veyors  complete  with  drive  motors,  con- 
!  trols,  tachs,  press  connections,  corner 
j  units,  section  drives,  one  "X”  switch,  1 
j  flying  switch,  and  3  Mark  III  stackers 
I  with  spare  parts.  Call  Wayne  Bean.  Tuc- 
I  son  Newspapers  Inc;  (602)  573-4452. 


[  CLASSIFIED  ADVERTISING 

I  Order  Blank 

Name _ 

j  Company _ 

Add  ress _ 

City _ 

State _ Z  i  p - 

Phone - 

Classification - 

Authorized  Signature - 

Copy - 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad _ Weeks _ Till  Forbidden. 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  I 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes  I 

Bottom  wrappers  ' 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A's  i 

Truck  Loaders 

Sheridan  48P 

45°  and  90°  Floor  Curves 

NORTHEAST  INDUSTRIES 

_ (213)  256-4791 _ 

SHERIDAN  72Pand  48P  Inserters,  fac¬ 
tory  rebuilt  and  guaranteed. 

Sheridan  24P  Inserter  with  handfly 
table. 

Completely  rebuilt  Sheridan  MS  and  HH 
hoppers  factory  guaranteed 
Folded  Edge  First  Delivery  System  for 
Sheridan  Inserters 

Sheridan  72P  and  48P  hopper  loaders. 
Muller  227,  227Eand  EM  10  Inserters. 
Muller  231  Counter  Stackers. 

Kansa  Inserter  with  four  stations. 

Idab  440  Counter  Stacker  with  pro¬ 
grammable  keyboard. 

Idab  Shrink  Wrap. 

Ferag  H-500  and  HS-80  Counter  Stack- 
ers-factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
and  pacers. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

All  equipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 
Newspaper  Mailroom  Systems  Division 
11  Main  St 

Southboro  M  A  0 1 772 ;  (6 1 7)  48 1  -8562 


MISCELLANEOUS 


SATELLITE  PLATE  Processor  and  Mas¬ 
ter  2435-FCL  Cold  Light  Printer  both  in 
good  condition.  Call  S.  Dean  at  (212) 
532-7300  or  write  Central  National 
Corporation,  100  Park  Av,  New  York  NY 
10(117. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


CompuWrIter 
owners  are  lucky... 

They  own  half  of  a 
microCOMPOSER 
system! 

microCOMPOSER  gives  you  com¬ 
puterized  typesetting  plus  a  bus¬ 
iness  computer.  Total  control, 
total  versatility.  You  won't  want 
less.  You  don't  need  to  spend 
more.  Your  CompuWrIter  is  not 
obsolete...  only  the  way  you've 
been  using  it  is. 

Let  us  change  all  that. 

Cybartext  Corporation 
Box  860  Areata.  CA  9552 1 
707-822-7079 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


AM,  CG  TYPESETTERS. 
Reconditioned.  $1000  &  up. 
WSI;  (216)  729-2858. 


PARTS  KIT  FOR  EDIT  7500  LR  REC, 
$1350;  CG  UNIFIED  COMPOSET 
READER.  $1150;  UNISETTER  PAPER 
TAPE  READER,  $500.  Bob  Weber; 
(216)  831-0480. 


COMPUGRAPHIC  Videosetter  Universal 
in  daily  production  now.  Under  WEA 
service  contract.  Low  serial  number. 
Data  Port,  no  reverse  lead.  Good  condi¬ 
tion.  Reasonable  price.  Contact:  Moni¬ 
tor,  3  N  State  St,  Concord  NH  03301; 
(603)  224-53301,  Pam  Byrne. 


CG  KDT,  School  Paper  Use,  $1000; 
COMPUTAPE  I,  6  strips.  Pulley  Kit, 
$1500;  CG  COMPUTAPE  II,  6  strips, 
$2000;  AKI  9100  KEYBOARD  with  For¬ 
mat,  $600.  Bob  Weber;  (216)  831- 
0480. 


FOR  SALE:  COMPUGRAPHIC 
VIDEOSEHER  UNIVERSAL 
RLO,  spares,  dataport,  under  CG  main¬ 
tenance  agreement.  $14,500  or  best 
offer.  Call;  (313)  455-3241. 


COMPEDIT  5900,  2  years,  $12,750; 
COMPEDIT  5900  with  PREVIEW,  NEW, 
$17,900;  EDIT  SET  490  CRT  P/T  EDIT¬ 
ING  TERMINAL,  $900.  Guaranteed. 
Bob  Weber;  (216)  831-0480. 


EQUIPMENT  FOR  SALE 
MDT  350,  $3000;  14x18  Compukwik 
processor,  $500;  Ektamatic  processor, 
$300;  horizontal  process  camera  with 
new  lamps,  $700,  All  in  good  condition- 
replaced  with  updated  equipment.  Call; 
(907)  772-3547  or  write:  Ron  Loesch, 
Petersburg  Pilot,  Box  930,  Petersburg 
AK  99833. 


EXEC,  $950;  Comp  II,  $1950,  Comp  IV 
A  LR,  $3250;  7200  Grey,  $1500,  Blue, 
$2250;  Edit  7500  LR,  $7500;  7700 
HR,  $9750;  Uniterm,  $950;  Unified 
Composer,  $3250;  RCP  101,  $1500; 
Edit  Boards-Call,  Edit  Strips,  $75;  CW 
Strips,  $15.  WSI;  (216)  729-2858. 


ITEK  PHOTOLITH,  20x24  Camera/ 
Platemaker,  $2750;  BROWN  20x24 
HORIZONTAL  CAMERA,  MODEL  4000- 
1,  $1800;  GOODKIN  VERTICAL  STAT 
CAMERA  12x18,  $1150.  Guaranteed. 
Bob  Weber;  (2169  831-0480. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


HARRIS  COMPUEDIT  1020,  3-4  years 
(3 available),  $1500 each;  HARRISTXT 
TYPESETTER,  Integrated  Processor  and 
Wire  Service,  Parts  Kit,  $2500;  HEN¬ 
DRICKS  5200  TERMINAL,  $750. 
Guaranteed.  Bob  Weber;  (216)  831- 
0480. 


CG  8600  25  fonts  Dataport  Format,  3 
years,  $30,000;  SHAFFSTALL  VYDEC 
INTERFACE  to  AM  typesetters,  $3000; 
ADVANTAGE  I,  Low  Use,  for  Editwriter, 
$10,500.  Bob  Weber;  (216)  831- 
0480. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


VIP  7245  3A  HS  32K,  Density  Refine¬ 
ment,  20  fonts,  extra  parts,  MINT, 
$4500;  ALPHA  OCR,  1C  Model  plus 
another  for  parts,  $4000.  Bob  Weber; 
(216)  831-0480. 


WE  NEED  the  ounch  and  the  reader 
cables  for  a  Mergenthaler  Cor  Rec  Term 
1020  front  end  typesetter.  If  you  have 
any,  please  call;  (504)  644-1829.  Ask 
for  Phil. 


ROLL  THE  PRESSES! 
E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


PLATEMAKING 


NAPP  manual  washer  and  dryer;  Beach 
plate  punch  trimmer  and  bender  priced 
to  sell  by  December  1st.  Knightstown 
IN;  (317)  345-5133. 


PRESSES 


ANILOX  CANDIDATE? 
Available  March  1984 
Excellent  condition 
6  Unit  Goss  Anti-Friction 
Double  Width  Press  1888 
•22V4-inch  cutoff/55-inch  web 
•Beach  saddles 
•Double  2  to  1  folder 
•One  color  hump 
•One  reversible  half  deck 
•5  units  with  reversible  cylinders 
•Goss  RTP's  (Auto  Pasters) 
•Westinghouse  Hurletron  controllers 
(with  spare  units) 

•Currently  producing  over  20,000  net 
papers  per  hour  on  collect  runs 

AVAILABLE  IMMEDIATELY 
(Currently  Warehoused) 

4  unit  Goss  Anti-Friction 
Double  Width  Press  1940 
•4  complete  units  with  2  color  humps 
•22y4-inch  cutoff 
•Double  2  to  1  folder 
•Cline  RTP’s 

IN  ADDITION 
•May  spare  rollers 
•Saddles 

•Mechanical  and  electrical  parts 
CONTACT: 

THE  BAKERSFIELD  CALIFORNIAN 
Nancy  Manes,  Purchasing  Manager 
(805)  395-7433 


NOW  AVAILABLE 

5  unit  Urbanite  half  page  folder 
with  upper  former  and  skip  slit¬ 
ter.  Serial  U-932.  Like  new  con¬ 
dition.  Contact:  Bill  Goodfellow, 
c/o  Contra  Costa  Times,  PO 
Box  5088,  Walnut  Creek  CA 
94596;  (415)  943-8141. 


GOSS  COMMUNITY 
RECONDITIONED  AND  GUARANTEED 
5-74  with  SC  folder 

3- '74  units,  ‘/z-'A  web  folder 
l-’77  3-color  Universal  unit 

4- ’71  V15A-JF  folder  4-74 

5- 74  Newsking,  KJ6  folder 

Will  sell  individual  components.  Call  for 
installed  prices. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


32  BEACH  saddles  (new  1974)  for  Goss 
Straightline  semi-cylindrical  letterpress, 
22V4"  cutoff.  Will  sell  electric  ink  pump 
and  part  from  press  to  be  scrapped. 
Press  good  condition.  Also  items  new 
1974:  NAPP  manual  washer  and  dryer; 
Beach  plate  punch  trimmer  and  bender 
priced  to  sell  tw  December  1st.  Knight¬ 
stown  IN;  (317)  345-5133. 


GOSS  URBANITE,  3  units,  1  color  unit, 
folder,  3  Butlers,  1980,  Idab  Conveyor 
and  C/Stacker. 

Goss  Community,  S/C,  6  units,  1975. 
Goss  Suburban,  6  units,  1000-1500 
series. 

Harris  845,  4  units,  1979. 

Harris  M-1000,  6  units,  1972. 

Harris  V-22,  5  units,  RBI  folder,  1969. 
Harris  V-15A,  4  units,  JF7,  1975. 
Vanguard  V-15,  4,  3  units. 

Goss,  Mark  I,  21  Vz”,  4  units. 

Goss,  Mark  I,  22V4",  4  units. 

Goss,  Mark  I,  add  on  22y4. 

BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  13026 


1971  HARRIS  V22  JFll  folder  and 
upper  former,  4  position  stand.  A.R. 
Dewar;  (213)  885-5995. 


HARRIS  1650  Double  Width  Newspaper 
Press 

Double  Folder  with  double  delivery-2: 1 

Four  Units  with  stagger 

Two  Meg  (1980)  Pasters 

Two  100  HP  drives 

22.77  Cut  off 

Goss  Mark  I  Headliner-Di  Litho 
Double  Folder  with  Double  delivery-2: 1 
Six  Printing  Units 
Three  Color  Decks 

Sub  structures  and  Super  Structures- 
22%  Cut  off 

Goss  Urbanite 

Nine  Black  Units 

Two  Folders 

Four  75  HP  drives 

Two  six  position  Roll  stands 

Goss  Suburban 
Six  units 

Suburban  Folder-22V4  Cut  off 
60  HP  drive 
No  Roll  stands 

Cottrell  V-15 
Folder  (Jaw) 
three  units 
tree  roll  stands 
22 ‘/z  Cut  off 

Used  weekly  only  since  installed  1965 

THESE  FIVE  MACHINES  CAN  BE  SEEN 
IN  OPERATION 

Color  King  add  on  units 
Cerutti  Stackers  (right  and  left) 

Stepper  Stand  Alone  Quarter  Folder 
Goss  30  and  50  HP  drives 
Western  Gear  1 7x26  roll  to  sheet  2  color 
or  perfect  at  18,000  per  hour 
30x40  Nuarc  Flip  Top  (arc  lights) 
Custom  Built  3  Knife  Trimmer 

WANTED 

V-700  Add  on  unit  with  75  HP  Harris 
Drive 

60  HP  Drive  for  Goss  Universal  or 
Unitubular 

SPECIALS  FOR  SALE 
2000  gallon  Ink  Tanks-yellow-blue-red 
3000  gallons  Ink  Tank-black 
Pumps  and  Piping  Available 
V-700  combined  folder-239/16-new 


WE  TAKE  TRADE-INS 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMARO  ISLAND  WA  98292 
(206)  387-0097 


Our  good  name  means  a  good  deal 
Universal  Printing  Equipment  Co,  Inc. 
PO  Box  455 
Lyndhurst  NJ  07071 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 

Goss  Urbanite  6-1000  series  units  for 

add-on 

Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  Vi  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Community  5  units  1976 
Goss  Community  12  units  with  SC  fold¬ 
ers 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  1500&  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders 

Harris  V-25  5  units  1973  with  folders 

Harris  V-25  8  units  1982 

Harris  V-15A  add-on  unit  1976 

Harris  V-22  4  units,  folder 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives 

KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

2  106  Count-O-Veyors 

Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


NEW  EQUIPMENT,  1981 
Harris  V15A,  4  units,  JF7  folder 
1  Counterveyor  Model  105,  1  Tec  dryer, 
1  chill  stand. 

Bell-Camp,  Inc;  (201)  796-8442 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  tor  pictures  and  brochures. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700,  Telex 
20-6766. 


GOSS  URBANITE,  5  units 
Urbanite  3-color  units,  add  on  units 
Suburban  1500  ,  add  on  units 
SC  Community,  9  units,  1973 
Community,  2  units,  1975 
UOP  3  color  unit;  Community  units 
Urbanite,  SU,  SC  folders 
Harris  845,  4  units 
V25,  8  units,  1982 
V15A,  4  units,  1978 
VI 5A,  4  units,  1978  and  1976 
V15A,  V25,  845  units 
Solna  News  King,  KJ6,  5  units,  1976 
Color  King,  4  units,  KJ8,  1980 
Butler,  Cary,  MEG,  Wood  auto-slicer 
()NE  CORP/Atlanta 

(404)  458-9351  Telex  700563 


4  UNIT  SC,  folder  manufactured  1981, 
units  1968.  Excellent  condition. 

4  unit  Goss  Community  folder,  manufac 
tured  1968/76 

9  unit/3  folder  (1-SC)  Community.  Now 
in  operation,  manufactured  1965- 
1974. 

2  unit  900  series  Suburban 

3  unit  1000  series  Suburban 

4  unit  1100  series  Suburban 
SU/Suburban  Folder 
Urbanite  tri-color  unit 
Urbanite  add-on  units  and  folders 
JF15folderwith  heavy  d  uty  quarterfold , 
1978 

4  to  6  unit  VI 5A  with  JFl  5  folder,  1975/ 
76 

Harris  V15A  add-on  units,  1975/76 
4  unit  News  King  with  KJ6 
6  unit/2  KJ6  folder,  manufactured  1974 
8  unit  Daily  King  with  KJ6  folder, 
manufactured  1971 
KJ6  Heavy  duty  folder,  reconditioned 
KJ8  with  upper  former  1976  folder 
News  King  add-on  units 
Ferag  counter/stacker,  reconditioned  j 
i 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MAflHINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


6  UNIT  Goss  Suburban,  6  unit  Produc¬ 
tion  King  2  around,  4  units  Colorking, 

I  $50,000.  A.R.  Dewar;  (213)  885- 
5995. 


WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22V4  cutoff 
8  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  newspaper  press,  22V4”  cutoff, 
72  inch  web  width,  5  printing  units,  2 
folders,  5  RTP’s.  Optional  oven  and 
chills  for  coated  papc'  Meal  for  daily 
newspaper  with  high  pagination.  Priced 
reasonably.  Box  6263,  Editor  &  Pub¬ 
lisher. 


GREGG  SHEETER,  service  5365-69. 

I  New  in  June,  1969.  Less  than  one  mil¬ 
lion  impressions.  Can  run  2  webs  at  a 
time,  maximum  36”  wide  x  22%"  cut¬ 
off.  Electric  lift  for  stacker.  Dual  count¬ 
ers.  Sheeter  is  now  attached  to  a  Goss 
Suburban.  Make  offer.  Bruce  Angell; 
(515)  792-3121. 


HARRIS  V-15A  4  unit  web  press,  1971 
with  JF7  folder.  Newman  &  Associates; 
(816)  756-3350. 


WANTED  TO  BUY 


USED  EQUIPMENT  WANTED— we  are 
paying  top  value  for  used  Suburban 
Urbanite  Community  V-22  &  V-25  press 
units  and  folders.  Please  call;  (216) 
627-5511. 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


COMPUGRAPHIC  UTS  CONTROLLER.  ! 
Call  Carl  Vinson  or  Gene  Roberts 
(601)842-2611 


•I  DAB  440  counter  stacker 
•Muller  227  Inserter 
•Signode  MLN2  tying  machine 
Reply  tO:  Graphic  Management  Associ¬ 
ates,  Inc,  1 1  Main  St,  Southboro  MA 
01772;  (617)  481-8562. 


HELP 

WANTED 


ACADEMIC  \ 

- -  I 

FELLOWSHIPS  AT  MASSACHUSETTS  ! 
INSTITUTE  OF  TECHNOLOGY  FOR  SCI-  | 
ENCE  JOURNALISTS:  The  Vannevar 
Bush  Fellowship  Program  is  offering 
eight  fellowships  with  a  stipend  of 
$16,000  each  for  the  academic  year 
1984-85  in  the  Program  in  Science, 
Technology,  and  Society  at  MIT.  Fel¬ 
lowships  are  open  to  science  and  tech¬ 
nology  freelance  writers  and  employees 
of  newsgathering  organizations.  Three 
years  experience  preferred.  Deadline: 
January  15, 1984.  For  more  information 
and  application  please  write:  Vannevar 
Bush  Fellowship  Program,  E51-128, 
MIT,  Cambridge  MA  02139.  MIT  is  an 
equal  opportunity/affirmative  action 
employer.  | 


THE  OHIO  STATE  UNIVERSITY 
SCHOOL  OF  JOURNALISM  is  seeking 
applicants  for  three  faculty  positions 
that  will  be  available  in  September 
1984.  The  first  is  for  an  associate  or  full 
professor  of  public  relations;  the  second, 
an  assistant  or  associate  professor  of 
public  relations;  the  third,  an  assistant 
or  associate  professor  in  the  news- 
editorial  sequence.  All  positions  are  te-  i 
nure-track  and  result  from  retirements.  | 
Salaries  are  competitive  and  will  depend 
on  appointment  rank,  committees  will 
review  applications  beginning  January 
15,  1984,  until  the  positions  are  filled. 
Applicants  should  submit  letters  of 
interest,  vitae  and  references  to:  Sharon 
Brock,  (ihair,  PR/AD  Search  Committee, 
or  John  Clarke,  Chair  News-Ed  Search 
Committee,  School  of  Journalism,  242 
W.  18th  Av,  Columbus  OH  43210; 
(614)  422-6291.  An  equal  opportunity/ 
affirmative  action  employer. 


ASSISTANT  OR  ASSOCIATE  Professor 
in  Communications.  PhD  (preferred)  in 
Communications  or  Rhetoric.  Tenure 
track.  We  are  seeking  a  generalist  in 
communications  with  a  commitment  to 
teachingand  a  background  in  such  areas 
as  journalism,  communication  theory, 
magazine  writing,  and  electronic  com¬ 
munication.  Salary  Competitive.  Start 
September  1,  1984.  Send  Vita  by 
December  1  to:  Roger  Lund,  Chair,  Eng¬ 
lish  Department,  Le  Moyne  College, 
Syracuse  NY  1 32 1 4.  Affirmative  Action/ 
Equal  Opportunity. 

NEWS  EDITORIAL  AND 
ADVERTISING  OPENINGS 
AT  THE  UNIVERSITY  OF  KENTUCKY 
The  University  of  Kentucky  School  of 
Journalism  is  expanding  its  advertising 
sequence  to  include  a  third  faculty  mem¬ 
ber.  It  also  seeks  to  strengthen  its  news 
editorial  sequence  with  a  colleague  com¬ 
mitted  to  excellence  in  the  teaching  of 
writing  and  editing.  The  person  hired  for 
advertising  will  have  primary  teaching 
responsibility  in  media  planning  and 
advertising  research,  and  share  in  the 
teaching  of  principles  of  advertising.  The 
news  editor  col  league  wi  1 1  be  expected  to 
teach  beginning  media  writing  and  work 
with  senior  editing  professor  in  teaching 
magazine  and.'or  newspaper  editing.  In 
either  the  advertising  or  news  editorial 
positions,  secondary  teaching  areas 
could  include  media  law,  public  rela¬ 
tions,  graphics,  advertising  sales,  com¬ 
munity  journalism,  high  school  publica¬ 
tions,  and  media  management  or  media 
economics.  Both  are  tenure-track 
positions  with  rank  and  salary  depending 
on  qualifications.  PhD  strongly  pre¬ 
ferred,  but  equivalent  in  experience  will 
be  considered  under  the  school's 
authority  to  make  tenure-track  special 
title  appointments.  Research  or  creative 
activity  and  professional  service  are 
expected.  Energetic  faculty  sees  journal- 
I  ism  as  part  of  the  liberal  arts  and  skills 
courses  as  opportunities  to  encourage 
I  clear  thinking  through  clear  writing  and 
editing.  Send  vita,  the  names  of  four 
I  references,  and  a  cover  letter  explaining 
your  approach  to  and  interest  in  teaching 
and  identifying  your  areas  of  research 
and  creative  activity.  Address  to:  Dr. 
Edmund  B.  Lambeth,  Professor  and 
Director,  School  of  Journalism,  Univer¬ 
sity  of  Kentucky,  Lexington  KY  40506. 
UK  is  an  equal  employment  opportunity 
employer.  Application  deadline: 
December  1,  1983. 

UNIVERSITY  OF  NORTHERN  COL- 
ORADO  seeks  advertising/public  rela¬ 
tions  instructor  for  rapidly  expanding 
department.  Full-time,  temporary 
position  beginning  January  2, 1984  sub¬ 
ject  to  renewal.  Requires  MA  in  journal¬ 
ism,  communications  or  marketing  and 
professional  experience  in  print  or 
broadcast  advertising.  Send  cr^entials 
and  letters  of  recommendation  by 
November  1  tO:  Dave  Anderson,  Chair¬ 
man,  Department  of  Journalism  and 
Mass  Communications,  UNC,  Greeley 
I  CO  80639.  AA/EEO. 


POSITION  RE-OPENED 
MANAGER  -  STUDENT  PUBLICATIONS 
THE  UNIVERSITY  OF  TENNESSEE,  KNOXVILLE 

The  Student  Publications  Department  is  an  auxiliary  function  located  in  the  Student  Activities  Depart¬ 
ment.  The  department's  program  includes  publication  of  a  daily  student  newspaper,  a  quarterly  literary 
magazine  and  a  yearbook,  special  publication  projects  and  services:  and  the  applied  extension  of  jour¬ 
nalistic  instruction.  The  departmental  budget  exceeds  SSOO.CXX)  annually.  The  Manager  of  Student  Publica¬ 
tions  reports  to  the  Dean  of  Student  Activities 

The  Manager  is  responsible  for  the  day-to-day  operations  of  the  department;  recruitment  and  develop¬ 
ment  of  staff:  departmental  budget  and  periodic  evaluation,  and  supervision  and  coordination  of  produc¬ 
tion  and  advertising. 

Candidates  should  possess  a  graduate  degree  in  Journalism  or  Communications:  demonstrable 
management  skills,  business,  advertising  and  marketing  competence:  and  experience  in  budget  prepara¬ 
tion  and  administration  Commitment  to  the  educational  development  of  students  is  also  required. 

The  annual  salary  will  be  commensurate  with  the  successful  candidate's  education  and  experience 
Range  S20,000-S25,000.  Position  available  January  1, 1984 

Letter  of  application,  resume  of  education  and  experience,  plus  three-work-related  letters  of  reference 
should  be  sent  by  November  18. 1983  to: 

Bert  E  Sams.  Chairperson 
Student  Publications  Search  Committee 
Suite  413.  Student  Services  Building 
The  University  of  Tennessee.  Knoxville 
Knoxville.  Tennessee 

The  University  of  Tennessee.  Knoxville  is  an  Equal  Opportunity/Affirmative  Action  Employer 
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HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER 
Zone  1  weekly  group  is  seeking  a  mature 
individual  with  seasoned  judgment  and 
proven  managerial  experience.  Specific 
emphasis  should  be  on  cost  control, 
operation  management  and  motivation 
of  several  department  managers.  We 
offer  an  excellent  opportunity  for  the  pro¬ 
fessional  manager  whose  common  sense 
and  business  judgments  can  make 
things  happen.  Send  resume  and  salary 
requirements  to  Box  6307,  Editor  & 
Publisher. 


INDUSTRIAL  RELATIONS- 
PERSONNEL  MANAGER 
Medium  sized  Zone  9  daily  seeking  man¬ 
ager  of  industrial  relations-personnel 
department.  Will  be  responsible  for 
employment,  wage  and  salary,  employee 
benefits,  pension  administration,  as  well 
as  negotiations  with  all  unions  and 
administration  of  contracts.  Must  have 
newspaper  experience.  Please  send 
resume  with  education,  work  and  salary 
history  to  Box  6385,  Editor  &  Publisher, 
EOE  M/F 


NEWSPAPER  FULFILLMENT 
MANAGER 

A  Multi-Divisional  Zone  1  group  of  Paid 
Weekly  Newspapers  is  seeking  an 
EXPERIENCED  manager  with  emphasis 
on  the  Administration  Of  Subscriptions, 
Circulation  Sales  Telephone  Operators 
and  Customer  Service.  He/She  must 
possess  not  only  strong  leadership  skills 
but  also  demonstrated  follow-through 
abilities  and  previous  experience  with 
CAC  Audit  Practices.  Strong  organiza¬ 
tional  ability  with  excellent  follow 
through  is  essential.  If  you  have  these 
qualifications  we  offer  an  excellent 
opportunity.  Please  send  resume  AND 
salary  requirements  to  Box  6308,  Editor 
&  Publisher  immediately. 


PRINTING 

Exciting  opportunity  for  pre-press  mana¬ 
ger.  We  are  looking  for  a  hands  on  mana¬ 
ger  to  direct  our  camera,  stripping,  color 
cutting  and  plate  making  department. 
We  have  an  excellent  business  and  the 
right  person  can  make  it  even  better 
while  creating  a  bright  future  for  them¬ 
selves.  Responsibilities  include 
scheduling,  hiring,  training,  supply 
ordering  and  inventory  control  for  a  year 
'round,  24  hour  a  day  open  web  com¬ 
mercial  operation.  This  is  a  challenging 
position  that  requires  working  knowl¬ 
edge  of  the  entire  camera  room  operation 
gained  from  successful  experience. 

We  offer  a  generous  profit  sharing  plan, 
medical  benefits,  life  insurance  and  a 
salary  based  on  your  experience.  Send 
resume  and  cover  letter  including  your 
growth  and  compensation  history  to  Box 
6252,  Editor  &  Publisher,  We  are  lo¬ 
cated  in  the  Pacific  Northwest. 


RETAIL  ADVERTISING  MANAGER 
This  is  the  key  post  at  a  major  metro  Zone 
9  daily.  We  look  for  candidates  who  have 
solid  experience  and  references  to  moti¬ 
vate  our  sales  staff,  develop  major 
accounts  and  help  implement  the  overall 
marketing  plan.  We  offer  professional 
visibility,  a  competitive  market  chal¬ 
lenge,  and  a  fine  locale.  Box  6388,  Edi¬ 
tor  &  Publisher. 


ACCOUNTING  DEPARTMENT  MANA¬ 
GER  experienced  in  all  phases  of  finan¬ 
cial  reporting,  cash  management, 
budgeting  and  computers,  manage  staff 
of  7.  Zone  9.  Send  resume  to  Box  6438, 
Editor  &  Publisher. 


EAP  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


HELP  WANTED 


ADMINISTRATIVE 


BUSINESS  MANAGER 
with  strong  background  in  advertising, 
circulation  and  production  who  is  also 
familiar  with  all  phases  of  a  weekly  news¬ 
paper  in  East  Tennessee.  Salary  com¬ 
mensurate  with  abilities.  Reply  to  Box 
6450,  Editor  &  Publisher. 


DIRECTOR  OF  PROMOTION 
AND  MARKETING  SERVICES 

Key  position  with  responsibility  for  over¬ 
all  image  of  the  newspaper,  general  pro¬ 
motion  activity,  management  of  large 
staff  and  seven  figure  budget. 

The  professional  in  this  position  will  en¬ 
joy  high  visibility  and  support  from  top 
management. 

Qualifications  include  academic  prep¬ 
aration  and  experience  in  marketing, 
promotion  and  advertising.  A  demon¬ 
strated  record  of  success,  innovation, 
and  samples  of  high-quality  promotion 
campaigns  are  primary  criteria.  Accom¬ 
plished  and  qualified  professionals  from 
departments  other  than  promotion  may 
be  considered. 

We  offer  better  than  competitive  salary 
and  benefits. 

Send  resume  in  confidence  to:  Sandra 
Simmons,  Employee  Relations 
Department,  Chicago  Sun-Times,  Room 
235,  401  North  Wabash  Av,  Chicago  IL 
60611. 


WELL-ROUNDED,  retired  or  semi- 
retired  publisher  or  general  manager 
needed  immediately  to  manage  6000 
circulation  daily  located  in  Zone  5. 
Assignment  limited  to  two  years.  Phone; 
(217)  428-3367. 


To  answer  box  number  ads  in 

EDITOR 
&  PUBLISHER 

Address  your  reply  to  the  box 
number  In  the  ad,  do  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please 
be  selective  in  the  number  of 
clips  submitted  in  response 
to  an  ad.  Include  only  materi¬ 
al  which  can  be  forwarded  in 
a  large  manilla  envelope. 


ADVERTISING 


EXPERIENCED  AD  MAN  for  two  weekl- 
I  ies  and  shopper  in  recreational  growth 
)  area  of  California  to  serve  as  General 
Manager,  Good  salary  plus  bonus.  Con- 
I  tact  Box  6391,  Editor  &  Publisher. 


ADVERTISING  MANAGER.  How  effec¬ 
tively  can  you  sell,  lead,  manage  sales 
staff  of  one  of  our  established  quality 
subscription  newspaper  groups  less  than 
40  miles  Chicago?  Excellent  product, 
acceptance,  etc.  Staff  fairly 
experienced,  eager;  needs  strong  help, 
direction,  example,  inspiration  from  a 
pro  of  almost  any  age.  Competition. 
Great  areas.  Salary,  plus,  plus. 
Rewarding,  exciting  future  if  you  can 
sell,  lead.  Confidential,  Box  6433,  Edi¬ 
tor  &  Publisher. 


DISPLAY  ADVERTISING  MANAGER 
Must  have  related  advertising 
experience,  strong  skills  in  sales,  service 
and  personnel  development.  46,000 
circulation  weekly,  average  72-80 
pages.  Zone  2.  Full  benefit  package. 
Send  resume  and  salary  history  to  Box 
6400,  Editor  &  Publisher.  Replies  in 
utmost  confidence. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER  i 
Michigan  daily  seeks  a  performance 
oriented  classified  manager  who  can 
successfully  train  and  motivate  a  staff  of 
four  inside  and  two  outside  salespeople. 
Daily  circulation  of  16,000  and  weekly 
TMC  of  18,500.  The  successful  candi¬ 
date  will  have  a  proven  track  record  in 
management  and  classified  sales.  A  re¬ 
lated  degree  is  preferred.  The  market  is 
competitive  and  located  about  30  miles 
west  of  Detroit.  We’re  a  division  of  Harte- 
Hanks  Communications  and  offer  | 
excellent  advancement  opportunities. 
Send  resume  tO:  Advertising  Director, 
The  Ypsilanti  Press,  20  E  Michigan, 
Ypsilanti  Ml  48197.  Equal  Opportunity 
Employer  M/F. 


ADVERTISING 

DIRECTOR 

40,000  circulation.  Self-starter. 
Familiar  with  all  phases  of 
advertising;  major  accounts  and 
display.  Good  starting  salary 
and  benefits  package.  Send 
resume  in  confidence  to  Box 
6378,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  advertising 
manager  of  Brown  County  Democrat,  a 
4000-paid  weekly  with  a  shopper  in 
scenic  southcentral  Indiana.  Salary  plus 
commission,  company-paid  major 
medical.  Reply  in  confidence  to:  Pub¬ 
lisher,  POB  277,  Nashville  IN  47448, 


“PENNY  SAVER”  CAREERS 

REGIONAL  SALES  MANAGER  (Zones 
4, 5, 6, 8, 9).  Two  expanding  media  con¬ 
glomerates  seek  experienced  "shopper" 
sales  managers.  Positions  offer  base  sal¬ 
ary  to  40K  -I-  bonus  -t-  expenses  +  reloca¬ 
tion  assistance. 

NATIONAL  ACCOUNT  EXECUTIVE 
(Zone  8).  Ground  floor  opportunity  for 
person  with  solid  background  in  com¬ 
mercial  printing,  shoppers,  and  mar¬ 
riage  mail.  This  position  will  initially 
involve  strong  personal  selling  abilities. 
As  department  grows,  you  will  hire,  train 
and  manage  entire  profit  center.  Com¬ 
pensation  commensurate  with 
experience. 

DIRECTOR  OF  SALES  (Zones  4,6,9). 
Positions  require  STRONG  sales  man¬ 
agement  skills  and  an  excellent  track 
record.  Superior  potential  for  personal 
and  financial  growth.  Base  to 
60K  +  bonus  +  relocation  +  +  + 

GENERAL  MANAGER  (Zones  4,6).  Title 
says  it  all.  Can  you  handle  full  P  &  L 
responsibility?  Salary  open. 

Please  send  resume  with  $  history  to: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91355.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


WYOMING’S  LARGEST  Newspaper,  is 
seekingan  experienced,  successful  daily 
newspaper  advertising  salesperson  to 
become  a  leader  on  our  staff.  Manage¬ 
ment  opportunities  available  for  the  right 
person.  Your  future  could  start  in  Cas¬ 
per,  Wyoming,  the  USA’s  number  one 
SMSA  in  retail  sales  per  household. 
Send  complete  resume,  salary  history  in 
strictest  confidence  to:  Roger  Past, 
Advertising  Director,  Casper  Star- 
Tribune,  PO  Box  80,  Casper  WY  82602. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR  for  a  San 
Francisco  Bay  Area  daily  newspaper.  Box 
6418,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  needed  for 
small  daily  and  TMC  publication  in  New 
England  area.  Zone  1.  Qualified  appli¬ 
cant  should  have  good  working  knowl¬ 
edge  of  major  accounts.  Must  be  skilled 
in  sales,  promotion,  and  staff 
motivation/training.  Salary  low  30s  plus 
benefits.  Resume  to  Box  6384,  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR 
Zone  2  daily  newspaper  owned  by  a  For¬ 
tune  500  company  needs  a  solid, 
experienced  advertising  professional. 
The  successful  candidate  will  be 
responsible  for  the  planning  and 
direction  of  advertising  sales  for  a 
50,000  circulation  daily  and  a  TMC 
product. 

We  seek  an  aggressive,  promotion- 
minded  person  capable  of  stepping  into 
a  highly  competitive  situation.  This  per¬ 
son  must  have  the  ability  to  lead,  moti¬ 
vate  and  train  personnel.  Excellent  sal¬ 
ary  and  benefits  are  just  two  of  the 
attractions  this  position  offers.  Send 
resume  in  confidence  to  Box  6445,  Edi¬ 
tor  &  Publisher. 


ADVERTISING  MANAGER 
Needed  for  30,000  circulation  daily  and 
Sunday  paper.  Must  be  strong  in  sales, 
training,  teaching,  promotion,  motiva¬ 
tion  and  people  skills.  Salary  and  com¬ 
mission  in  $28,000  range  plus  excellent 
fringe  benefits.  Resume  to:  The  Daily 
News,  c/o  William  G.  Carpenter,  PO  Box 
600,  Lebanon  PA  17042. 


ADVERTISING  DIRECTOR 
We  are  looking  for  a  manager — a  pro¬ 
fessional  skilled  in  all  phases  of  advertis¬ 
ing  and  marketing  to  head  our  twenty- 
eight  person  advertising  department. 
The  person  selected  will  be  one  who 
gains  satisfaction  by  multiplying  efforts 
through  others.  Prospective  candidates 
must  be  comfortable  with  change  and  be 
able  to  manage  and  exploit  opportunities 
foimprovement  of  themselves  and  the 
organization.  The  advertising  director  is 
a  member  of  a  management  team  on  the 
leading  edge  of  our  organizational 
improvement  process. 

If  you  have  a  college  degree,  ten  years  of 
advertising  experience  with  at  least  three 
of  those  years  in  management  and  enjoy 
working  through  others,  we  can  offer  an 
excellent  compensation  package  and  a 
unique  opportunity  to  learn  with  your 
peers  as  part  of  the  top  management 
team. 

To  apply,  please  send  cover  letter  and 
resume  outlining  your  experience, 
accomplishments  and  career  goals  in 
confidence  to: 

Stephen  Kent,  Publisher 
Telegraph  Herald 
PO  Box  688 
Dubuque  lA  52001 
An  Equal  Opportunity  Employer  M/F 


ADVERTISING  DIRECTOR 
For  20,000  circulation  daily  and  Sunday 
newspaper.  Must  have  solid  background 
in  retail  classified  and  national  advertis¬ 
ing  as  well  as  research  and  promotion. 
Staff  motivation/training  skills  essential. 
Send  resumes  to:  Personnel  Director, 
The  Leaf  Chronicle,  PO  Box  829,  Clar- 
kesville  TN  37041. 


ADVERTISING  DIRECTOR  for  pro¬ 
gressive  Ohio  Daily  with  Total  Market 
System.  Require  shirt-sleeve  sales  pro¬ 
fessional  with  record  of  creative,  well- 
motivated  leadership  and  strong  back¬ 
ground  in  sales,  sales  development  and 
management,  and  personnel  training 
and  motivation.  Salary,  benefits  and 
incentives.  Send  resume  attention  L.R. 
Shaull,  8  Willipie  St,  Wapakoneta  OH 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CALIFORNIA  DAILY  with  three  weeklies 
and  several  shoppers  wants  mature 
advertising  and  marketing  man  with 
managerial  experience  to  be  combined 
Ad  Director-Marketing  Director  for  the 
group.  Send  resume,  salary  expectation 
and  references  to  Box  6390,  Editor  & 
Publisher. 


CIRCULATION 


WORKING  assistant  circulation  mana¬ 
ger  for  carrier  supervision  and  promo¬ 
tion.  Established  rural  daily  ready  to 
grow.  Zone  9.  Box  6451,  Editor  &  Pub¬ 
lisher. 


THE  LAS  VEGAS  SUN 
Nevada’s  largest  independent  news¬ 
paper  is  looking  for  an  experienced  out¬ 
side  solicitor  organization  knowledge¬ 
able  in  all  facets  of  crew  operations. 
Call  or  write  tO; 

Circulation  Promotion  Manager 
PO  Box  4275 
Las  Vegas  NV  89127 
{7021  383-7280 


CIRCULATION  MANAGER 
Northern  California  AM  daily  seeks 
experienced  circulation  manager. 
Should  have  competitive  market  back¬ 
ground.  Knowledge  of  independent 
dealers’  operation  helpful.  Only  a  sales 
planner  with  marketing  savvy  can  qualify 
W  this  highly  visible  post  in  major  mar¬ 
ket.  Box  6386,  Editor  &  Publisher.  EOE 
M/F 


NEWSPAPER  AND  EDUCATION 
COORDINATOR 

Experienced  sales  oriented  individual 
needed  to  develop  and  manage  a  new 
NIE  program  in  a  large  metropolitan 
area.  Must  be  able  to  work 
independently.  Excellent  salary  and 
MBO  bonus.  Box  6454,  Editor  &  Pub¬ 
lisher. 


AGGRESSIVE,  innovative  Circulation 
Manager  sought  by  23,000.022  6-day 
California  daily  with  Total  Market  Cover¬ 
age  package,  computerized  system, 
large  rural  plus  city  delivery.  Requires 
minimum  three  years  management 
experience;  marketing  experience  help¬ 
ful.  Resumes  to  Box  6372,  Editor&Pub- 
lisher. 


ASSISTANT  CIRCULATION  MAN¬ 
AGER — Growing  weekly  newspaper  in 
Williamsburg  is  seeking  assistant 
circulation  manager.  Qualified  applicant 
must  possess  a  working  knowledge  in  all 
areas  of  circulation:  newsstand,  carriers, 
mail,  and  free  distribution. 
Understanding  of  computers  helpful. 
Salary  range  based  on  experience.  Send 
resume  to:  Jeff  Rubin,  Virginia  Gazette, 
PO  Box  419,  Williamsburg  VA  23187. 

EXPERIENCED  young  circulation  mana- 
er  for  fast  growing  small  daily,  Monday- 
riday,  in  fast  growing  market.  Good 
opportunity  for  2  man  to  move  up.  Write 
giving  experience,  references,  salary 
requirement,  availability  date  to  Box 
6458,  Editor  &  Publisher. 


CREW  CHIEFS 

Here’s  an  opportunity  to  establish  YOUR 
OWN  ACCOUNT.  Our  Zone  5  AM/PM 
newspaper  is  searching  for  dependable 
crew  sales  personnel  who  would  like  to 
eliminate  the  "middle  man.”  If  you  are 
ready  to  stri  ke  out  on  your  own ,  send  your 
resume  to  Box  6412,  Editor  &  Publisher. 


CAREER  OPPORTUNITY 
Major  Los  Angeles  area  newspaper  seek¬ 
ing  experienced  management  oriented 
individual  to  assume  2  position  in  dis¬ 
tribution  company.  Must  be  familiar  with 
operation  of  Sheridan  inserter.  Stepper 
collation  equipment  experience  helpful. 
This  is  a  shirt  sleeve  management 
position  with  excellent  growth  opportu¬ 
nity.  Send  resume  and/or  employment 
history  to  Box  6429,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
For  40,000  daily  circulation  in  South¬ 
eastern  Massachusetts.  Please  contact 
Edward  F.  St.  John,  Publisher,  207 
Pocasset  St,  Fall  River  MA  02722; 
(617)  676-8211. 


CIRCULATION  MANAGER:  If  you’re 
aggressive,  have  experience  and  know 
how  to  make  a  good  department  better, 
then  you’ll  enjoy  the  financial  and  psy¬ 
chological  rewards  associated  with  this 
position  in  an  expanding  company.  Mid¬ 
west  candidates  only.  Apply  tO:  Gary 
Blackburn,  General  Manager,  Daily 
Democrat,  PO  Box  160,  Fort  Madison  I A 
52627.  I 


CIRCULATION  MANAGER  Virginia  Min-  | 
nesota.  Complete  general  experience  j 
necessary.  Computer  knowledge  bene-  j 
ficial.  Send  resume  tO:  Mesabi  Daily  I 
News,  Box  956,  Virginia  MN  55792.  ! 

CIRCULATION  MANAGER  needed  for  i 
14,000  daily  Sunday-Friday  plus  TMC 
weekly  shopper.  Must  be  able  to 
organize,  promote,  bill  circulation  and 
get  along  with  people  in  a  growing  area. 
Salary  based  on  the  job  you  can  do  with 
incentives,  benefits,  profit  sharing. 
Send  resume  tO:  Publisher.  Auburn  Jour¬ 
nal,  1030  High  St.,  Auburn  CA  95603. 
No  phone  calls  please. 


COMPUTER  TECHNOLOGY 


TECHNICAL  SUPPORT 
SPECIALIST 

Jostens,  a  Minneapolis  based 
manufacturer  of  recognition  pro¬ 
ducts  which  motivate  individuals 
and  reward  achievements  in  busi¬ 
ness,  education  and  athletics  has 
need  in  the  printing  and  publishing 
division  for  a  Systems  Support  En¬ 
gineer.  The  position  will  be  based  in 
our  division  office  located  at  the 
company's  Topeka,  Kansas  man¬ 
ufacturing  facility. 

We  are  seeking  an  individual  cap¬ 
able  of  developing  preventive  main¬ 
tenance  schedules  for  computer 
based  composition  and  scanning 
systems  as  well  as  providing  phone 
and  on-site  support  at  the  division's 
plant  locations.  Availability  for  up  to 
50%  travel  is  required  of  this 
position. 

The  successful  candidate  will  have 
specific  experience  with  PDP-1 1 
based  composition  systems  and, 'or 
CRT  typesetters.  A  BS  in  Computer 
Science  or  related  field  is  preferred: 
however,  equivalent  experience  will 
be  considered. 

Jostens  offers  an  excellent  salary 
and  employee  benefit  package.  If 
you  are  interested  and  are  capable 
of  handling  current  technology  plus 
the  latest  state-of-the-art  equip¬ 
ment  as  it  is  phased  into  our 
operation,  please  submit  your 
resume,  including  salary  history,  in 
confidence  to: 

R.  J.  Ruddy 

Jostens  Printing  and 
Pubiishing 

PO  Box  1903 
Topeka,  Kansas  66601 

An  Equal  Opportunity  Employer  MiF/H 
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COPY  EDITOR  and  county  government  ! 
reporter  sought  for  mid-size  West  Texas  ' 
daily.  Copy  editor  must  have  at  least  a  ' 
year  of  experience,  must  have  knowledge  I 
of  modular  layout,  be  willing  to  use  color  \ 
daringly  and  be  able  to  write  accurate, 
active-verb  headlines.  Send  resume  and 
examples  of  work  to:  M.  Olaf  Frandsen, 
News  Editor,  The  Odessa  American,  PO 
Box  2952.  Odessa  TX  79760. 

Reporter  needs  at  least  3  years  of  | 
experience,  should  have  tenacity,  strong  | 
reporting  skills  and  instincts,  and  must 
own  a  colorful  but  concise  writing  style. 
Send  resume,  2  features,  2  spot  news 
stories  and  examples  of  enterprise  1 
reporting  tO:  David  Burch,  City  Editor, 
The  Odessa  American,  PO  Box  2952, 
Odessa  TX  79760. 


EDITOR  (1  man  news  staff)  for  small 
foothill  weekly  newspaper.  Must  be  right 
type  person  to  fit  into  and  become 
involved  into  small  community  (serves 
area  of  2500  population).  Owned  by  pro¬ 
gressive  newspaper  group  (dailies  and 
weeklies)  with  good  opportunity  for 
advancement.  Salary  (plus  incentive  to 
right  person),  benefits,  profit  sharing. 
Send  resume  to:  Publisher,  Colfax  Rec¬ 
ord,  PO  Box  775,  Colfax  CA  95713. 


AROUND-TOWN  COLUMNIST 
THE  DENVER  POST  is  looking  for  a  first 
rate  journalist  who  can  write  with  skill 
and  humor  four  times  a  week  in  a  sec¬ 
tion-front  column.  The  format  is  news¬ 
worthy  short  notes  on  people,  trends  and 
events.  The  beat  is  the  Denver  area  plus- 
during  the  Christmas  holidays-the  Vail/ 
Aspen  scene.  Apply  in  writing  to:  Tim 
Kelley,  Managing  Editor,  The  Denver 
Post,  650  15th  St,  Denver  CO  80202. 
Include  resume,  clips  and  reference. 


COPY  EDITORS  needed  for  mid-size  dai¬ 
ly  in  West  Texas.  Must  be  familiar  with 
use  of  color,  modular  layout  and  be  able 
to  write  headlines  that  sing.  At  least  one 
year  experience  required.  Send  resume 
and  samples  of  work  to:  M.  Olaf  Frand¬ 
sen,  News  Editor,  The  Odessa  American, 
Box  2952,  Odessa  TX  79760.  NO 
PHONE  CALLS. 


BUSINESS  WRITER  with  experience 
interpreting  lOKs  and  annual  reports  as 
well  as  flair  for  making  business  news 
human  and  compelling.  Three  years 
experience;  solid  reporting  a  must  for  a 
position  with  a  150,000-circulation, 
six-day  afternoon  paper  in  a  Midwest 
corporate  center.  Zone  5.  Box  6440, 
Editor  &  Publisher. 


WHAT  HELPS  US 
HELPS  US 
HELP  YOU 


To  expedite  your  questions, 
claims  and  payments  regard- 
ing  classified  invoices, 
please  RETURN  THE  YEL¬ 
LOW  COPY  OF  THE  INVOICE 
WITH  YOUR  PAYMENT,  and 
refertothe  invoice  number  in 
all  correspondence  regard¬ 
ing  your  bill.  This  will  assure 
proper  credit  to  your 
account. 


;  THANK  YOU: 

I  E&P  CLASSIFIED 
DEPARTMENT 


BUSINESS  EDITOR 
The  Oakland  Press,  a  locally  oriented, 
seven-day  PM  in  suburban  Detroit,  is 
seeking  a  business  editor.  Two-plus 
years’  business  writing  experience  pre¬ 
ferred.  Successful  applicant  must  be 
able  to  coordinate  day-to-day  coverage 
as  well  as  identify  and  develop  business- 
finance-consumer  trend  stories.  Re¬ 
sumes  and  references  tO:  William  Tho¬ 
mas,  Assistant  Managing  Editor,  The 
Oakland  Press,  48  W  Huron  St,  Pontiac 
Ml  48056.  The  Oakland  Press,  a  Capital 
Cities  Communications  paper,  is  an 
Equal  Opportunity  Employer  M/F. 


BUSINESS  EDITOR  to  direct  two  other 
staffers  on  75,000  daily  in  progressive 
Southern  city  of  500,000.  Business 
writing  is  main  requirement,  but  also 
need  a  leader  to  direct  overall  coverage 
of  city’s  diversified  economy.  Send 
resume  and  clips  to  Box  6448,  Editor  & 
i  Publisher, 

I  _ 

j  BUSINESS  WRITER 

Versatile  self-starter  for  six-person  busi- 
'  ness  news  staff  on  Zone  3  AM/PM/ 
j  Sunday,  circulation  200,000-t-. 

Immediate  opening  for  talented  reporter 
I  who  loves  to  dig  and  knows  business 
writing  doesn’t  have  to  be  boring  to  be 
good.  Two  years’  daily  experience  re- 
I  quired.  Send  resume,  clips  and  cover 
I  letter.  Box  6016,  Editor  &  Publisher. 


i  9000CIRCULATION Kansasdailynews- 
'  paper  is  accepting  applications  for  fea- 
'  tures  editor  and  general  assignment 
j  reporter.  Features  editor  edits  sports,  liv¬ 
ing,  and  special  sections.  Please  send 
I  letter,  resume  and  clips  to  Box  6397, 
!  Editor  &  Publisher. 


COMMUNICATIONS 

PROFESSIONAL 

Major  high-technology  corpora¬ 
tion  seeks  ambitious,  career- 
oriented  communications  pro¬ 
fessional  with  outstanding  writ¬ 
ing  skills  that  ran  be  applied  to 
press  relations  and  internal 
audiences.  Three  to  five  years 
news  media  experience  required 
with  wire  service  or  newspaper. 
Send  resume  and  brief  cover  let¬ 
ter  in  confidence  to:  Box  6453, 
Editor  &  Publisher. 

An  Equal  Opportunity 
Employer  M/F 


COPY  EDITOR 

If  you’re  a  stickler  on  grammar  and  have 
a  flair  for  layout  this  may  be  the  job  for 
you.  The  opening  is  on  a  five  person  news 
desk/copy  desk  of  a  35,00(3  circulation 
PM  in  the  Rocky  Mountains.  Basic  re¬ 
quirements:  two  years  of  daily  copy  desk 
experience;  understanding  of  VDTs  and 
!  modern  newspaper  design;  need  for 
I  crisp,  accurate  headlines  and  cutlines. 
!  Send  nonreturnable  resume,  clips  and 
i  references  to:  Rebecca  Frank,  News  Edi- 
I  tor.  The  Daily  Sentinel,  PO  Box  668, 
Grand  Junction  CO  81501. 


DRAW  YOUR  OWN  CON¬ 
CLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you'll  get  the  picture! 
(212)  752-7050 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CITY  EDITOR  for  Pacific  Stars  and 
Stripes,  Tokyo,  Japan,  to  produce  zoned 
regional  pages  as  well  as  front-page  copy 
to  the  130,000  troops  in  the  Pacific 
Command.  Applicants  must  have  at 
least  three  years  of  experience  in  running 
a  news  media  desk.  This  must  include 
hard  editing  of  copy  and  handling  of 
newcomers  to  the  newspaper  business. 
Military  experience  desired.  Basic  pay, 
$24,508  a  year,  plus  housing 
allowance,  commissary  and  PX  pri¬ 
vileges,  and  other  benefits.  Send  resume 
and  comprehensive  samples  of  work  to: 
United  States  Army  Civilian  Personnel 
Office,  Honshu,  ATTN:  RP-NAF,  APO 
San  Francisco  96343. 


10,000  Daily 
Carlsbad,  New  Mexico 
Seeks 

Entry  level  sports  writer  to  work  under 
seasoned  pro. 

General  beat  reporter  with  minimum  two 
years  experience.  Must  be  able  to  pro¬ 
duce  quick,  clean,  accurate  copy. 

Please  send  resume,  clips,  salary  re¬ 
quirements  tO:  Ned  Cantwell,  Current- 
Argus,  PO  Box  1629,  Carlsbad  NM 
88220. 


GOVERNMENT  REPORTER 
Small  mid-Ohio  daily  seeks  experienced 
reporter.  Background  in  government 
essential;  agricultural  experience  a  plus. 
Duties  require  layout,  headwriting,  and 
weekly  tabloid  responsibility.  Resumes 
and  writing  samples  to:  The  Kenton 
Times,  201  E  Columbus  St,  Kenton  OH 
43326. 


GENERAL  ASSIGNMENT  reporter  for 
New  York  all  VDT  weekly.  Features  and 
in-depth  articles  on  local  controversy. 
Box  6345,  Editor  &  Publisher. 


EXECUTIVE  SPORTS  EDITOR 
Midsize  AM  in  Texas  needs  2  person  to 
direct  daily  sports  coverage.  Pro,  con¬ 
ference  sports;  heavy  on  preps,  parti¬ 
cipatory.  Looking  for  a  good  writer  who  is 
strong  on  the  desk  and  understands  the 
need  to  be  useful  to  the  contemporary 
sports  fan.  Good  salary,  benefits.  Box 
6457,  Editor  &  Publisher. 


ENTRY  REPORTING  opening  for  aggres¬ 
sive  producer  on  6-day  daily  near  Wash¬ 
ington.  Internships  helpful.  Resume  to 
Box  6462,  Editor  &  Publisher. 


GOOD  OPPORTUNITY  for  a  city  editor  to 
lead  a  young,  dedicated  staff  on  a 
34,000  AM  daily  in  Zone  3.  Manage¬ 
ment  skills,  journalistic  savvy  and 
enthusiastic  leadership  will  all  be  neces¬ 
sary  for  success.  We're  a  good  news¬ 
paper  that's  trying  to  get  even  better. 
Send  resume,  references  and  salary  re¬ 
quirements  to  Box  6465,  Editor  &  Pub¬ 
lisher. 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


HUSBAND  &  WIFE  TEAM,  experienced 
in  newspaper  operation,  to  run  weekly  in 
pleasant  suburban  town  20  miles  from 
New  York  City.  Salary,  commission  and 
profit  sharing.  Box  6461,  Editor  &  Pub¬ 
lisher. 


Immediate  opening  for 
MANAGING  EDITOR 

For  a  six  day  a  week  daily  and  one 
weekly  publication. 

We  are  looking  for  an  aggressive 
individual  with  a  minimum  of  three  to 
five  years  editorial  management 
experience.  Must  have  a  good  local  news 
judgment,  strong  writing  ability  and  lay¬ 
out  skills  to  manage  an  8  person  news 
staff.  This  paper  is  located  in  Central 
lllinoisand  is  part  of  a  very  professionally 
managed  and  growing  group  of  papers. 
Submit  resume  with  salary  history  and 
requirements  to  Box  6449,  Editor  & 
Publisher, 


MANAGING  EDITOR 
With  emphasis  on  managing  11,500 
circulation  (weekday  PM  and  Saturday 
AM),  Eastern  Zone  5.  Must  be  a  leader, 
creative,  strong  editing  skills  and  ability 
to  work  with  people  from  all  walks  of  life. 
Nice  community  and  excellent  benefits. 
Write  Box  6463,  Editor  &  Publisher. 


EDITOR 

Manager— Editor  on  booming,  tropical 
island  to  run  9  year  old  weekly  17,000 
circulation  magazine.  Require  Journal¬ 
ism  degree,  5  years  minimum 
experience.  Send  resume,  editing  sam¬ 
ples,  and  salary  history  to:  Lee  Holmes, 
TV  Guam,  530  W  O'Brien  Dr,  Agana 
Guam  96910,  EOE, 


EXECUTIVE  EDITOR 

Executive  Editor  for  Rodale’s  NEW  SHELTER 
Magazine.  Exciting  opportunity  with  the  field’s 
fastest  growing  magazine  in  home  repair,  design 
and  management  field.  Must  be  an  experienced 
editor  with  a  minimum  of  5  years  hands-on 
magazine  experience,  preferably  in  the  DIY  (do- 
it-yourself)/shelter  area.  Must  have  strong  man¬ 
agement  credentials  and  be  able  to  direct  a  large 
editorial  and  graphic  staff  for  this  650,000 
circulation  magazine.  Must  be  particularly  qual¬ 
ified  in  generating  how-to  and  service  material 
for  an  upscale  readership  with  a  technical  bent. 

Send  resume  with  salary  requirements  to; 

Personnel  Department  (EE-EP) 
RODALE  PRESS,  INC. 

33  E.  Minor  Street 
Emmaus,  PA  18049 
E.O.E. 
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EDITOR/WRITER 

Fast  moving,  versatile,  imaginative  wri-  I 
ter/editor  needed  to  take  charge  of  week-  1 
ly  tourist/entertainment  publication,  i 
Position  requires  good  organizational  j 
skills,  fast  rewriting  ability,  good  news  ! 
judgment,  and  headline  writing  and  ' 
page  makeup  skills.  Thoroughness,  I 
accuracy,  deadline  awareness  are  vital. 
An  excellent  opportunity  for  talented  J-  1 
school  grad  or  experienced  pro.  Located  ' 
in  Monterrey  Bay  area  of  California.  Box 
6392,  Editor  &  Publisher.  | 

EDITORS  WANTED  ~  I 

Our  prize-winning  weekly  newspapers  in 
an  attractive  area  north  of  Boston  have  2  I 
openings  for  editors:  We  seek  an  j 
experienced,  aggressive  editor  to  head  I 
3-person  news  staff.  Reporter-  I 
photographer-makeup  skills  a  must.  i 
Candidate  must  be  ready  to  assume  total 
editorial  responsibility.  The  second  posi-  ' 
tion-as  assistant  editor  of  another  week- 
ly-calls  for  experienced  reporter- 
photographer  capable  of  succeeding  i 
presenteditorwithinafew months.  Send  | 
resume  and  clips  to:  Editor  in  Chief, 
North  Shore  Weeklies,  2  Washington  St, 
Ipswich  MA  01938. 

NEWS  COPY  EDITORS-REPORTERS  j 
Viewtron(R)  Knight-Ridder  Newspaper's  | 
new  electronic  home  information  service  j 
in  Miami  has  two  immediate  openings  j 
for  combined  copy  editor-reporter 
positions.  Applicants  should  have  1-5  : 
years  of  experience  in  newspapers  and  | 
with  computers.  Viewdata  Corporation  of  ' 
America,  Inc,  offers  a  unique  opportu-  | 
nity  for  bright,  versatile  and  willing  peo-  i 
pie  seeking  to  grow  with  new  technology.  I 
Send  a  detailed  resume,  clips,  salary  re-  j 
quirements  and  references  in  confi¬ 
dence  tO:  Bill  Whiting,  Managing  Editor/  ' 
News,  Viewdata  Corporation  of  America,  1 
Inc,,  1 1 1 1  Lincoln  Rd,  Miami  Beach  FL  j 
33139.  Viewdata  Corporation  is  an  j 
equal  opportunity  employer.  ' 


REPORTER  for  growing  New  York  Times 
company  weekly  on  Florida's  Gulf  Coast,  | 
Emphasis  on  sports  and  photography.  ! 
Experience  preferred  but  will  consider 
top  J-school  grad.  Send  resume,  clips  to:  1 
Kevin  Parks,  Managing  Editor,  Golden  I 
Gate  Eagle,  5192  Golden  Gate  Parkway,  i 
Naples  FL  33999. 


SENIOR  EDITOR — progressive, fast  I 
growing  suburban  group  seeks 
experienced  newsroom  supervisor  to  t 
direct  the  news  operations  for  a  chain  of 
weeklies  in  Upstate  New  York.  Position 
has  growth  potential.  Strong  editorial, 
layout  and  administrative  skills  needed. 
Requires  a  BA  with  3-5  years  related 
experience.  Box  6399,  Editor  &  Pub¬ 
lisher. 


SPORTS  EDITOR  for  small  western  Ken¬ 
tucky  daily.  One  man  sports  department 
covers  local  high  schools  and  area  col¬ 
lege  teams.  Photography  and  page 
design  duties  included.  Send  resume 
and  clips  to:  William  Mitchell,  Assistant 
Publisher,  Fulton  Daily  Leader,  Box 
327,  Fulton  KY  42041. 


SPORTS  DESK  person  for  mid-sized  dai¬ 
ly.  Prefer  at  least  two  years  of  desk 
experience  in  layout  and  copyediting. 
Good  opportunity  for  full  range  of  desk 
work.  Send  resume  to:  Bruce  Opheim, 
Sports  Editor,  Wichita  Eagle-Beacon, 
Box  820,  Wichita  KS  67201. 


SPORTS  EDITOR 

Must  know  how  to  produce  a  well- 
written,  well-reported  sports  section. 
Need  someone  with  creative  layout  who 
can  write  crisp  headlines.  Must  have 
motivation  to  promote  local  sports  in  a 
big  way.  Send  non-returnable  clips, 
resume,  plus  letter  outlining  your 
philosophy  on  what  a  sports  section 
should  be  to  Box  6464,  Editor  &  Pub¬ 
lisher. 


\ 

OUTDOORS  WRITER  ; 

Alaska's  largest  newspaper.  The  | 

Anchorage  Times,  is  looking  for  an  out-  : 

doors  writer  to  begin  immediately.  Appli¬ 
cants  must  be  able  to  do  more  than  just  I 
bait  a  hook  or  shoot  a  moose;  they  must 
know  ice  skating,  climbing  and  cross 
country  skiing  and  know  how  to  write 
about  all  these  activities  with  equal 
ease. 

Beat  will  include  writing  hard  news  stor¬ 
ies  for  the  dai  ly  paper  as  wel  I  as  a  column 
and  features  for  Sunday  paper  that 
appeal  to  a  broad  range  of  outdoor  enthu¬ 
siasts.  Covering  the  outdoors  beat  in 
Alaska  is  more  than  writing  "blood  and 
guts"  stories;  it's  covering  the  complex 
issues  of  use  of  the  wilderness,  along 
with  the  politics  involved,  and  that's 
often  front  page  news. 

Three  years  daily  newspaper  experience 
required,  use  of  a  camera  helpful.  Send 
resume  and  clips  to:  The  Anchorage 
Times,  Box  40,  Anchorage  AK  99510- 
0040. 


REPORTER  for  Midwestern  Catholic 
newspaper.  Must  be  strong  writer  able  to 
produce  interesting  features  quickly. 
Photographic  and  layout  skills  helpful. 
Send  resume  and  writing  samples  to: 
The  KEY,  PO  Box  1037,  Kansas  City  MO 
64141. 


WE  NEEDa  copy  editor  who  can  handlea 
full  range  of  desk  responsibilities.  Must 
have  a  flair  for  page  design  and  the  abil¬ 
ity  to  effectively  edit  all  kinds  of  copy- 
including  sports.  We  are  a  34,000  AM 
daily  in  Zone  3.  Send  resume,  references 
and  work  samples  to  Box  6447,  Editor  & 
Publisher. 


FREELANCE 


COLOR  SLIDES  (preferably  2 ‘A  by  2 ‘/i or 
35mm)  for  detective  magazines.  Check 
newsstands  for  Startling  Detective  and 
True  Police  Cases  for  type  photos  re¬ 
quired.  Payment  $150-$300  each  on 
acceptance.  Send  with  model  releases 
tO:  (jominick  A.  Merle,  Editor,  Globe 
International  Inc,  1440  St,  Catherine 
Street,  W.,  Ste.  625,  Montreal  Canada 
H3G1S2. 


JOB  LEADS 


WHAT  PR,  editorial  hirers  seek.  For 
newsletter  rates:  M.  Sternman,  68-38 
Yellowstone,  Forest  Hills  NY  11375. 


PRESSROOM 


PRESSROOM  FOREMAN 
Need  pressroom  foreman  capable  of 
operating  and  maintaining  medium 
sized  Goss  Urbanite  for  six  day  daily 
newspaper  in  northern  part  of  United 
States  away  from  metropolitan  areas. 
Lots  of  process  color  work.  Must  be  able 
to  work  well  with  people.  Top  pay, 
excellent  fringes.  Good  huntingand  fish¬ 
ing  area.  Contact  Box  6416,  Editor  & 
Publisher. 


1  PRESSMAN-ASSISTANT  PRODUC- 
!  TION  MANAGER  for  growing  weekly 
I  newspaper  organization,  50  miles  from 
I  Virginia  Beach.  Six-unit  News-King. 

,  Camera  experience  helpful.  Call;  (804) 
562-3187  or  write:  Gary  Hamilton, 
I  1000  Armory  Drive,  Franklin  VA  23851. 


TOP  PRESSMAN 

I  Immediate  openings  for  several 
experienced  newspaper  web  pressmen. 

I  Will  operate  Hoe  Colormatic  presses  that 
I  have  been  converted  to  offset.  Hours  are 
I  8  pm  to  4  am.  Any  offset  experience  is 
I  desirable  but  not  necessary. 

If  interested,  write  tO: 
j  Richmond  Newspapers,  Inc. 

Personnel  Department 
i  PO  Box  C-32333 

I  Richmond  VA  23293 
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HELP  WANTED 
PRODUCTION 


HELP  WANTED 
SALES 


POSITONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


COMPOSING  ROOM  foreman  FIRM  but 
FAIR.  Computerized  Typesetting  and 
VDT.  It  would  be  helpful  to  know  ITU 
Composing  room.  This  person  will  be 
WELL  compensated  for  this  job  in  Zone 

9.  Box  6460,  Editor  &  Publisher. 

SALES — Classified  phoneroom  super¬ 
visor  for  large  California  weekly  news¬ 
paper.  Excellent  salary  plus  bonus.  Send 
resume  to  Box  6439,  Editor  &  Publisher. 

IMMEDIATE  opening  for  Composing 
Room  Foreman  of  seven  day  AM  news¬ 
paper  producing  over  200  pages  per 
week.  New  front  end  system  and  type¬ 
setters.  ITU  shop.  Preferred  candidate  is 
articulate,  ambitious,  innovative  and 
thoughtful.  Salaried  with  performance 
bonuses.  Please  respond  in  writing  tO: 

Tribune-Star 

Personnel  Dept 

721  Wabash  Av 

Terre  Haute  IN  47808 

PRODUCTION  MANAGER:  Under 
10,000  daily  paper  with  growing  com¬ 
mercial  department  needs  someone  to 
supervise  press  and  composing  areas. 
Technical  experience  in  one  or  both 
areas  is  critical,  but  so  are  managerial 
talents  and  an  interest  in  personal 
growth  with  a  growing  company.  Box 
6437,  Editor  &  Publisher. 

E  &  P  CLASSIFIEDS 

The  Industry's  Marketplace 
(212)  752-7050 

POSITIONS  WANTED 

ADMINISTRATIVE 

CONTROLLER  OR  CFO 
Experienced,  proven,  Metro  Controller. 
Knows  the  newspaper  business.  Can 
turn  chaos  into  order.  Box  6389,  Editor 
&  Publisher. 

PUBLISHER/MANAGER  of  mid  sized 
weekly  seeks  new  challenge  in  Zones 
4,6,8,  or  9.  Ten  years  experience,  BS- 
Journalism.  Experienced  in  all 
departments  of  newspaper.  Possible 
partnership  considered.  Joel  Raeber; 
(618)  277-1649  or  (618)  397-3660. 

PRODUCTION  DIRECTOR 

Gannett  Company,  Inc.  seeks  a  produc¬ 
tion  director  for  its  Spanish  newspaper, 
el  diario/la  trensa,  in  New  York  (iity. 
Must  have  a  minimum  of  2  years  man¬ 
agerial  experience,  a  thorough  knowl¬ 
edge  of  daily  newspaper  production  and 
computer  systems  (Hastech  experience 
preferred).  The  ability  to  read  Spanish  a 
must.  Send  resume  with  salary  require¬ 
ments  tO:  el  diario/la  trensa,  143-155 
Varick  St,  New  York,  NY  10()13,  atten¬ 
tion:  Publisher's  Office. 

Gannett  is  an 

Equal  Opportunity  Employer 

CIRCULATION 

CIRCULATOR:  20  years  experience  on 
AM,  PM  dailies,  weeklies,  shoppers, 
TMC,  boy  crew  and  phone  rooms.  Seek¬ 
ing  to  relocate  as  manager,  assistant  or 
staff  position.  Box  6436,  Editor  &  Pub¬ 
lisher. 

FIVE  YEAR  Circulation  Supervisor  look¬ 
ing  for  an  opportunity  to  grow  in  Zone 
1,3,5,  or  9  operation.  Expertise  in 
basics,  marketing,  and  budgeting.  R. 
Hugar,  Rt.  3,  Box  314,  Nashville  IN 
47448. 

DATA  PROCESSING 

You  May  Take  One  Giant 
Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 

SYSTEMS  EDITOR  or  assistant.  MS  in 
journalism,  programmer  in  4  languages, 
many  years  radio-tv  news,  newspaper 
stringer,  magazine  freelancer.  Box 
6434,  Editor  &  Publisher. 

EDITORIAL 

SALES 

BUSINESS  EDITOR — Excellent  creden¬ 
tials  as  writer,  editor,  department  head. 
Thorough  knowledge  of  economics,  fi¬ 
nance.  Now  staff  writer  on  metro  daily. 
Advanced  degree.  Box  6407,  Editor  & 
Publisher. 

NEWSPAPER  FEATURES 

Tribune  Company  Syndicate,  Inc.,  a 
highly-respected  force  in  the  com¬ 
munications  business,  is  looking  for  a 
sales  representative  to  call  on  editors 
and  publishers  in  the  Midwest. 
Knowledge  of  the  newspaper  business 
and  newsroom  operations  is  imperative. 
Sales  experience  is  not.  Our  sales  team 
is  highly-motivated,  self-starting  and 
travels  extensively.  We  offer  an  excellent 
compensation  package,  including  life, 
medical  and  dental  insurance,  full 
expenses,  and  an  automobile. 
Candidates  should  send  resume  and 
cover  letter  with  salary  requirements  to: 
Mr.  John  B.  Matthews,  National  Sales 
Director,  Tribune  Company  Syndicate, 
Inc.,  220  E  42nd  St,  New  York  NY 
10017-5885.  No  telephone  calls.  Tri¬ 
bune  Company  Syndicate,  Inc.,  is  an 
equal  opportunity  employer.  M/F. 

BUSINESS/general  assignment  repor¬ 
ter,  MA  1983.  Seven  months  daily,  4 
months  business  gazette  experience. 
Prefer  East,  South,  Southwest.  Dorr,  PO 
Box  646,  WVS,  Binghamton  NY  13905. 

BUSINESS/FINANCE  writer  graduating 
with  MBA  from  major  university  in 
December.  3  years  daily  newspaper 
experience,  including  copy-editing.  Box 
6441,  Editor  &  Publisher. 

DECEMBER  GRAD  with  3  years 
experience  covering  Division  1  school’s 
sports  on  daily  basis  for  major  southwest 
paper.  Have  VDT,  layout  and  copy  desk 

1  background.  Will  relocate  to  any  zone. 
Bill  Bradley,  C.U.  Box  6291,  Flagstaff 
AZ  86011. 

OUTSTANDING  growth  opportunity. 
Managing  250  weekly  newspaper  state 
association  (New  York).  Already  have 
capable  staff  to  run  office.  Applicant 
must  be  sales  oriented.  Must  be  able  to 
sell  advertising  for  association  memb¬ 
ers.  Must  recruit  new  members;  poten¬ 
tial  to  double  membership.  Salary  plus 
attractive  commission  deal.  If  you  are 
not  a  goal  setter,  don’t  apply.  Newspaper 
and  management  experience  preferred, 
but  not  essential.  Resume  and  salary  re¬ 
quirements  must  be  received  by  Novem¬ 
ber  1  to:  President,  New  York  Press 
Association,  106  Pickard  Dr.,  Syracuse 
NY  13211. 

SPORTS  WRITER  seeking  position  with 
daily.  Have  experience  in  college  sports 
information  as  an  intern  and  in  pro  sports 

1  publicity.  Box  6444,  Editor  &  Publisher. 

FOOD  PAGE  EDITOR/WRITER  College 
culinary  arts  teacher  for  1 1  years  seeks 
any  size  paper  in  North  Louisiana,  South 
Arkansas,  or  Central  Mississippi  that 
needs  interesting  coverage  of  food.  12 
years  dailies/magazines.  Available  Jan¬ 
uary  1984.  Box  6443,  Editor  &  Pub- 
1  lisher. 

EDITOR  &  PUBLISHER  for  October  15,  1983 


EXPERIENCED  NEWSPAPER 
PERSONNEL  AVAILABLE 
Memphis  Publishing  Company,  pub¬ 
lisher  of  the  Commercial  Appeal  and  the 
Memphis  Press-Scimitar,  recently 
announced  its  efforts  to  better  serve  the 
readers  and  advertisers  of  the  Mid-South 
by  concentrating  its  resources  on  a  sing¬ 
le  newspaper. 

Effective  October  31, 1983,  publication 
of  the  Memphis  Press-Scimitar  will  be 
permanently  suspended.  As  a  result, 
reduction  in  the  work  force  will  be  neces¬ 
sary.  Experienced  and  dedicated  per¬ 
sonnel  will  be  available  in  the  following 
areas: 

•Editors 
•Reporters 
•Photographers 
•Copy  Editors 

•Circulation  Division  Managers 
•Circulation  District  Managers 
•Circulation  Field  Personnel 
•Clerical  Assistants  and 
Office  Support 
•Production  Personnel 
To  obtain  resumes  of  Individuals  with 
experience  in  these  areas,  please  con¬ 
tact: 

Jo  Yarborough 
Personnel  Department 
Memphis  Publishing  Company 
495  Union  Avenue 
Memphis,  Tennessee  38101 
(901)  529-2634 


EXPERIENCED  courthouse  reporter  on 
40,000 daily  seeks  similar  post  in 
death-penalty  state.  I’m  fast,  accurate, 
objective,  and  can  write  the  stories  peo¬ 
ple  want  to  read.  John  Pirro,  52-R  Litch¬ 
field  St,  Thomaston  CT  06787;  (203) 
283-5660. 


FEATURES  and  graphics  editor  wants  a 
challenge.  Strong  background  in  all 
areas  of  newspapering.  Prefer  mid-size 
or  large  daily.  Box  6425,  Editor  &  Pub¬ 
lisher. 


HARD  WORKING  and  incisive  young  | 
reporter  seeks  position  on  small  daily,  j 
any  Zone.  Experienced  in  covering  i 
schools,  city  government,  environment. 
Now  working  on  semi-weekly.  David  ! 
D' Antonio,  143  Stockton  St,  Manteca  I 
CA  95336;  (408)  984-2116.  j 

NEWSMAN,  BA.  More  than  a  decade  of ! 
experience  in  sound  reporting  based  on  | 
research  ability.  Career  position  sought. 
Box  6398,  Editor  &  Publisher. 


EDITOR,  MANAGING  EDITOR,  NEWS 
EDITOR — Tough,  fair,  sensitive.  Leader 
on  metros,  wire,  small  dailies.  Box 
6435,  Editor  &  Publisher. 


I  HUNTLEY  HAVERSTOCK  I’m  not,  but  I 
I  do  have  experience  on  four  newspapers 
I  and  a  television  station.  Presently  city 
I  reporter  on  small  daily.  Part  of  five  years 
I  experience  in  sports.  Any  Zone.  Box 
6424,  Editor  &  Publisher, 


I  WANT  TO  WORK  for  a  newspaper  or 
other  media  in  Chicago  area.  September 
I  grad  Ohio  State  University  J-School. 
Campus  daily  experience  reporting,  VDT 
editing,  photography.  Box  6366,  Editor 
I  &  Publisher. 


SPORTS  LAYOUT,  desk  position  sought 
1  by  organized,  graphics-oriented  person. 

I  No  writing  assignments.  Well-designed, 

,  creative  tearsheets  available.  Sound 
judgment.  20  years  newspaper  sports,  9 
I  years  VDT.  Zones  3-4.  Box  6456,  Editor 
j  &  Publisher. 

I  SKILLED  JOURNALIST  (awards  for 
investigative  and  business  reporting) 
I  with  good  news  sense  and  story  ideas, 

I  seeks  position  on  progressive,  quality 
[paper.  Reply  to  Box  6459,  Editor  &  Pub¬ 
lisher. 


SEASONED  REPORTER,  feature  writer, 
award  winning,  experience  small  and 
large  weeklies,  metro  dailies,  business 
magazine.  Prefer  midwest.  Phone; 
(713)  660-6348  after  5:30. 


FREELANCE 


:  INDEXING — prompt,  in-depth,  neatly 
j  typed,  by  professional  information  sci- 
;  entists.  Health  care,  business,  comput- 
I  ers,  sciences.  Call  CIS  at  (614)  891- 
I  2017. 

j  WASHINGTON  WRITER  available  to 
cover  Federal  agencies.  Congress,  asso- 
!  ciations  for  your  publication.  Monique 
I  Bebout,  2960  South  Columbus,  Arling- 
1  ton  VA  22206;  (703)  820-5025. 


MARKETING 


MARKETING/Circulator — employed 
degreed  professional  specializing  in 
weekly  newspapers.  Fulfillment,  direct 
mail,  computer  applications,  audit  prep¬ 
aration.  Seeks  challenge  with  business 
or  consumer  publication  in  Zone  2.  Box 
6453,  Editor  &  Publisher. 


PHOTOGRAPHER 


PHOTOGRAPHER  PI LOT-fully  rated 
with  6  years  daily  and  wire  experience. 
Strong  color  background.  Wants  to  settle 
down  with  quality  publication.  Box 
6413,  Editor  &  Publisher. 
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Western  press  upset  by  identity  card  proposai 

IPNnitiated  meeting  in  Geneva 
and  proposai  to  involve  UNESCO  surrounded  by  secrecy 


By  Robert  U.  Brown 

The  unilateral  actions  of  the 
Director  and  Chairman  of  the 
International  Press  Institute  in  lead¬ 
ing  a  move  to  set  up  an  international 
group  to  issue  special  identity  cards  to 
journalists  for  their  “protection”  has 
IPI  members  in  the  U.S.  and  Canada, 
as  well  as  other  internationally- 
minded  journalists,  in  a  rage. 

Without  consulting  with  or 
informing  IPI  directors  here,  and  pro¬ 
bably  elsewhere.  Director  Peter  Gal- 
liner,  with  headquarters  in  London, 
and  Chairman  Max  Snijders,  editor- 
in-chief  of  the  Utrecht  Nieuwshlad, 
The  Netherlands,  called  together  rep¬ 
resentatives  of  six  organizations  in 
Geneva,  Sept.  5,  and  agreed  to  con¬ 
sider  setting  up  an  independent  pro¬ 
fessional  committee  to  issue  cards  to 
all  journalists  required  to  go  into  areas 
of  conflict  and  war-like  situations. 
Galliner  planned  to  meet  with  the 
UNESCO  Secretariat  in  Paris  to  dis¬ 
cuss  possible  UNESCO  cooperation. 

The  five  other  organizations  were; 
The  International  Organization  of 
Journalists  (lOJ),  a  Soviet-line  group 
with  headquarters  in  Prague;The 
International  Federation  of  News¬ 
paper  Publishers  (FIEJ),  Paris;  The 
International  Federation  of  Editors- 
in-Chief  (FIREC),  Paris;  and  the 
International  Commission  of  Jurists, 
Geneva. 

The  Western  press  believes  that 
identity  cards  will  not  serve  as  a  pro¬ 
tection  to  journalists  in  dangerous 
situations,  but  they  will  open  the  door 
to  licensing  of  journalists.  A  year  ago 
at  the  IPl  General  Assembly  in  Mad¬ 
rid  a  resolution  was  approved  saying 
that  licensing  “sometimes  presented 
on  the  pretext  of  protection  is  restric¬ 
tive  and  detrimental  to  the  free  flow  of 
news.” 

Editors  in  this  country  are  as  upset 
about  the  secrecy  involved  as  they  are 
about  the  dangerous  implications  of 
what  Galliner  calls  “just  proposals.” 

The  initiative  for  this  meeting  had 
been  going  on  in  secret  for  some  time. 
Scott  Low,  Quincy  (Mass.)  Patriot- 
Ledger,  chairman  of  the  Government 
Affairs  Committee  of  the  American 
Newspaper  Publishers  Association, 
heard  rumors  about  a  forthcoming 
meeting  during  the  Summer.  He  re¬ 
ported  it  to  Dick  Leonard,  Milwaukee 
Journal,  former  chairman  of  the  IPl 


American  Committee  and  one  of 
three  IPI  vice  chairmen. 

He  queried  Galliner  who  told  him 
by  cable  about  the  meeting  saying  that 
“all  organizations  agreed  to  consider 
the  setting  up  of  an  independent  pro¬ 
fessional  committee  ...  to  issue 
press  cards  to  all  journalists  who 
would  be  required  to  go  into  areas  of 
conflict  and  war-like  situations.”  He 
also  said  he  had  been  authorized  to 
meet  with  UNESCO  Director- 
General  M’Bow  “to  explore  these 
possibilities.” 

Leonard  informed  Robert  White, 
Mexico  (Mo.)  Ledger,  and  chairman 
of  the  International  Working  Group  of 
ANPA,  a  subcommittee  of  Low’s 
Government  Affairs  Committee. 

At  about  that  time  (Sept.  27-28) 
Snijders  arrived  in  the  U.S.  for  a  long- 
planned  visit  and  meeting  in  Washing¬ 
ton  with  the  ANPA  Government 
Affairs  Committee  at  which  he  re¬ 
vealed  details  of  the  Geneva  meeting. 

He  had  with  him  a  copy  of  the  mi¬ 
nutes  of  the  Geneva  meeting  which 
were  marked  “confidential”  and  said 
he  would  let  the  members  of  the  com¬ 
mittee  view  them  on  a  confidential 
basis,  which  they  refused.  His 
explanation  was  that  the  minutes  had 
to  go  back  to  the  participants  for  their 
approval. 

ANPA  is  a  member  of  the  FIEJ 
federation.  On  Sept.  28  a  resolution 
prepared  by  its  International  Working 
Group  (White)  was  approved  by  the 
Government  Affairs  Committee,  sub¬ 
sequently  by  the  ANPA  executive 
committee,  and  sent  to  FIEJ.  The  IPI 
executive  committee  endorsed  the 


same  resolution  and  sent  it  to  IPI 
headquarters.  It  reads; 

“The  Government  Affairs  Com¬ 
mittee  recommends; 

“That  ANPA  re-states  at  this  time 
its  continuing  opposition  to  any  pro¬ 
posals  which  in  practice  would 
involve  any  form  or  perception  of 
governmental  licensing  of  journalists. 
Further,  the  committee  wishes  to 
express  its  concern  that  two  years 
following  successful  joint  press  action 
to  get  UNESCO  to  lay  aside  its 
activities  in  this  area,  that  European 
leaders  of  IPI,  lOJ,  IFJ  and  FIEJ  have 
raised  the  issue  of  identification  cards 
for  journalists  on  dangerous  missions 
and  plan  to  discuss  it  further  with 
UNESCO,  without  any  alert  and  only 
after-the-fact  cursory  report  to  any 
American  press  group. 

Although  everyone  would  like  to 
enhance  the  degree  of  safety  to  jour¬ 
nalists  operating  in  war-like  con¬ 
ditions,  the  facts  are; 

•  that  these  are  dangerous  mis¬ 
sions, 

•  that  the  danger  is  often  increased 
through  official  designations  of  jour¬ 
nalists’  identities, 

•  that  the  opportunities  for  censor¬ 
ship  are  enhanced  by  schemes  result¬ 
ing  in  the  acceptance  of  governmental 
licensing  of  journalists. 

“The  Government  Affairs  Com¬ 
mittee  believes  the  action  of  our 
European  press  colleagues — whom 
we  know  to  have  a  sincere  interest  in 
strengthening  press  freedom  as  well 
as  the  safety  of  journalists — to  be 
unwise.” 

(Continued  on  page  31} 
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asfiri  on  the  classic  story  by  O.  Henry, 
GIFTS  OF  THE  MAGI  has  been  illustrated  with  a  contemporary  point  of  view  and  a 
touch  of  love  by  Joe  Kubert,  president  of  the  Joe  Kubert  School  of  Cartoon  and 
Graphic  Art. 

In  18  daily  episodes,  your  readers  will 

enjoy  the  evolution  of  a  classic  tale  into  a  modern  story  about  the  true  spirit  of  giving. 
Designed  to  run  as  a  strip  or  panei  in  18  daiiy  episodes,  beginning  December  5. 

It’s  not  the  price  of  the  gift  but  the  thought  that  counts. 

(Sifts;  of  tlje  ittagi 

is  priceless. 

For  rates  and  availability  call: 

Brad  Bushell,  Newspaper  Enterprise  Association  (800)  221-4816. 
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200  Park  Avenue  New  York,  N.Y.  10166 
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In  this  up  and  down  world, 
Denver  has  one  dependable  asset 
you  can  count  on,  everyday,  to 
maintain  its  dominant  position,  its 
growth  and  its  value... the  Rocky 
Mountain  News. 


t'^ews 


Over  780,000  readers  rely 
on  Denver’s  largest  daily  as  their 
source  for  local,  regional  and 
national  news,  sports, 
entertainment  and  contemporary 
features,  products  and  services. 
Our  advertisers  know  better 
than  anyone  the  value  of  the 
I  News,  having  already  placed 

\  more  than  8  million  more 

l\  lines  of  advertising  in  the 
|\  News  than  the  Post  in  just  the 
1}  first  half  of  1983. 


Denver^  y 


No  matter  how  you  add 
it  up... circulation,  News- 
324,320,  Post -259,379*; 
readership.  News  -  781,600, 

Post  -  440,500**;  or  advertising 
linage.  News -45,534,837,  Post 
-37,116,437***,  the  Rocky 
Mountain  News  is  Denver’s 
daily  asset...and you  can  take 
that  to  the  bank! 


'ABC  Publishers  Statement  for  six 
months  ending  3/31/83. 

'Simmons  1982  National  Study  of  local 
newspapers  ratings  in  the  ADI. 

'Media  Records,  full  run  ad 
linage  7/31/83. 
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